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‘BLEACH ED 


BEESWAX 











A shipment of blocks of pure bleached 
beeswax for a cosmetic manufacturer 
whose large production makes this large 
unit size more convenient than discs. 


Represented in New York and 
New England by 
Wallace A. Bush Chemical 
Corp. 

300 Fourth Ave., New York, N.Y. 

i Phone: ALgonquin 4-2177 





Represented in the Middle West 
by | 
Walter H. Jelly & Co., Inc. 
412-420 N. Western Ave. 
Chicago, III. 


® * 


























oo cosmetic manufacturers prefer to receive their pure, sun- 
bleached beeswax in large blocks, where it can be handled more 
easily in large production. 


In these blocks is the same pure, uniform sunbleached beeswax 
which is also shipped in discs. 


Those who have followed this series showing in detail the re- 
fining and sunbleaching of Koster Keunen beeswax know the steps 
that are necessary to secure a pure, uniform sunbleached wax ideally 
suited for cosmetic purposes. 


Examine a sample of Koster Keunen sunbleached beeswax. You 
will see how 80 years accumulated experience, transferred to America, 
has produced a beeswax ideally suited for the cosmetic and drug 
manufacturer. Or visit our American establishment during the bleach- 
ing season from April through October. There you will see, in con- 
tinuous operation, each of the processes described in this series. 





ad 


KOSTER KEUNEN 


* SUNBLEACHED and YELLOW BEESWAX @ 


SAYVILLE (Long Island) NEW YORK 
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Absorption Bases 

Alcefa Laboratories 

Th. Goldschmidt Corp. 

R. W. Greeff & Co., Inc. 

Chas. L. Huisking & Co. 

Innis, Speiden & Co., Inc. 

M. W. Parsons, Imports 
Alcohol 

American Commercial Alcohol Corp. 

Commercial Solvents Corp. 

A. K. Hamilton 

U. S. Industrial Alcohol Co. 
Alkaloids 

Abbott Laboratories 

J. T. Baker Chemical Co. 

. W. Greeff & Co., Inc. 

Chas. L. Huisking & Co. 

Mallinckrodt Chemical Works 

Merck & Co., Inc. 

N. Y. Quinine & Chemical Works 

Norwich Pharmacal Co. 
Aromatic Chemicals, Essential Oils, 
Flavors 

Budd Aromatic Chemical Co., Inc. 

W. J. Bush & Co., Inc. 

California Fruit Growers Exchange 

Dodge & Olcott Co., Inc. 

P, R. Dreyer, Inc. 

E. I. du Pont de Nemours & Co., Inc. 

Compagnie Duval 

Evergreen Chemical Co., Inc. 

Felton Chemical Co., Inc. 

Benj. French, Inc. 

Fritzsche Brothers, Inc. 

General Drug Co. 

Givaudan-Delawanna, Inc. 

George Lueders & Co. 

Magnus, Mabee & Reynard, Inc. 

Monsanto Chemical Co. 

Naugatuck Chemical 

Orbis Products Corp. 

Compagnie Parento, Inc. 

Schimmel & Co., Inc. 

Edwin Seebach Co. 

Geo. Silver Import Co. 

A. M. Todd Co. 

Ungerer & Co. 

van Ameringen-Haebler, Inc. 

Van Dyk & Co. 

Albert Verley, Inc. 


Applicators and Droppers 
Glass Products Co. 
A. C, James & Co. 


Bottles & Jars 
Carr-Lowrey Glass Co. 
Glass Products Co. 
Hagerty Bros. & Co. 

A. & James & Co. 
Maryland Glass Corp. 
Owens-Illinois Glass Co. 
Salem Glass Works 
Swindell Brothers, Inc. 


Boxes & Cartons 
Karl Voss Corp. 
Young Bros., Inc. 
Douglas Young, Inc. 


Closures 
Aluminum Seal Co. 
Anchor Cap & Closure Corp. 
Armstrong Cork Products Eo. 
Bridgeport Metal Goods Mfg. Co. 
Dodge Cork Co. 

- General Plastics, Inc. 

Phoenix Metal Cap Ca. 
Sylvania Industrial Corp. 
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Buyers’ Guide 


The firms listed below are reliable sources of supply 
which we are glad to recommend to our readers. 


Beeswax 
W. H. Bowdlear Co. 
Harrison Refining Co., Inc. 
Koster-Keunen 
Theodor Leonhard Wax Co., Inc. 
Orbis Products Corp. 
Will & Baumer Candle Co. 
Botanical Drugs 
W. Benkert & Co., Inc. 
J. L. Hopkins & Co. 
Chas. L. Huisking & Co. 
Peek & Velsor, Inc. 
S. B. Penick & Co. 
Chalk 
Industrial Chemical Sales Co., Inc. 
John & E. Sturge, Ltd. 
Citric Acid 
H. J. Baker & Bro. 
J. T. Baker Chemical Co. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
Mallinckrodt Chemical Works 
McKesson & Robbins, Inc. 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc. 
Cod Liver Oil 
W. Benkert & Co., Inc. 
P. R. Dreyer, Inc. 
Chas. L. Huisking & Co. 
McKesson & Robbins, Inc. 
S. B. Penick & Co. 
Colors 
Ansbacher-Siegle Corp. 
Fezandie & Sperrle, Inc. 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc. 
Leeben Chemical Co., Inc. 
R. F. Revson Co. 
Gums 
Paul A. Dunkel & Co., Inc. 
Frank-Vliet Co., Inc. 
J. L. Hopkins & Co. 
Innis, Speiden & Co. 
Orbis Products Corp. 
S. B. Penick & Co. 
Thurston & Braidich 
Jacques Wolf & Co. 
Lanolin 
American Lanolin Corp. 





Containers & Machinery 


Collapsible Tubes 
National Collapsible Tube Co. 
Standard Specialty & Tube Co. 
Sun Tube Corp. 
White Metal Mfg. Co. 
Corks 
Armstrong Cork Products Co. 
Dodge Cork Co. 
Cosmetic Cases 
Bridgeport Metal Goods Mfg. Co. 
Scovill Mfg. Co. 
Transparent Paper 
Riegel Paper Corp. 
Sylvania Industrial Corp. 
Labels 
Cameo Die Cutting & Engraving Co. 
John Horn 
The Tablet & Ticket Co. 
Machinery (Packaging) 
John W. Ayers & Son (Pill & Tablet) 
Arthur Colton Co. (Tube & Tablet) 
Economic Machinery Co. (Labeling) 
Pneumatic Scale Corp., Ltd. (Capping 
& Labeling) 
Geo. G. Rodgers Co. (Tube) 
F. J. Stokes Machine Co. (Tube & 
Tablet) 


The Drug and Cosmetic Industry 


Innis, Speiden & Co. 
N. I. Malmstrom & Co. 
Merck & Co. 
Medicinal Chemicals 
Abbott Laboratories 
J. T. Baker Chemical Co. 
Benzol Products Co. 
Calco Chemical Co. 
California Fruit Growers Exchange 
Dow Chemical Co. 
Heyden Chemical Corp. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
Monsanto Chemical Co. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Chas. Pfizer & Co., Inc. 
Seydel Chemical Co. 
Wilson Laboratories 
Mineral Oil 
M. W. Parsons, Imports 
S. Schwabacher & Co. 
L. Sonneborn Sons, Inc. 
Stanco Distributors, Inc. 
Standard Oil Co. of Indiana 
Neutral White Soap 
J. L. Hopkins & Co. 
S. B. Penick & Co. 
John Powell & Co. 
Private Label 
Ehrmann-Strauss Co., Inc. 
Stearates 
Franks Chemical Products Co. 
Mallinckrodt Chemical Works 
Merck & Co. 
Orbis Products Corp. 
M. W. Parsons, Imports 
R. F. Revson Co. 
Tale 
Innis, Speiden & Co. 
Chas. Mathieu, Inc. 
Orbis Products Corp. 
R. F. Revson Co. 
Zinc Oxide 
Innis, Speiden & Co. 
New Jersey Zinc Co. 
Orbis Products Corp. 
R. F. Revson Co. 


Stokes & Smith Co. (Powder) 
U. S. Bottlers Machinery Co. (Bottle) 
Machinery (Production) 
Abbe Engineering Corp. 
Alsop Engineering Corp. 
Ertel Engineering Corp. 
Highest Grade Machinists, Inc. 
Manton-Gaulin Mfg. Co. 
New England Tank & Tower Co. 
Pfaudler Company 
George G. Rodgers Co. 
Chas. Ross & Son Co. 
F. J. Stokes Machine Co. 
U. S. Stoneware Co. 
Machinery (Used) 
Consolidated Products Co. 
Stein-Brill Corp. 
Packing Material 
Kimberly-Clark Corp. 
Plastic Materials 
General Plastics, Inc. 
Tanks, Kettles 
Alsop Engineering Corp 
Erte] Engineering Corp. 
Pfaudler Company 


ials 
Kimble Glass Co. 
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BRUSH AWAY 
THE COBWEBS... 











Formulas and manufacturing methods of yesteryear, so satisfactory then, are ill suited to the needs 
of today. 

Science, studying and improving upon past performances, can point out a modern day procedure in 
selecting materials which could easily reflect to the advantage of your products in competition and in 
increased sales. 

Our laboratory research staff with its trained personnel possesses data that will assist you in pro- 
ducing the best finished materials possible. The success of their efforts is amply demonstrated by our 
steadily growing list of regular customers for all MM&R products. 


ESSENTIAL OILS OLEORESINS PARAGON OLIVE OIL 

BALSAMS CERTIFIED COLORS CHAULMOOGRA OIL 

AROMATIC CHEMICALS FLAVORING MATERIALS VENICE TURPENTINE 

NATURAL ISOLATES BASIC PERFUMING PRODUCTS LIQUID STYRAX 

ROSESOL, MMa&R TERPENELESS ESSENTIAL OILS FILTER PAPERS 
MAGNUS, MABEE & REYNARD, Inc. 
32 Cliff Street, New York City 444 W. Grand Avenue, Chicago, Ill. 





WE'LL ALL BE THERE! WILL YOU? 


Don't miss the Tenth Annual Drug Trade Dinner at the Waldorf-Astoria 
Thursday Evening, March 21, 1935. We expect to see you. 
Send your reservations now to 
RAY C. SCHLOTTERER, Secretary 
Drug, Chemical and Allied Trades Section, New York Board of Trade, Inc. 
41 Park Row, New York, N. Y. or telephone COrtland 7-1414 





E. B. Houghton 





— sale atk 


J. B. Magnus M. S. Barker W. F. Fischer A. W. Felton, Jr. A. H. Downey R. B. Magnus 
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Visible Sales ppeal 


In Sparkling 
Glass Vials 


<_. oe 


There are Kimble Vials for Droppers ... Ap- 
plicators...Shaker Tops... Goldy Seals... 
Re-Seal-It Caps... Slip Caps...Screw 
Caps of Metal or Bakelite ... and specially 





designed vials tor special purposes. 
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NE picture is worth ten thousand 

words,” says the ancient Chinese prov- 
erb—just another way of saying that “eye 
appeal” is the most forceful urge to realiza- 
tion and action. 

Kimble Glass Vials possess that "visible 
sales appeal” so necessary in these modern 
highly competitive markets. These lustrous, 
sparkling glass containers display their con- 
tents always to best advantage. They inspire 
confidence in the products they carry. They 
call instant attention to their sanitary, air- 
tight and moisture-proof qualities. 

Light in weight and high in shock-resist- 
ance, Kimble Vials minimize shipping ex- 
pense and breakage loss. They are conve- 
niently carried in hand-bag or vest pocket. 
Their great variety of caps or closures in a 
wide range of colors adapts them to the 
daintiest of cosmetics, perfumes and toile- 
tries—to powders, liquids, capsules, tablets, 
salts and a host of other products—making 
Kimble Vials the most versatile and pop- 
ular of all modern small glass containers. 


KIMBLE GLASS CO. 


VINELAND, 


NEW YORK ° PHILADELPHIA ° BOSTON 


CHICAGO = *_—S—~S=«=ECTIT 














JASMONIS IS STABLE 


N 





JASMONIS is the answer to the problem of fluctuating prices in natural oil of 





jasmin. It has all the desirable qualities of jasmin—with none of its inconven- 
iences. In odor, JASMONIS is the exact counterpart of the natural oil—yet it 
is unaffected by light. There is no danger of discoloration in your creams and 
powders. The price is low—and stable . . . does not fluctuate with crop con- 
ditions. Moreover, JASMONIS can be used alone, or, when blended with jasmin, 
brings out the full fragrance of the natural odor. Write to us for full information 


and a sample. 


We're going to the Tenth Annual Drug, Chemical and Allied Trades Get-Together 
to be held on Thursday, March 21st, at the Hotel Waldorf-Astoria. Are you? 


GIiIVA U DAN 


DELAWAN N A INC. 
80 FIFTH AVENUE, NEW YORK, N. Y. 


Branches: Los Angeles, Atlanta, Cincinnati, Detroit, Dallas, Baltimore, 
New Orleans, Chicago, San Francisco, Montreal, Havana 
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U.5.P. RECRYSTALLIZED 


DOW 
EPSOM SALT 





Ns 


(BROMINE REMOVED) 


RECRYSTALLIZATION 


PURIFIES ov CHEMICALLY 
AND MECHANICALLY 


COS has a purifying action. It removes both chemical and mechanical 
impurities. This purification is carried still further by recrystallization. In this manner 
the purity of Dow Epsom Salt is increased to a point exceeding U. S. P. specifications. 


Recrystallization also improves the physical appearance of the product as is evidenced by 
the sparkling, uniform, needle-shaped crystals that characterize Dow Epsom Salt U.S. P. Re- 


crystallized. It is an ideal product for repackaging for resale through retail drug channels. 
Magnesium Sulphate Desiccated 


This product is a desiccated form of Dow Epsom Salt U.S.P., containing 29% H?O. It is used 
as a medicinal in products such as compound tablets and effervescent salts which require a 
dried and concentrated material. ¢ Other Dow pharmaceutical chemicals are manufactured 
to the same high standards of purity and uniformity. Let us quote on your requirements. 


DOW PHARMACEUTICAL CHEMICALS INCLUDE: 


Acetphenetidin, U.S. P. Ferric Chloride, U.S.P. Green) also 16% and Minor Salicylates 
Antipyrine, U.S. P. (Soluti Crystals) _ 20% Starch (White) : 
Denso Ack, USE. Gua ‘ Rees seteatiic Acid, <a See spas 
Minor Bromides . +>. PB, (Powder or Ssronsiuns romide, 

inor Bromid Magnesium Sulphate, Crystals) U.S.P.IX 


Carbon Tecrachloride, Desiccated : 
cP. Phenol, U. S. P. ee etter iace. Tetrachlorechylene, 


Chloroform, U.S.P. Acetyl Salicylic Acid, Salicylic Acid, U.S.P. °°" 
Epsom Salt, U.S. P., Granulation, 10% Sodium Salicylate, Trichloracetic Acid, 
Recrystallized starch (White, Pink, U.S. P. U.S. P. 


TRADE 


SULPHUR DIOXIDE 


! 
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LIME 





| SEPARATOR } REACTOR 


MAGNESIUM 











HYDROXIDE 
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EVAPORATOR 











CRYSTALLIZER aa 














VACUUM FILTER) -*—_ 1 crysTALLIZATION 
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SCREENS 











VACUUM FILTER 
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Unretouched photograph of Dow Epsom Salt U.S. P. oe < 
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30 Rockefeller Plaza, New York City 


The 


THE DOW CHEMICAL COMPANY * MIDLAND, MICHIGAN 
BRANCH SALES OFFICES 


Second and Madison Streets, Saint Louis 
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Into the upper strata of the 1935 market 
among those fastidious people who 
‘et the Fashions — this modern bouquet 
ymposition comes as ashining example 

f the qualities that make best sellers. 
* One of a series of new compositions 
f the highest type, it includes some of 


* A NEW STAR 


joins the bright constellation of Verley successes 


the finest among the recent creations 
of our house. Designed for perfume, it 
is available in modifications for a com- 
plete line. ALBERT VERLEY, INC, 11 
Fast Austin Avenue, Chicago, Illinois. 
114 E. 25th Street, New York — Mefford 


Chemical Co., Los Angeles, California, 


* ALBERT VERLEY acme 


Write for liberal sample—or send us a sample of your unscented PESTER 




















| .. this entire 
background has been 
made with 


MONSANTO 
ACETPHENETIDIN 
U.S. P. 


i Pure -White - Uniform 


Other well known and highly 
regarded Monsanto Medicinals 


Include 
= Acetanilid, U.S. P. 
ail Aspirin U.S.P. and Aspir Gran 
“ . Caffeine U.S. P. 


Phenolphthalein U. S. P. 


and many others 


Neg 


Manufactured by 





Monsanto Chemical Company 
Sr. Louis U.S.A. 


Empire State Bidg. Everett Station 500 N. Dearborn 383 Brannan St. 378 St. Paul St., West 























Victoria Station House 
Victoria St. 


NEW YORK e BOSTON e CHICAGO e SAN FRANCISCO e MONTREAL e LONDON 








WTTHl Atidue 


Representing 
Hawatian Pineapple Co. Ltd 





ALKALIES CHLORINE 
PARA DICHLORBENZENE 


Representing Solvay Sales Corp. 


CHLOROFORM USS.P. and TECHNICAL 
Representing Brown Co. 





ALSO Spectalists in: 
ACETANILID OIL MINERAL RUSSIAN 
AGAR AGAR OIL SASSAFRAS ARTIFICIAL 


EPSOM SALT QUININE 
LYCOPODIUM SODIUM BENZOATE 


McKesson & Rossins, Inc. 


NEW YORK BRIDGEPORT MONTREAL 

















The one standard raw material which 
dentifrice manufacturers have always used with 


perfect confidence and with no trouble is Sturge’s Standard 


Precipitated Chalk. 4 Uniform in any specific grade or weight, according 


to your own formula, you will find Sturge’s Standard 


the perfect precipitated chalk for your dentifrice. 


JOHN & E. STURGE, Ltd. 
BIRMINGHAM, ENGLAND 


Distributors 


H. JI. BAKER & BRO. 


271 Madison Ave., New York, N.Y. 

















HOW THE MANUFACTURING CHEMIST, DRUGGIST AND 


PERFUMER USE PFAUDLER GLASS-LINED EQUIPMENT 




















ee 





al ° # lpg? 





Left—partial view of Glass-Lined Equipment at Lambert Pharmacal Co., used in 
making Listerine. Right—Pepsodent Antiseptic Mouthwash is made in these huge 
Glass-Lined Steel Tanks. 








Improve your prod- 
ucts with Pfaudler 
Glass Lined Equip- 
ment for: 

Storage of essential oils, 
perfumes, solvents, 
acids, etc. 

Manufacture of shaving 
cream 

Mixing of lotions 

Extraction of vanilla and 
other flavorings 

Vacuum distillation of 

_ chemicals 

Distillation of delicate 
serums } 

Manufacture of C. P. 
chemicals 

Evaporation of salts 

Storage of elixirs, anti- 
septics, etc. 

Treatment of biologicals. 

Concentration of acids 
and solvents 


Percolation of drugs and 
herbs 








THE MORAL OF MOUTHWASH 


3 phenomenal success of mouthwash and other forms of antiseptics is indicative of 
the genuine interest of the buying public in sanitation. 

To maintain the purity of their products, leading makers use Glass-Lined Equipment 
extensively for compounding, mixing and aging. The smooth glass surface is easily kept 
clean at all times. The glass lining guards against metallic reactions. 

Such leaders as Lambert Pharmacal Co. (Listerine), Pepsodent Co., Sharp and Dohme 
(Hexylresorcinol), McKesson & Robbins, Inc., United Drug Co., Frederick Stearns & Co. 
(Astring-O-Sol), Lavoris Chemical Co., and others use Pfaudler Glass-Lined Steel Equip- 
ment. 

So the moral is—whether its antiseptics you make or products liable to discoloration 


or so acid they attack their containers—make them in Glass-Lined Steel. We will gladly 


tell you why. 


THE PFAUDLER CO., 1509 GAS & ELECTRIC BLDG., ROCHESTER, N. Y. 
Branch Offices: New York City, Boston, Elyria, O., Chicago, Philadelphia, San Francisco (Pfaudler Sales Co.) 


PFAUDLER g/ass-/ined stee/ EL)UIPMENT 





MULTIMIXERS © STORAGE TANKS © DISTILLATION EQUIPMENT © EVAPORATING PANS * REACTION KETTLES * DOUBLE MOTION MIXERS 
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@ WHITE OILS, U.S. P. 
HEAVY—LIGHT 

We manufacture and offer the highest 
grades of U. S. P. White Oils obtain- 
able. They are absolutely odorless, 
tasteless and colorless. 
Our list of these oils covers a wide 
range of viscosities and a wide range 
of gravities. 
Any Viscosity 

From 80 to 345 Saybolt @ 100° F. 
Any Gravity .. .. ...From .845 to .900 


PRIMOL 
WYROL - MARCOL 


Brand names which are a guarantee of 
finest quality. 


These oils have for years set the stand- 
ard for the best in White Oils. PRIMOL 
for Pharmaceutical purposes and WY- 
ROL and MARCOL for COSMETIC 
and TOILET Preparations are used 
throughout the world by the manufac- 
turers of the finest preparations. 


@ WHITE OILS, 
INDUSTRIAL 


In the general manufacture of cosmetic 
and toilet preparations these White Oils 
find widespread use. Outstanding 
values are offered in the popular brands: 


BAYOL 
Saybolt viscosity @100°F. 80/90 
Specific gravity.......... .845/.855 
MARCOL GX 
Saybolt viscosity............ 65/75 
Specific gravity.......... .835/.845 
BAYOL F 
Saybolt viscosity........... 50/60 
Specific gravity.......... .825/.835 
@ PETROLATUMS, 
U.S.P 
Melting 
Point 
SAYBOLT 


Snow White Parmo No.1 125/130° F. 
Snow White Parmo No.2 115/120 
Snow White Parmo No. 2F 105/110 
Lily White Parmo...... 115/120 
Cream White Parmo..... 115/120 
Yellow Parmo No. 4F... 105/110 
Ex. Light Amber Parmo. 115/120 
Amber Parmo......... 115/120 


All products are guaranteed as to qual- 
ity and uniformity. Specific information 
and experimental samples furnished on 
inquiry. Our technical staff will be 
pleased to assist you in your problems. 


< 





Only the best from 


PHARMACEUTICAL 
AND COSMETIC 


WHITE OILS 
d 


PETROLATUMS 


(PARMO is our brand name for Petrolatum) 
® 





“It pays to buy the best’”’ is a well worn phrase, but 
it bears repetition. Particularly in the purchase of raw 
materials is it vital that the best possible products be 
obtained. When you order STANCO White Oils 
and Petrolatums, you can feel assured that you are 
getting the finest that human skill and equipment can 


produce. 


ood 


ee 








STANCO DISTRIBUTORS Inc. 
2 PARK AVENUE, NEW YORK, N.Y. 


Plant, Bayway, N. J. 


Warehouse, Chicago, Ill. 
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We are in good position to supply the following 
products and solicit orders for prompt 


and contract deliveries 


AUBEPINE (Pure 100% Aldehyde) Does not discolor 

EUGENOL from cloves 

HELIOTROPINE At lowest market price 

TERPINEOL Exceptional quality 

PHENYL ETHYL ALCOHOL A fine product for most rose preparations 


IONONES 
IRALDEINES 


MUSK ARTIFICIAL Xylol . . . Ambrette . . . Ketone 


We supply a full line 


DODGE & OLCOTT COMPANY 


180 Varick Street New York, N. Y. 





Net your friends on 


Thursday. Mareh 2ist. 1935 


at the Tenth Anniversary Banquet of the 


Drug. Chemical and Allied Trades Section of 
THE NEW YORK BOARD OF TRADE 


at the Hotel Waldorf-Astoria in New York 


Your reservations should be made without delay 
through Ray Schlotterer, Secretary, Drug, Chemical and 
Allied Trades Section of New York Board of Trade, 
41 Park Row New York, N. Y. 


DODGE & OLCOTT COMPANY 
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MANY IMPORTANT 


MERCK CHEMICALS 


ARE AVAILABLE TO SERVE THE NEEDS 


OF PHARMACEUTICAL AND TABLET MANUFACTURERS 





























Creosote Papaverine 
Creosote Beechwood Codeine Sulphate 
Creosote Carbonate Codeine Phosphate 

Guaiacol (Liquid) Dionin (Ethyl! Morphine 
Guaiacol Carbonate Hydrochloride) 
Acetanilid Morphine Sulphate 
Acetphenetidin Cocaine Hydrochloride 
Amidopyrine Potassium Iodide 
Ammonium Chloride Phenobarbital 
Ammonium Carbonate Phencharkital-Sodinm 
Antipyrine Barbital 
Quinine Sulphate Barbital-Sodium 
Quinine Bisulphate Strychnine 
Quinine Hydrochloride Dextrose 
Other Quinine Salts Theobromine 
Cinchonine Sulphate Chhertinymel 
Cinchonidine Sulphate Bismuth Salts 
Cinchona Alkaloids Mixed Mercurials 
Acid Acetylsalicylic Oxyquinoline Sulphate 
Sodium Salicylate Milk Sugar 
Salol Benzocaine 
Methy] Salicylate a es : Ephedrine Alkaloid 
Acid Salicylic Ephedrine Hydrochloride 
Cinchophen MERCK CHEMICALS Ephedrine Sulphate 
Neocinchophen Procaine 
Rare Alkaloids c Hexamethylene { 
Stree Peatela used in the Treatment of Winter Ills, such as Terpin Hydrate | 
Theophylline Coughs, Colds, Grippe and Pneumonia, are Partic- Potassium Bromide 
Chlorbutanol (Hydrous & ig i Sodium Bromide | 
Anhydrous) ularly in Demand at This Time of Year. Adequate Ammonium Bromide _| 

Caffeine : : ° Strontium Bromide 

stocks are available for shipment and requests for in- riled 


Caffeine Citrated 
formation and prices will receive prompt attention. 








VERY Merck product is manufactured under rigid laboratory control and must conform 
to definite standards of purity and uniformity. 


The chemicals listed herein are only a few of many products available under the Merck 
Jabe) and guaranty. Write us regarding your manufacturing requirements. 


MERCK & CO. Inc. Manufacturing Chemists RAHWAY, New J ersey 


NEW YORK PHILADELPHIA ST. LOUIS * In Canada: Merck & Co. Ltd., MONTREAL and TORONTO 
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This unbroken 
metal seal guaran- 


tees genuineness. 








MI NTIECOUNTEREETT 


Alseco Seals 


Tell-tale seal is 
broken to open 


bottle. 





All profits go into YOUR pocket 


@ When you protect your bottles with one of the 
forms of Alseco Aluminum Anti-Counterfeit Seals 
you can forget all worries about brand-pirating. 
These metal seals can be applied only in your 
own plant. Any meddling leaves tell-tale evidence. 
This protection is extremely economical, the cheap- 
est profit insurance you can buy. 

In addition to giving customers this guarantee 


of genuineness, the patented Alseco rolling-on 


method tailors the caps into the threads on 
your finish; so that caps screw on and off 
smoothly, never jam. Yet this modern seal can hold 
a vacuum! 

Alseco seals can be beautifully embossed and 
lithographed. Being made of Aluminum, they can- 
not contaminate. There are more facts of interest. 
Write ALUMINUM SEAL COMPANY, & 
NEW KENSINGTON, PA. 4 


(at FEcO)) 
TRADE MARK ("Ufc 4) REG. U.S, PAT. OFF. 


1CCO SEALS AND SEALING MACHINES 


ROverseal C. T. over Goldy 


SEALS OF 


MANY 


Alter-Proof 
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ALCOHOL 


car THE 
HIGHEST 
QUALITY 


Pure, completely denatured 
relate Mel Mcolaulticol-Melmey \-telol 14] 
re l-Vatelitig-Yo Me] else) B 


Product of 


movenelcaghiconehiommy-Wlere) elolmm Orosuolesaonstoyel 


SUBSIDIARY OF THE PENNSYLVANIA SUGAR COMPANY 


SALES OFFICE 


A. K. HAMILTON 


342 MADISON AVE., NEW YORK CITY 
SALES REPRESENTATIVES IN PRINCIPAL CITIES 


DISTILLERY 
PHILADELPHIA, PA. 
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by the Exchange Lemon Products Company of Corona, 
California. Backed by the Sunkist group of 13,200 


citrus growers—largest in the world. 


Immediate shipments from warehouse stocks in New 
For prices 
on kegs, barrels or carloads, consult any of the 


York, Chicago and Philadelphia. 


following distributors: 





WE DO OUR PART 





DISTRIBUTED EAST OF THE ROCKIES BY 


CHEMICAL WORKS, St. Louis, Philadelphia, 
New York, Chicago. 
+ BAKER CHEMICAL COMPANY, Phillipsburg, New 
ersey. 
DODGE & OLCOTT COMPANY, 180 Varick Street, New York. 
NEW YORK QUININE & CHEMICAL WORKS, 101 North 
lith Street, Brooklyn, New York. 


SWANN CHEMICAL COMPANY, Birmingham, Alabama. 
THE HARSHAW CHEMICAL COMPANY, Cleveland, Ohio. 


CALVERT ANILINE & CHEMICAL CO., 225 Walnut Street, 
Cincinnati, Ohio. 


THOMPSON-HAYWARD CHEMICAL CO., 29th & South- 


west Boulevards, Kansas City, Missouri. 


PACIFIC COAST SERVED BY 
Products Department—CALIFORNIA FRUIT GROWERS EXCHANGE, Ontario, California 
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ROSSVILLE ALCO 


NEW YORK 














Ps 


PHOTO BY FAIRCHILD AERIAL SURVEYS, INC. 


@ @ lhenation's greatest individual market, where millions of gal- 
lons of ROSSVILLE ALCOHOLS are used annually for 
industrial, scientific, and pharmaceutical purposes. There is 


a ROSSVILLE ALCOHOL for every industrial need. 


(OMMERCIAL SOLVENTS (ORPORATION 


NEW YORK CENTRAL BLDG., NEW YORK, N.Y. 
HOL .. tHe SPIRIT OF THE NATIO® 
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CHEMICAL COMEARH + | hE Ga 


Manufacturers of AROMATIC CHEMICALS, NATURAL ISOLATES, PERFUME OILS, ARTIFICIAL FLOWER and FLAVOR OILS 


603 JOHNSON AVE., BROOKLYN, N. Y. 


Boston, Ma hiladelphia Sandusky, Ohio Chicago, Ill. St. Louis, Mo New Orleans, La Los Angeles, Calif 
80 Boylston St ». 12th § 1408 W. Market St 1200 N. Ashland Ave. 245 Union Blvd Balter Bldg 515 So. Fairfax Ave. 


Stocks carried in principal cities 


























To better serve 





all who pack in glass 


* 












Nation-wIDE and in Canada stretches the 


network of the Anchor-Capstan organization. 

































Branch offices, staffed with men of long expe +4) fF Da 4 
rience in the specialized problems of sealing "Ca 
and of packaging in glass containers, are main- 
tained in all principal cities. From them *%\ 
Anchor-Capstan representatives go Out to serve 
the food, drug, cosmetic and liquor industries 
as well as the multitude of specialty manufac- 
turers and packagers. 

Supplementing and backing up 
the complete services these branch offices are 
equipped to give, are the Anchor-Capstan fac- 
tories ready and waiting to meet unusual situa- 
tions, to put the accumulated knowledge and ex- 
perience of their extensive laboratories, their re- 
search and engineering departments, their staff 
of artists and designers, at your further service. 


If you have a packaging problem, a 


¥ 


Te 


new product, the redesign of an established 
one, difficulties of any sort, in sealing or in be Sheth cm oes 
production ...there is no obligation, express x 

DK 


Litt 


or implied, in calling in an Anchor-Capstan 





a® 


man for container or closure recommendations. 


Anchor Cap & Closure Corporation, 
Long Island City, N. Y.; Capstan Glass 
Company, Connellsville, Pa.; Associate 
Company: SalemGlassWorks, Salem,N.J. 
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ANCHOR-CAPSTAN 


A GLASS CONTAINERS A CLOSURES — 
Ye SEALING EQUIPMENT 
He RESEARCH he PACKAGE DESIGN 


5 STAR SERVICE 
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THE MODERN SOFT CREAM! 


A popular new type cream which many manufacturers 
are making with ISO-BEESW AX 



















During the last several months the so-called soft cream has developed into a 





very popular leader. Its soft texture, its cleansing and nourishing properties have 


appealed to the American woman everywhere. 





The demand for these qualities in a cream has given a great impetus to the 


use of ISO-BEESWAX. 
ISO-BEESWAX makes creams that will remain salable and “‘like new” long 


after creams made with pure beeswax by the same formulae have broken down. 


ISO-BEESWAX makes creams that are glossy all through—-creams without a 


suggestion of grain, flakiness or texture. 


ISO-BEESWAX is economical in use because of its greater emulsifying 





properties. 


ISO-BEESWAX when emulsified has a neutral odor and requires less perfume. 
ISO-BEESWAX costs less. Its price will always be under that of pure beeswax. 


ISO-BEESWAX is a remarkable, technical achievement, developed by adding 


to pure beeswax, acids, esters and alcohols from other sources, thus scientifically 





changing the composition to increase the desirable properties of beeswax; but, the 
totals remain the same, also the melting point, and these agree with U.S.P. tests as 
applying to pure beeswax. 


— 


If you use beeswax, particularly if you are interested in the new, popular type 
of soft cream, be sure to write us for a sample of ISO-BEESWAX. We will gladly 
send you this sample, together with a sample jar of new type soft cream made from 
[ISO-BEESWAX and, if you wish, the formula of this cream from which you can 


experiment to develop your own product. 


HARRISON REFINING COMPANY, Inc. 


Producers of Harrison’s Pure, U. 8S. P. Flaked, White Beeswax | 
350 Madison Avenue, New York City 


Plant: Belleville, N. J. Stocks carried in 14 principal cities and Canada 
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“AN EVENT OF NATIONAL IMPORTANCE TO THE INDUSTRY” 


TENTH ANNUAL 


e } 7 f ] 
ie ( bemical and _f Heed L-tahaed 
L 


PSangue 


Thursday evening: -- March 2st 


t 


Abotel VW ldorf— atipee 


ue 


OUTSTANDING RECEPTION 
IMPORTANT SPEAKERS 
SPARKLING ENTERTAINMENT 








Make Reservations Promptly 


to 


RAY SCHLOTTERER, Secy. 
= Vm . 1 a, f aig “ 
Drug, Chindeal aud okt deades Section 
41 Park Row, New York City 


Telephone, COrtlandt 7-1413 
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SULPHANILIC ACID SULPHUR DIOXIDE 


ANILINE OIL ANILINE SALT 


© 
EOSIN FLUORESCEIN 
€ 
ALPHA DINITROPHENOL--MEDICINAL 


* 
SODIUM DINITROPHENOL--MEDICINAL 


METHYLENE BLUE, U.S. P. CRYSTALS 
® 
METHYLENE BLUE, U. S. P. 
° 


CINCHOPHEN, U. S. P. NEOCINCHOPHEN 
« 
BETA NAPHTHOL--TECHNICAL SALIGENIN 


ALUMINUM CHLORIDE ANHYDROUS, C. P. 





THE CALCO CHEMICAL COMPANY, INC. 


PHARMACEUTICAL DIVISION 
Bound Brook, N. J. 


A DIVISION OF AMERICAN CYANAMID COMPANY 
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Indispensable 


These are the indispensable 
things to look for in purchasing 
perfume materials 


INTEGRITY 
ORIGINALITY 


Our contacts, years of experi- 
ence, knowledge and standing 
offer an unquestioned basis for 
confidence. 


No perfume oil is a bargain if it 
comes from a questionable 
source. It pays to be sure. 


van Ameringen-Haebler, Inc. 


Manufacturers and Importers of 


Aromatic Essentials 


Flavor Materials, Aromatic Chemicals 
Essential Oils, Perfume Specialties 


315 FOURTH AVENUE, NEW YORK 
180 North Wacker Drive, Chicago 438 W. 48th Street, Los Angeles 42 Wellington Street, E., Toronto 
Factory, Elizabeth, N. J. 
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A COMPLETE CHAIN 





OF BRANCH OFFICES 


TO GIVE YOU PROMPT, 


EFFICIENT SERVICE. 





BOSTON, MASS. 
250 Stuart Street 


COLUMBUS, OHIO 
21 East State St. 


CHICAGO, ILL. 
118 West Ohio St. 


KANSAS CITY, MO. 
2018 Guinotte Avenue 


NEW ORLEANS, LA. 
813 Louisiana Building 


PHILADELPHIA, PA. 
400 Bulletin Building 


LOS ANGELES, CAL. 
164 South Central Avenue 


SAN FRANCISCO,CAL. 
122 New Montgomery St. 


FRITZSCHE BROS. 
of Canada, Lt. 
77-79 Jarvis St., Toronto 


KANSAS CITY @ 


E operate our branch offices where they do the great- 

est good—in or near cities where producers of toilet 
preparations maintain their factories. These are not merely 
sales offices. They are organized and staffed to be of genu- 
ine help to you, to give you the answers to many of your 
production problems, to show you the most effective way of 
using Fritzsche’s products. Here you are assured of prompt, 
friendly service no matter when or how often you require it. 
Our branch managers and their associates always welcome 
the opportunity of serving you. Their cooperation is part of 
the broad Fritzsche Brothers service plan which we gladly 
extend to all users of essential oils, synthetics and aromatic 


chemicals, whether Fritzsche customers or not. 


See 



























FRITZSCHE 7/7... . 





78-84 BEEKMAN STREET 


“ragrance ore Sales Appeal NEW YORK. N. 


Proprietors of PARFUMERIES de SEILLANS, Seillans, France 
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AYBE Cymanol is just what you have 

been.looking for. It has a pleasant, 
pungent, woodsy odor. Maybe you could 
use it for masking some unpleasant odors 
} you have to contend with. 


AYBE you could use Cymanol as an 
extender for essential oils. Maybe 
you need it as a base for the synthesis of 





perfume or a penetrant for textiles. 


HE only way you can say ‘“‘Yes’’ 


a trial. 


AYBE Cymanol mixed with organic 

solvents would make just the solvent 
you need for use on gums and resins. Maybe 
you need Cymanol as a splitting agent for 
fats and greases. 


OSSIBLY you would like to increase the 
detergent properties of soaps with Cy- 
manol sulphonates. 


after you have given Cymanol 


SK for a generous sample, give it a test and find out how low the cost is 


compared with some other less effective material. 





SSS 
\ \ WOULD p> N YES Bur | COULDNT SAY jy 


* 
Coupon 

— ' nn ee 1 
! “EEE a : sor ipe i ee a trial. ! 

; teal fi I 
* | INDUSTRIAL CHEMICAL | © | 
SALES waked | aaa : 

230 Park Avenue New York City ' Addr 

- | 205 West Wacker Drive Chicago, Illinois a as i cnn tein ae a J 
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MODERN COSMETICS 


is now regarded as an indispensable reference work for those 














engaged in the manufacture of cosmetics. Its four hundred 
pages of practical, usable information for the manu- 


facturer of cosmetics is the result of more than a 


Contemporary 
years work carefully compiling and checking 


Comment 


information. This is the first practical manual 
for the manufacturer, covering every 


phase of cosmetic production. It 


Published by the well-known journal, “The Drug and Cosmetic 
Industry,”” this new book contains much original and unpublished work. 
The publishers claim that it is a practical book on cosmetic manufacture, 
containing, in addition to the formulas of up-to-date cosmetics, detailed 
instructions on manufacturing procedure. Very wisely the co-operation 
and criticism of a number of leading technical experts were enlisted in 
preparing the work, so that the 500-odd formulas that are given have all 
been found to be practically sound. A range of recipes is given for each 
type of preparation, so that, as far as it is possible to do so, the require- 
ments of individual manufacturers have been met. 

: Nee contents are pre in vane agian pa the wh 
which sets out a general classification of the types of preparation to be 
met with in the main body of the text, such as emulsions, solutions, soaps, PRICE: $6.00 
jellies, etc. Apart from the usual types of cosmetic, such as Face Powders, 
Vanishing Creams, etc., there are sections on less familiar types, such as 
Beard-softening Preparations, Make-up Preparations (Lip Stick, Eye 
Shadow, etc.), and Bath Preparations. A section of particular interest to 
pharmacists is included on Sun Preparations. 

The formulas are quite up-to-date, and make use of the latest de- 
velopments in cosmetic ingredients. For instance, we find triethanolamine 
included in such preparations as Hand Lotions, Cold Creams, Brushless 
Shaving Creams and Lotions, Vanishing Cream, etc. 

Sulphonated oils are employed in Cleansing Creams, Soapless 
Shampoos and Hand Cleaners, and Dandruff Removers. 


The recently introduced preservatives, Para hydroxy benzoic acid 
‘Sy Woden Co 


willbe found particularly valu- 
able to the manufacturer 
with limited techni- 


cal training. 


smetics 


ester, Methy! para hydroxy benzoate and Sodium para hydroxy benzoate, 


find a place in numbers of formulas. niet 
Much information is given regarding not only the individual types Formuanoe 
of preparation, but the manufacture, packing and testing of cosmetics. [im ane 


A list of reputable firms who cater for the needs of cosmetic manufac- : fon 
turers is included in a Buyer’s Guide. Other sections of interest to Produc 
manufacturers treat of preservatives and antiseptics in common use, lists bd 
of equipment and suggestions for the lay-out of factories. 

The publication is essentially practical, and one which should prove 
very useful to manufacturers. It would be a handy reference book for 
pharmacists who are specially interested in the production of any type 
of cosmetic preparation. 


By va 
FRANCIS CHILSO! 


—E.E.N. in “Tre Ausrravastan Journat or Puarmacy.” 


THE DRUG AND COSMETIC INDUSTRY a 
101 West 31st St., New York City 
I 


Please send me at once “Modern Cosmetics”’ for which I enclose | 
six dollars. 


Name.. 
Address : | 
ity... State | 
Company................. .. Title. | 


If after 24 hours examination I wish to return “Modern Cos- 
metics’’ it is understood that my money ($6.00) will be refunded | 
at once, on publisher’s receipt of the book. 
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VERY Marrow’s package is 
the world’s best advertise- 
-because 





ment for every other one 
they are all attractive and all look 
alike. Whenever a dealer displays 
the line, he displays package after 
package of the same color, the 
same smart appearance. 

And one of the greatest points 
of similarity (and beauty) lies in 
the orchid caps and jar covers. 
They’re Armstrong’s. On the jars 
are double-shell metal caps—easy 
to remove and replace . . . even 
with cold-creamy hands. And on 


THE 
POWER OF 


REPETITION! 


. . . there’s a great promotion value in 
FAMILY RESEMBLANCE! 









the bottles are molded caps of 
identically the same color! 

Let us show how you can dress 
up your family with Armstrong’s 
Caps. There are all types—at all 
prices. Single-shell and Double- 
shell Metal Caps, (lithographed in 
bright colors), and Artmold Caps 
in stock or private designs. Get 
information and samples today 
... and your copy of “‘A Buying 
Guide to Armstrong’s Closures.” 
Armstrong Cork Products 
Co., Closure Division, 913 
Arch St., Lancaster, Pa. 














The Marrow Family; each package is sealed with an 
attractive Armstrong Cap. The metal jar covers are specially M & T A L & M O L D i D C A Pp Ss 


lithographed; the Artmold bottle caps are a stock design. 
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So stable that even direct sunlight does 








not atfect it. Bismuth Subcarbonate 


























Mallinckrodt, used in your manufactur- 





A EK for COSMETICS |.” 


ing processes, gives assurance of sta-  ¢ Xu my 
bility in your products—the same — 


lasting, pure whiteness. ‘The new, HA 


eritless, smooth and unusual bulk. Face powders, creams, freckle prep- 
















special Mallinckrodt laboratory 





process assures this—and of 


arations, ointments, etc., are so much softer and homogeneous. You can 
use Mallinckrodt Bismuth Subcarbonate in your finest and most expen- 


sive preparations—for though it costs no more, it is unexcelled in purity 





a ene and fineness. Samples o! 


this year is to be held at the 
Hotel Waldorf-Astoria on 
‘Thursday. March 21, un 

der the auspices of the 
Drug, Chemical and 

Allied Trades Sec- 

tion cf the New 

York Board of 


any Mallinckrodt Bismuth 





Salt sent on request. 














rade. Be sure _ ffi : / BISMUTH (METAL) ¢ BISMUTH 
a y BETA-NAPHTHOL U.S.P. «© BISMUTH 
A | | ) CHLORIDE + BISMUTH LACTATE ° 
A yy BISMUTH OXALATE ¢ BISMUTH SALI- 
{| for PHARMACEUTICALS | / CYLATE 40% ¢ BISMUTH SUBGALLATE 
A | Vy U.S.P. * BISMUTH SUBIODIDE + BISMUTH 
A SUBNITRATE « BISMUTH SUBSALICYLATE 
f / 
y 
"4 
Vy 0) 


CHEMICAL WORKS 








| Makers of Over 1500 Fine Chemicals 
A y sx LOUIS CHICAGO PHILADELPHIA NEW YORK TORONTO MONTREAL 
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Lower Prices 






" Pipenieehien: within this industry never has set such a 

terrific pace. The smaller family budget is having a 
most serious effect upon the sales volumes of many manufac- 
} turers. Not that the total volume of goods sold by the 
industry has declined by the great percentage occurring in 
many other industries, but that the necessary urge for 
economy has forced the large majority of consumers to 
learn what they can about ways of saving money in the 
























purchase of drugs and cosmetics. 


(eens it is clear to everyone that the stabilization 

experiment failed miserably to give the cooperating 
manufacturers the business that they sought to recover by 
the cooperation of wholesale and retail outlets. Such a 
move during this period only drove the consumers to the 
places where they could buy at the prices they had been 
paying before. Many of these consumers then found that 
nf they could buy other merchandise still cheaper than at the 





" cut prices of nationally advertised goods, and doubtless some 
business was permanently lost through the experiment. 

ye 

= tendency of the direct sellers of private brand mer- 

) chandise to foster the large or ‘“‘economy”’ size package 


h is causing national manufacturers no end of concern. Some 
manufacturers are attempting to meet this competition in 
a mild sort of way, but they are not organized to do more 
than make a few gestures, which in reality prove the sound- 


4 ness of the position of these sizes. 

I = 

. 5 iw answer to the problem is simple, but there are many 

manufacturers to hesitate to take the step. The move 

5 that must be made is to lower prices to the consumer. Most 
of the expensive merchandising tricks must be eliminated, 


and this saving must be passed directly to the consumer. 
Therefore, we shall see a gradual decline in many of the 

merchandising evils such as free goods, combination offers, 
advertising allowances, ete., not through any new concep- 
tion of what constitutes fair competition, but merely through 
the hard-headed conclusion that business must be done 
differently today. 
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DRUG BILL GOES TO HEARING 


The forces operating in various direc- 
tions on the proposed new Federal Food 
and Drugs Act came together at the hear- 
ing before the Senate subcommittee which 
opened Saturday, March 2, and which 
was adjourned until Friday, March 8. 
Senator Clark, 
committee, presided, and Senators Cope- 


chairman of the sub- 


land and Gibson were present. 
Charles Wesley 
witness, and due to the fact that many 


Dunn was the first 


important amendments had been made 
to the Copeland Bill, S 5, 
amendments having been accepted by 
Chief Walter G. Campbell during the 
hour just preceding the opening of the 
hearing—Mr. Dunn endorsed the bill 
with these amendments. These amend- 


many of the 


ments are: 


Amendments Made 

1. Department will give notice of in- 
tention to criminally prosecute a manu- 
facturer, after which notice the manufac- 
turer will have the right to an administra- 
tive hearing so as to convince the Adminis- 
tration that the case should not be turned 
over to the Department of Justice, but 
should be dropped. 

2. Secretary is given right to grant ex- 
emptions to the provisions that all active 
ingredients of products should be stated 
‘on labels. 


266 


3. When a seizure is made and an 
action started against a manufacturer, the 
department must give the manufacturer 
a sample of the goods seized, and also the 
method of analysis used by the department. 

4. In cases of multiple seizures, one 
seizure must be made in the home district 
of the manufacturer. 

5. Where “substantial 
opinion” is mentioned in the bill, this will 
be changed to read “substantial and 
reliable medical opinion.” 


medical 


‘6 


6. A change in the penalty placed upon 
a manufacturer for not allowing inspection 
of his factory. In the original draft the 
penalty was an injunction prohibiting 
shipment of goods, or in effect a complete 
shut-down of his business. 


Allergic Reactions 

Another objection to the bill which was 
met by Senator Copeland was that of 
Hugo Mock, representing the cosmetic 
manufacturers, was the fact that the bill 
did not provide for allergic reactions in 
individuals. Senator Copeland said that 
this would be placed in the report of the 
Commerce Committee when the bill was 
reported out so that Congress would be in 
full knowledge of the fact that instances of 
allergy were exempted from the provisions 


of the bill. 
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There was a constant parade of women 
witnesses representing various women’s 
associations, all of whom approved the 
bill and requested its quick passage. 

Lee H. Bristol, representing Bristol 
Myers Company, and William J. Schieffe- 
lin Jr., representing the N.W.D.A., ob- 
jected to the control of advertising by the 
Department of Agriculture, requesting 
that this be continued in the Federal 
Trade Commission. 

On this same question, Hugo Mock 
maintained that the FTC delayed too 
long in giving final decisions regarding 
false advertising, sometimes taking as long 
as five years. Quick decisions were neces- 
sary, he maintained, and these could only 
be obtained by giving advertising control 
to the Department of Agriculture. Charles 
Wesley Dunn also spoke at some length 
on the importance of having advertising 
control in the Department of Agriculture 
and not in the FTC. 

Other criticisms of the bill were minor 
in nature, and where apparently justified, 
were met by Senator Copeland. In fact 
Senator Copeland felt that the section of 
the bill naming diseases for which remedies 
could not be advertised should be changed 
so that there would be no power on the 
part of the Secretary of Agriculture to add 
to_it. Such additions could easily be made 
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by amendments of the bill by Congress, 


he said. 


Variation Clause 


Although the minor part of the phar- 
maceutical manufacturing industry repre- 
sented by Charles Wesley Dunn has ap- 
proved the bill, it is known that the 
balance of the pharmaceutical manufac- 
turers will not approve the bill until the 
matter of the variation clause is definitely 
cleared up. It is stated that it is not only 
necessary for the industry to have this 
matter cleared up so that variations are 
clearly permitted in the bill, but it is also 
necessary for the constitutionality of the 
bill to have the matter changed. This is 
for the reason that in the recent “Hot 
Oil” case, the U. S. Supreme Court de- 
cided that Congress could not delegate 
any of its powers to make laws to anyone 
else. This means that if the Food and 
Drugs Act makes the Pharmacopoeia and 
National Formulary a rigid standard for 
the bill, the bill will be unconstitutional 
for the reason that these standards can be 
changed at any time by people not in the 
government. From the decision in the 
“Hot Oil’”’ case, the right of Congress now 
to accept all future Pharmacopoeias as 


standard is definitely unconstitutional. 


Political Aspects 

Aside from these technical considera- 
tions of the bill, the most important con- 
sideration is the political line-up. During 
the two weeks preceeding the hearing, the 
fortunes of the Copeland Bill appeared at 
low ebb. Senator Copeland had intended 
to get the bill through the Commerce 
Committee, of which he is chairman, 
without holding any hearings. He main- 
tained that hearings had been held last 
year and were not necessary this year. 
However, mainly through the efforts of 
Frank Blair, it is said, and with the co- 
operation of other proprietary interests, 
the committee was deluged with some 
15,000 telegrams demanding a_ hearing. 
Senator Copeland was then unable to get 
the bill by his own committee, it is said, 
with the result that he appointed a sub- 
committee headed by Senator Clark, who 
it is reported, has been none too friendly 
to the bill. 

Many people came to the hearing with 
the impression that a bill will be enacted, 
only to leave with the opposite idea in 
their minds. However, several other keen 
observers came to the hearing with the 
impression that a bill would not be en- 
acted, only to be very much impressed 
with the progress that had been made. 

At the hearing, one wisehead was heard 
to remark: “‘if I were Senator Copeland, 
I would rather the opposition of every- 
body in this room and have the support 
of Frank Blair, than to have it the other 
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way around.’ And Frank Blair, so far as 
anyone knows is still solidly for nothing 
other than the Mead Bill. 

Many believe that the Copeland Bill 
in its amended form will pass the Senate, 
but what will happen when it goes before 
the House is another question. These 
people look for a situation to develop in 
the house which will mean a compromise 


between the Copeland and Mead Bills if 


any bill is to be enacted. 

Some people believe that it would have 
been much wiser for the Proprietary Asso- 
ciation to have had the Mead Bill intro- 
duced by a Congressman from a Western 
State for the reason that the West seems 
to get what it wants in the present ad- 
ministration. In that event, the West 
might have gotten strongly behind the 
Mead Bill and swept Senator Copeland 


and his cohorts off their feet. 





Compromise Certain 

However, we will not have seen the end 
of the matter by the time the bill passes 
the Senate, if and when it does. For 
there are many who are of the firm opinion 
that Senator Copeland is due for a real 
jolt if the bill eventually gets before the 
House. 

In the meantime the industry must 
helplessly await the outcome with the feel- 
ing that the bill is far more acceptable 
than it ever was, and with the feeling also 
that it will correct the abuses that exist, 
but still will be a fairly satisfactory bill 
under which to work. In fact, in some 
ways it will be a better bill under which to 
work than is the present bill, Further 
than this, manufacturers will have a full 
year after the date of passage to adjust 
themselves to the provisions of the new 


bill. 





“Who's the Chief of Drug Control?” 


“| don’t know, | haven’t been in there since yesterday.” 
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Courtesy, McKesson & Robt 


CLEANING COD FISH AND RECOVERING THE LIVERS 


Where vitamin potencies of cod liver oil are headed 
and what can be done to contro! them is foremost in the 
minds of 
sellers of bottled cod liver oil and cod liver oil concen- 


many importers of cod liver oil and many 
trates. The fact of the matter is that there exists a race 
between certain drug manufacturers to sell cod liver oil 
of the highest potency. A while back, cod liver oil 
generally had a potency statement on the label of 500 
units of vitamin A per gram. One leading seller at that 
time had a potency above the general range at 750 units 
of vitamin A. Another seller had a still higher potency 
of 1,000 units of vitamin A. 
_ 5S. P. requirement of potency was 


And strange enough during 
all this period, the | 
only 50 units of vitamin A per gram. 

But sometime over a year ago the race started. The 
manufacturer who had been claiming 750 units of 
vitamin A per gram, suddenly raised his claim to 1,250 
units of vitamin A per gram. Naturally this move 
caused considerable consternation throughout the in- 


dustry. Quickly, however, other manufacturers took 
greater interest in their label statements regarding 


vitamin potencies and label statements generally began 
torise. Perhaps the greatest impetus to this determina- 


tion of other manufacturers to bring their potencies up 
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THE RACE FOR 


Cod liver oil potencies are 
being forced to higher and 
higher figures as many im- 


to the higher level resulted from the fact that the lead- 
ing seller with the high potency attempted to sell his 
oil to the government agencies for the use of the un- 
employed by claiming that the government was actually 
buying vitamins when it was buying cod liver oil, and 
the cost per thousand vitamins of the oil iu question 
was lower than most of the quotations of competitive 
oils, even though the quotations per ounce or per bottle 
of oil were not so favorable to the manufacturer in 
question. 

Following the rise to 1,250 units of vitamin A came 
the revised | P. monograph which automatically 
1.4 and the 


750 units. 


multiplied all vitamin A potencies by 
potency of 1,250 units of vitamin A became 1, 
This potency having been matched by one or more other 
manufacturers, the leader then raised his potency to 
Now it is merely a question 


manufacturers will 


2,250 units of vitamin A. 
of time until one or more other 
match this latest potency. 
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Courtesy, Charles L. Huisking & Co. 


NORWEGIAN COD LIVER OIL REFINERY AT FOOT OF SNOW COVERED MOUNTAINS 


MORE VITAMINS 


porters and bottlers deplore a 
condition which they believe is 
wholly unwise. 


During the time that the potencies of vitamin A were 
being advanced, the potencies of vitamin D were like- 
wise shot upward. While the original U.S. P. text gave 
no specification for vitamin D potency, the manufac- 
turers generally maintained a potency of about 100 
A.D. M. A. units per gram. Some manufacturers main- 
tained potencies slightly above this figure, while other 
manufacturers maintained potencies slightly lower. But 
during the race these potencies reached the astounding 
figure of 750 units per gram. With the change in the 
U.S. P. monograph, each new U. S. P. unit of vitamin 
D became equivalent to 314 A. D. M. A. units. There- 
fore, 750 A. D. M. A. units of vitamin D were really 
230 U.S. P. units. This has been further increased to 
250 U.S. P. units. 

Many manufacturers are asking why such a race 
should exist. In fact efforts are being made by many in 
the industry to stop what they believe to be an entirely 
senseless procedure. However, the fact is that the lead- 
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ing manufacturer maintains that when a consumer is 
buying cod liver oil he is really buying vitamins. Other 
manufacturers maintain that the vitamin potency of 
cod liver is important, but when emphasized beyond a 
certain point, does not mean anything. They claim 
that it is unwise to stress the vitamin content of cod 
liver oil beyond a certain point for various reasons. 

In the first place, they maintain, the great stress 
already placed upon the importance of the vitamins in 
cod liver oil led to the search of other sources of these 
vitamins and was therefore responsible for the develop- 
ment of Viosterol, halibut liver oil, carotene, etc. And, 
they contend, if many more reports appear similar to 
those which have pointed out detrimental side-effects 
from the use of Viosterol, and the apparent uselessness 
of halibut liver oil in prevention of colds, the theory of 
vitamin therapy might be seriously undermined, to the 
end that the use of cod liver oil might also be curtailed 
through general confusion on the part of the medical 
profession and the public itself. 

There is no question in the mind of any of these pro- 
testing manufacturers that vitamins are not the things 
exclusively to be sold when promoting cod liver oil. 
They maintain that cod liver oil has always been effec- 
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“Well, your father took cod [liver oil 
. ai 
when he was little. 


tive in preventing and shortening the duration of colds 
and other respiratory infections, as well as preventing 
and curing rickets. Other recently discovered remedial 
agents have not been proven as effective as cod liver oil, 
even though the vitamin effect has been shown to be 
present they say. Therefore, these manufacturers 
contend, cod liver oil contains the vitamins in a different 
form or contains other things, which when given in the 
form of cod liver oil are effective to a greater degree than 
any other product. 

Another argument which these manufacturers offer 
against the selling of higher potency cod liver oils is that 
they are not in effect cheaper to the consumer when 
bought on the basis of the price per thousand vitamins. 
For, it is stated, if a consumer pays more per ounce for 
cod liver oil of very high potency, he saves nothing for 
the reason that he still takes the same dosage as he 
would take of the oil of lower potency which would cost 
him less. The only result of the use of the higher 
potency oil would be that the consumer would get more 
vitamins in the use of the oil and, it is claimed, to be 
questionable whether or not this would be of any bene- 
fit. There is also the possibility that over-dosage of 
vitamins might at some future time be proven detri- 
mental to health. 

Consumers generally are not likely to study label 
statements to the extent of figuring out the cost of the 
oil on the basis of the vitamin content. One manufac- 
turer who recently raised his vitamin potency statement 
up into the higher brackets, tells of the great fear in the 
company as to what disposition was to be made of the 
oil of the lower potency already in the hands of drug- 
gists. After the new oil was distributed, however, the 
fears of the company were allayed since only one re- 
quest was received. This was a letter from a druggist 
asking them to take back the oil of lower potency. Not 
one request was received from a consumer, and only 
this one from a druggist. This proved to the manufac- 
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turer that certainly the consumers did not pay any too 
much attention to the statements of potency on the 
labels, and, as a matter of the fact, the druggists them- 
selves paid very little attention to these potency state- 
ments. 

As an indication of how far the tendency to increase 
the vitamin potencies of the various cod liver oils has 
gone, it should be noted that the latest revision of the 
U. S. P. monograph requires a minimum of only 600 
units of vitamin A per gram, and 85 units of vitamin D 
per gram. But the revised text of this monograph has 
been seriously criticized by several people intimately 
acquainted with the assay of vitamin containing 
products. 

Dr. Bernard L. Oser, of Food Research Laboratories, 
New York, recently offered a criticism of the monograph 
from several standpoints. One of the points which he 
made was that no methods were given in the monograph 
to check sophistication of cod liver oil with other sub- 
stances which might be used to increase its vitamin 
potency. This, Dr. Oser states, is most important due 
to the higher potency statements appearing on the 
labels of the cod. liver oils now on the market. Dr. E. 
Fullerton Cook, Chairman of Revision of the U. S. P., 
answers Dr. Oser by thanking him for the compliment 
of believing that the Revision Committee would be 
able to give such methods. Dr. Oser points out that 
this competition for high potency oils exists not only 
between producers of oil, but between countries as well. 

Importers of cod liver oil and many manufacturers 
who sell cod liver oil and products containing either cod 
liver oil or the vitamins derived from cod liver oil itself 
are naturally interested in protecting the status of cod 
liver oil. While some of them may sell other vitamin 
products, they do not want anything to occur that 
might undermine the true position of cod liver oil—a 
position that has been rebuilt in recent years after a 


(Continued on page 276) 
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BURNS 


The recent swing to the tannic acid 
and cod liver oil therapies for burns 
is of particular interest to the en- 
tire industry. 


The first reports which have followed the use of cod 
liver oil in the treatment of burns seem to indicate that 
perhaps another outstanding contribution is being made 
to burn therapy. The first case reports indicate that 
cod liver oil not only stimulates growth of the epithel- 
ium, but, what is more important, also acts to inhibit 
the absorption of poison from the burned skin tissue. 
If cod liver oil fulfills its first promise in this respect, 
there will be universal rejoicing at this added contribu- 
tion to the relief of pain but it is safe to say that nothing 
which could be done in this field, short of elimination of 
all burns, would equal the relief brought to agonized 
sufferers by Edward C. Davidson in 1924. 

Up to that time there was only one suffering more 
ghastly than a severe burn—that was the long, horrible 
agony which must be endured each time a dressing was 
changed. Surgeons inured to suffering of all kinds 
secretly dreaded this type of case more than any other. 
In those days, forty out of a hundred cases serious 
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EDWARD C. DAVIDSON 


enough to demand hospital treatment, resulted in death 
and those who lived carried horrible scars to remind 
them eternally of the tortures over which they had 
triumphed. So high a degree of suffering is the human 
system able to withstand that, strangely enough, most 
of those who died succumbed to the subtle poisoning 
which accompanies all burns and not to the shock or 
the agony following the burn itself. 

The fatal nature of the poison resulting from burns 
had first been demonstrated by the work of a German, 
Doctor Hermann Pfeiffer, who proved definitely by 
autopsies on fatally burned or scalded rabbits, that the 
livers and kidneys were poisoned. He also showed that 
the blood of these burned animals was deadly to other- 
wise healthy animals, that even the most badly burned 
rabbit would live if the burned tissue were removed and 
healthy skin grafted into place and conversely, if the 
burned skin were planted in a healthy rabbit, that 
rabbit died. The German investigator, in addition to 
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TEA DRYING ON STREETS OF CHINESE VILLAGE 
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proving conclusively that burned skin was poisonous 
and that this poison seeped into the blood stream and 
was carried to all parts of the body, left behind him 
one more fact which was to prove a valuable clue in 
directing the course of Doctor Davidson's work. If, 
before feeding a healthy animal burned tissue, he 
coagulated the skin albumins chemically first, he found 
that the healthy animal did not die although death was 


positive following the feeding of the same amount of 


untreated tissue. 

This much of the trail had been blazed when Doctor 
Davidson began his work, but, for some reason, it had 
been forgotten and his first step was to unearth these 
findings again. His immediate problem, then, was to 
find a harmless coagulating medium which, at the same 
time, might form a poison-tight protective layer under 
the burn. He, too, went to work on rabbits and mice 
and, although his results were never revealed, he must 
have come to the conclusion that tannic acid had the 
greatest possibilities in fulfilling these requirements, for 
it was to tannic acid that he turned on May 5, 1924. 

On that day, there had been a terrific gas explosion 
in one of the Detroit plants. Seven groaning, screaming 
or unconscious men were rushed to the hospital where 
Davidson was the surgeon on duty. To six of the seven 
he gave the accepted treatment. To the seventh, too, 
suffering from a horrible third degree burn, he gave the 
accepted treatment—but only on half the burned area. 
On the other half he used compresses soaked with a 
five per cent. solution of tannic acid. 

After two days of anxious waiting came the moment 
for redressing the burns of these seven sufferers. Then 
began the slow, terrible, agonizing process, worse, by 
far, than the original burning. Slowly and carefully, 
but with untold suffering, the dressing was removed 
from six of the seven. The seventh, too, suffered while 
the old dressings were removed but when Doctor 
Davidson started on the tannic acid dressings, both he 
and the attending nurses were startled, and the patient 
rejoiced, to find that the compresses lifted right off with- 
out any pain whatsoever. And underneath was a stiff, 
dark, almost black, parchmentlike substance, which 
fully protected the patient from pain, even from ex- 
posure to cold air or to touch. 

This second day, too, was the day on which the first 
signs of poisoning should ordinarily have made their 
appearance. This seventh patient had some fever, it is 
true, but not so much as the extent of his burns would 
ordinarily have indicated. At any rate, the miraculous 
revelation which accompanied the removal of the tannic 
acid dressing was certainly sufficient encouragement for 
Doctor Davidson to go ahead. He replaced the old 
dressings on all seven with the new tannic acid solution 
and the result was a complete triumph. None of the 
seven had any more pain, none of the seven showed any 
signs of poisoning, and every one of the seven lived and 
lived without a scar of any kind. 

The story of Doctor Davidson's work and the re- 
markable results secured by his treatment of burns with 
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tannic acid spread quickly and was soon confirmed by 
doctors in other parts of the world who adopted this 
With this new method of treatment the 
fatalities from severe burns were greatly reduced so that 


technique. 
ninety out of a hundred now live—without the memory 
of the agonizing dressing periods or the unsightly scars. 
[ronically enough, it was only after all of this work and 
after centuries of suffering from burns, that it was dis- 
covered accidently that the Chinese had used strong 
tea on burns from time immemorial. And, as is well 
known, one of the chief constituents of tea is tannic 
acid. 

Although the preceeding discussion has to a great 
extent pointed out the chief characteristics of burns and 
the important requirements of burn therapy, it might 
be well to review something of the physiology of burns. 
The depth of a burn is not relatively so important as the 
extent of the surface involved. First and second degree 
burns involve only the epidermis; a third degree burn 
penetrates just to the upper layer of the corium; a 
fourth degree burn involves the subcutaneous tissue: 
while fifth and sixth degree burns penetrate to the 
muscles and bone. Although a first degree burn is an 
inflammation penetrating only to the depth of the 
corium and with proper treatment heals in a short 
time, if its extent is such that it involves two-thirds 
of the body surface, it will in all probability prove 
fatal. Similarly, all second degree burns involving one- 
half of the body surface are fatal and so on down the 
line, with the depth of the burn in conjunction with the 
extent of the body surface involved, determining its 
severity. However, any burn involving as much as one- 
tenth of the body surface is serious. 

First degree burns are inflammations involving only 
the upper layer of the epidermis in which the affected 
area scales off within a short time. Sunburn, for ex- 
ample, is usually a first degree burn and the same 
treatment is indicated for it as for other burns of that 
degree. Second degree burns are generally characterized 
by the formation of blisters. This is, in effect, a de- 
fensive mechanism of the body by which fluid isdrawn 
from the tips of the papillae into the epidermal layer. 
The thicker the epidermis the more difficult is the pro- 
duction of blisters. If the burn is a true second degree 
burn and the corium is not involved, and if no infection 
results from the burn, no scar results. The third degree 
burn is the most painful type of burn since it leaves 
the nerve filaments bare and exposed. However, the 
sebaceous and sweat glands and hair follicles are unin- 
jured. 

Ideal local treatment for burns should first of all 
provide relief from pain. As the principal cause of pain 
from burns is air—particularly cool air—any pro- 
tective measure which excludes air is immediately de- 
sirable. A suitable local anesthetic is also indicated to 
further this relief. The second most important end to be 
secured is prevention of infection for the skin has lost 
its impermeability to disease germs and the burn, which 
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Ewing Galloway 


THE CHEMISTRY OF LIPSTICKS 


By Thorpe Deakers* 


In this article I want to discuss the chemical prob- 
lems occasioned by the present demand for a highly 
indelible, non-toxic lipstick. The first and most im- 
portant problem is, of course, that of achieving the 
indelibility. Formerly vegetable dyes or alloxan were 
used to secure the permanent stain. However, the 
vegetable dyes were cumbersome to extract, and the 
alloxan, because of the slowness of the stain and its 
toxic nature, has been replaced by the so-called “*bromo 
acids,” usually the di-brom or tetra-brom derivatives of 
fleurescein. These bromo acids give a high permanence 
of color, but only when the proper solvent has been 
selected. Many of these solvent bases have been in- 
vestigated, but none seems as satisfactory to me as 
castor oil although it, too, has certain disadvantages; so 
I will discuss it rather than such solvents as butyl 
stearate and other esters which have been examined for 
this purpose without much success. 

The effectiveness of the bromo acid depends on its 
being in solution, where it reacts with the skin tissue to 
produce the stain. The bromo acid is not soluble in 
mineral oil or paraffin, but dissolves in castor oil to a 
certain extent. However, even when it is in a solution 
of castor oil, if too much mineral oil or paraffin are 
present in the stick composition, the bromo acid will 
precipitate out of solution and not give the desired 
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quickness of indelibility, or permanence of stain. Once 
the castor oil has been definitely selected as the solvent 
there still remains the problem of overcoming its taste. 
Therefore, only the best brand of so-called tasteless 
castor should be used. In addition, the bromo acid 
reacts with the castor oil to form new compounds in 
the sticks which are irritating to some people. These 
people are not sensitive to the bromo acid or the castor 
oil when used separately. Experimental evidence in- 
dicates that this sensitivity arises from the synthesis of 
compounds formed when two bromine atoms go off the 
tetra-bromofleurescein molecule and attach themselves 
to the unsaturated bonds of the ricinoleic acid present 
in the castor oil. It is logical to deduce, then, that 
either the di-bromoricinoleate formed or the di-bromo- 
fleurescein remaining causes the irritation to the skin. 
How can one avoid this difficulty and still get the neces- 
sary indelibility? Care should be taken not to use an 
excess of either the bromo acid or the castor oil. About 
five per cent of uncut acid and fifteen per cent of castor 
oil proves an excellent combination, and should not be 
exceeded, although some firms still persist in manufac- 
turing lipsticks with a castor oil content higher than 
fifty per cent. 

One must bear in mind that castor oil is not miscible 
in mineral oils and hydrocarbons. Recently a castor 
oil soluble in mineral oil has been developed. This 
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specially treated oil is an excellent solvent base, far 
superior in many ways to ordinary castor oil, but it 
possesses such an objectionable odor that its use in lip- 
sticks is at present not possible. If the odor could be 
eliminated, it would make an ideal lipstick solvent. 

The next step in making a lipstick is the building of 
the base. An ideal stick should go on the lips in a very 
thin layer: should have a melting point around 118 °F.; 
should possess sufficient tackiness, and should not leave 
the lips feeling unnaturally stiff and greasy. It should 
be tasteless and permanent in color, remaining the same 
shade the period of time it is on the lips. This calls for 
a blending in color between the under tone caused by 
the reaction of the bromo acid and the skin and the top 
tone due to the toners and lakes used to pigment the 
stick. The color distribution must be uniform. 

Since hydrocarbons, such as paraffin, do not mix with 
castor oil, it is necessary to use fats, oils and waxes of 
vegetable or animal origin in making a stick using 
castor oil as the solvent: these tend to form a more per- 
fect mixture with the castor oil than do the mineral oils, 
and also act as binding agents. One must remember, 
however, these substances tend to become rancid, and 
care should be taken to preserve them in a lipstick base. 
The best preservative for this purpose is para-hydroxy- 
propyl-benzoate. In my opinion a good lipstick should 
have about seventy-five per cent. vegetable and animal 
oils and waxes. The remainder may be mineral oils and 
paraffins. 

Lanolin is an important ingredient in a stick because 
it gives the tackiness so essential to keep the toners and 
lakes from rubbing off. It imparts to the finished pro- 
duct a smooth-grained appearance necessary to keep the 
stick from crumbling. Lanolin also acts as a binder to 
hold the castor and mineral oils together: it prevents 
sweating of the oil on the outside of the stick in most 
eases. The percentage of lanolin should range between 
five and fifteen. If one goes over fifteen per cent., the 
product is likely to become too sticky. Lanolin helps 
counteract the irritation and drying effects on the skin 
caused by the bromo acid. Because it is so readily 
absorbed by the skin tissue, it deep roots the stain and 
secures greater indehibility. 

Beeswax is the next most frequently found substance 
in a lipstick base. It gives a good consistency to the 
base and together with the lanolin aids in binding the 
castor oil, for beeswax is almost as soluble in a lanolin- 
castor mixture as it is in a hydrocarbon combination, 
such as paraffin. Beeswax also because of its shrinkage 
properties makes the expelling of the finished stick from 
the mold a much simpler process. Chemically the wax 
stabilizes the bromo acids in the stick by the presence 
of the free melissic and cerotic acids contained in the 
beeswax itself. 

There are some disadvantages in the use of beeswax 
which have to be reckoned with. One is the slow change 
in the crystalline structure of this substance with time. 
If beeswax is heated until it liquefies, and then is 
poured on a flat surface where it is allowed to crystallize, 
this change can be seen. The time of the change varies 
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with the beeswax and the climatic conditions. There- 
fore, a stick must age approximately two weeks before 
its real consistency can be judged, for a pomade which 
appears perfectly homogeneous at first may in time 
grain and crumble. A further disadvantage of beeswax 
is the deadening effect which it exerts upon the general 
tone of the lipstick. To produce a shiny, brilliant lip- 
stick a low beeswax content is necessary. Ten per cent. 
of beeswax should never be exceeded. 

Ceresin resembles beeswax in many of its properties 
and should be used along with beeswax. This earth 
wax is a fair binder with about the same consistency as 
beeswax, but it does not have the shrinkage property 
of the latter. The crystalline structure of ceresin does 
not tend to change with time, for once this ingredient 
has crystallized out in the mixture no further change 
will be noted. Beeswax and ceresin can be used to- 
gether in order to secure a fine-grained mixture; as each 
product furnishes a complement of properties to the 
other. 

Ozokerite resembles ceresin 
appears to be a trifle less on the paraffin side than 
ceresin. Its use in a stick makes for a more easily 
crushable wax mixture. If this result is desired, ozoker- 
ite is the material to be employed. 

A lipstick must have a stiffening agent, so that when 
it is applied to the lips, the stick does not break in two. 


Such an agent is carnauba wax, which blends well with 


Too much carnauba 


to some degree, but 


all the ingredients in the stick. 
wax will give too high a melting point, and the stick 
will become brittle. Ten per cent. of carnauba wax, 
depending on the other ingredients in the base gives a 
good mixture. 

Paraffins of both low and high melting points are im- 
portant, for they are not absorbed by the skin and 
function as lubricating mediums. Paraffin is used asa 
hardening material to impart rigidity, and also because 
its shrinkage properties, when it crystallizes, assist in 
expelling the finished stick from the mold. 

Mineral oil is also necessary as a lubricant. A stick 
should not pull as it glides over the lips, and this ease of 
application can be achieved only by the use of mineral 
oil. It gives to a lipstick that shiny appearance so 
necessary here in the west. The percentage of mineral 
oil in a good stick should never go beyond fifteen, or 
else there will be a loss in the tackiness of the film to 
the lips, and the toners and bromo acids will easily 
come off. 

Petrolatum, a hydrocarbon, when employed should 
be of the short fibre type. Its presence adds to the con- 
sistency of a stick, yet if the proportion of petrolatum 
exceeds ten per cent. a rather thick, greasy film tends 
to be formed on the lips. Personally I favor a very 
low petrolatum content for best results in lipstick 
formulation. 

Absorption bases are also important ingredients in a 
stick, for they serve to decrease the irritation and dry- 
ness caused by the reaction of the bromo acid. These 
bases are very closely allied to lanolin but do not possess 


(Continued on page 280) 
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ASPIRIN 


(spirin—the most commonly used analgesic ayail- 
able—forms a most considerable part of the drug busi- 
ness. | nfortunately for the sellers of Aspirin tablets, 
however, the trend of prices of tablets has been steadily 
downward and any manufacturer attempting to follow 
the prices to the lowest limit will probably reach a con- 
dition at which he is merely “swapping dollars”’ without 
deriving any profit for his efforts. But this downward 
trend of prices has doubtless caused greater consump- 
tion of Aspirin tablets, since it has further reduced the 
cost to the public of what has been for a long time the 
cheapest headache remedy on the market. 

Aspirin tablets are now sold as low as 15 cents per 
bottle of 100 over the counter by direct sellers of private 
brands. Recently Squibb introduced a bottle of 200 
Aspirin tablets, this being a new quantity size for 
Squibb. Recently, also McKesson & Robbins went 
further than this and introduced an over-the-counter 
bottle of 500 Aspirin tablets, reported to be available in 
New York at 69 cents over the counter. Since the usual 
dose of Aspirin for a headache is two tablets, the cost of 
curing a headache with these low-priced tablets is no 
more than three-tenths of one cent, or ten headaches 
can be cured for three cents. 


Mar. ’35: XXXVI, 3 


The Drug and Cosmetic Industry 


But despite this trend to sell the consumer the larger 
sized package of Aspirin tablets for the home or office 
medicine cabinet, there are one or two manufacturers 
who still sell a greater number of tins than they do of 
bottles. Some nine or ten years ago, practically all 
manufacturers sold seventy-five or more per cent. of 
tins, and only twenty-five or less per cent of bottles. 
Now the trend has swung so that some of the sellers 
find that their sales of tins are equal to their sale of 
bottles, and they find the trend to the larger package so 
strong that they expect to see the day when the sale of 
bottles will be twice that of tins. 

However, one or two leading sellers whose goods are 
better known to the public still sell approximately 
seventy-five per cent of their units in tins, and twenty- 
five per cent in bottles. It is said that outside of these 
two manufacturers, the other producers of Aspirin 
tablets do not sell enough tins “to keep themselves 
warm.” The reason for this is plain: when a consumer 
enters the drug store to buy a tin of Aspirin he is not 
very price conscious. The unit is small and fifteen 
cents will buy the highest priced one in any store. 
Therefore, this business goes to the better known man- 
ufacturers without much of a struggle. But when the 
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consumer goes into the drug store to buy a bottle of 100 
tablets for the medicine chest, he or she is in the nature 
of a wholesale buyer. That is, he or she is price con- 
scious and is buying the larger size partly for the pur- 
pose of saving money. These buyers, therefore, are 
much more likely to be swayed by the lower prices of the 
less known brands. This accounts for the fact that the 
less known brands sell such a high proportion of bottles. 

But the expanding market for Aspirin is not alone 
coming through the channels of increased sales of five 
grain Aspirin tablets. The desire on the part of manu- 
facturers to market products using the analgesic proper- 
ties of Aspirin, but products which will not come into 
the terrific price competition which exists in Aspirin 
tablets. Some time ago, therefore, Calco Chemical 
Company introduced Magnespirin, a combination of 
Aspirin which is claimed to be more effective than 
Aspirin for equal dosage. Now we find Cal-Aspirin—a 
simple mixture of calcium gluconate and Aspirin being 
introduced as an Aspirin preparation of greater effec- 
tiveness than Aspirin for equal dosage. 

In other ways, also is the use of Aspirin being ex- 
tended in new products. Aspirub, a penetrating oint- 
ment containing Aspirin is being strongly merchandised 
for use as a chest rub and for use in the nostrils in the 
treatment of colds. If the claims of this product are 
fully justified, we should hear a great deal of it and the 
use of Aspirin should be extended by a considerable 
amount. Likewise, such a product as Alka-Seltzer—one 
of the real big sellers in the drug trade—carries on its 
label a statement that it contains “‘acetyl-salicylates,”’ 
which means Aspirin in some form or other. Doubtless 
the hoard of imitations of this product also contain the 
same important ingredient. 

Beside these more recently introduced Aspirin prepa- 
rations, there have, for many years, been on the market 
many other combinations of Aspirin such as Burroughs 
Wellcome Company’s Empirin tablets. 
These tablets contain Aspirin, acetanilid, and caffeine 
tablets contain 


Compound 
citrate. Rexall headache likewise 
among their ingredients, Aspirin and acetanilid. 

During the year 1933 production of Aspirin in this 
country reached the total of 3,153,790 pounds, accord- 
ing to the U.S. Department of Commerce. If the entire 
quantity of Aspirin produced had been converted into 
five grain-Aspirin tablets, the number of tablets pro- 
duced would have reached the astounding total of 
4,214,126,000. However, the number of tablets pro- 
duced during 1933 was somewhat below this figure due 
to the other uses of Aspirin. All things considered, 
however, it is likely that the value of the business done 
by the various retail sellers of Aspirin from the ethical 
drug stores to the roadside stand and gas stations in 
1933 was somewhere between $15,000,000 and $20,000,- 
000. Without question the value of this business in- 
creased considerably during 1934, and it will increase 
considerably again during 1935. 
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The Race For Vitamins 


(Continued from page 270) 


period during which the doctors were wont to snub cod 
liver oil therapy even though the oil had been used 
empirically for a long period of years. The position 
of cod liver oil, these people feel, is firmly established in 
the minds of physicians and laymen alike, but the 
dreadful confusion that must come into the mind of 
anyone who attempts to follow the claims for all the 
various new vitamin products plus all the various clin- 
ical reports and discussions of methods of assay and 
what they mean, must tend to upset the confidence that 
has been built up in the therapy of cod liver oil. 

Some interested parties are of the opinion that the 
U. S. P. monograph on cod liver oil should specify 
minimum and maximum limits of vitamins A and D, 
This range could cover all the various potencies which 
are found in natural oil properly handled. It is true 
that this might place a slight damper on the efforts of 
manufacturers to obtain oils of higher potency, but it is 
felt that good cod liver oil of normal potency is all that 
is needed to give the proper results, and oils of unusual 
potency could be marketed in accordance with the 
variation clause of the U.S. P. Certainly, it is pointed 
out, no such variation in potency of other natural 
products is allowed if the products are to be labeled 
U. S. P. Variations due to source or season in such 
other products as ergot, digitalis, etc., must be elim- 
inated before the product is placed on the market. If 
ergot or digitalis is of twice the potency specified by the 
U.S. P., it is just as grossly mislabeled as if the product 
were only half the specified potency. If a manufacturer 
wishes to market an ergot or digitalis which is above the 
specified strength, he may do so by indicating on the 
label the fact that the product is of higher potency than 
U. S. P. and stating this variation. In like manner, 
therefore, cod liver oil of higher potency than the limits 
of such a monograph could be marketed by indicating 
any unusual potency on the label. 





Burns 


Continued from page 272) 


at first was probably sterile, may easily become 
infected. 

The most recent contribution to the treatment of 
burns has been that made by Edward C. Davidson of 
Detroit, who first advocated the use of tannic acid in 
burn therapy. The tannic acid acts to coagulate the 
devitalized tissue—in effect it tans the membrane—thus 
protecting the tissue underneath and preventing in- 
fection. Picric acid has been used for this same purpose 
for years. Che ron first pointed out its possibilities in 
1876 and Thiery was the first to use it in burns about 
the same time. It also coagulates the burned tissue, 
forming an artificial scab and speeding the growth 
underneath. Both substances are analgesic and anti- 
septic in action thus providing the two important 
factors of burn therapy. 

) 


(Continued on page 254) 
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SKIN FATIGUE 


“Tired Skin” or “Skin Fatigue” is 
of keen interest to makers of shav- 
ing creams, skin medicaments and 
cosmetics. It is because of this con- 
dition, about which very little is 
known, that external applications 
may cause irritation when the user 
is tired and not when he is rested. 
We present here the first paper 
ever published in this country on 
the subject. 


The simplest questions are often the most difficult to 
answer. The obvious frequently defies explanation 
whereas the obscure may have expositions written 
about it. Water for example is our most abundant 
single substance, and generally, although ignorantly, 
accepted as having quite a simple structure. Yet our 
knowledge of it was so superficial that the discovery of 
an isotope of hydrogen revealed a new heavy water that 
has opened up a tremendous field of research. 

Thus when the simple question was asked: “Why 
does it hurt my skin more to shave when I haven’t had 
enough sleep and also on the morning after the night 
before>”’ I hesitated to reply although the answer 
appeared to be simple. That a change is evident in the 
skin’s sensibility when sleep is needed is confirmed by 
the fairer sex with the statement that “my skin is so 
sensitive when I am deprived of my usual hours of 
sleep that I can barely stand to powder it.” 

Logically the question breaks down into a considera- 
tion of sleep and the cutaneous nerve system, or more 
specifically, pain. And when you arrive at this point 
your troubles begin, for you again have two simple 
terms; two of the most common human experiences. 
They are too simple, for when legends spring up you 
can be pretty sure they are means of avoiding an admis- 
sion of ignorance. The word sleep, almost immediately 
recalls the story of “Rip Van Winkle,” or to the more 
religious minded, the ‘“‘Seven Sleepers of Ephesus,” or to 
the historian the tale of the Cretan poet and sooth- 
sayer, Epimenides, who fell asleep for 57 years and 
awoke to find his brother an old man. These and many 
more weird tales are told to coax children into the state 
of relaxation necessary for sleep in the so-called bed 
time story. As for pain we even have “isms,” the 
sadism and masochism. 


*Chief Chemist, Marinello, Inc. 
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AND SENSITIVITY 





By Everett G. McDonough, Ph.D.* 


So far I have successfully avoided a direct definition 
of sleep or pain. What is sleep? According to the dic- 
tionary it is a state or period of complete or partial un- 
consciousness, normal and periodic in man and in the 
higher animals. In animals it may be prolonged as in 
hibernation. This appears to be a good definition, 
especially when many refer to sleep as natural rhythm, 
activity being followed by rest; energy by torpor; 
mobility by quiescence; waking by sleeping. This 
seems to be a logical law of nature that may be classified 
under the general heading of “Action is followed by an 
equal and contrary reaction.” 

There is no doubt that unless the cycle is completed, 
the body suffers, and one of the resulting manifestations 
is a sensitive skin. The beneficient action of sleep upon 
the body, and particularly upon the psycho-physical 
functions of the central nervous system, is a recognized 
vital necessity. The human body can be deprived of 
food for weeks but the loss of sleep for an entire week 
has been known to result in death and even a shorter 
period has resulted in mental derangement. 

The cause of sleep might throw much light on the 
relation of skin fatigue and sensibility, and body rest. 
There are numerous theories, each an explanation from 
a different scientific viewpoint. 

Though chemical theory expounds the fact that in 
the active state, products of fatigue result and ac- 
cumulate, resulting in a necessity for sleep to allow the 
body to remove these products. The accumulation of 
lactic acid is commonly known to be the cause of 
muscular fatigue. Many believe that sleep is needed in 
order to rid the body of this fatigue-producing lactic 
acid. Since reports indicate that during exercise a 
relatively large amount of lactic acid is noticeable in the 
perspiration, is it not possible that the increased ir- 
ritability of the skin might be due to the need of the 
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lactic-acid-removing sleep? Still others believe that 
the chemical cause of sleep can be traced to a respiratory 
factor whereby carbon dioxide is the chief offender and 
that sleep is caused by a carbonic auto-narcosis. Again 
we have the possible explanation of skin irritation since 
one of the functions of the skin is respiratory; in a 
normal individual it is about 1°; of the pulmonary 
respiration. Also of known significance is the fact that 
the neurons (nerve cells) are restored by oxidation. 

There are two theories to explain the histological 
cause of sleep. One (Lépine) states that it is due to 
retraction of the neurodendritis (dendritic or proto- 
plasmic extension of a nerve-cell), so as to isolate the 
neurons and thus inhibit the transmission of nerve 
currents; the other (Lugaro) is just the opposite. He 
states that the sleep is favored by prevention of mental 
concentration due to the gemmules on the dendrites 
being prolonged and protruding so as to contact all 
others and thus diffusing the nerve current. In either 
case the histological explanation is based upon the 
neurons and since pain is transmitted by neurons it 
would follow that any abuse to the neuron-sleep 
mechanism would result in an accentuated pain 
stimulus. 

Biologically, sleep is a defense mechanism. The tired 
person must rest and is obliged to sleep, otherwise the 
toxins created while awake would poison his system. 
Some even believe that the toxins act as soporifics. 

Endocrinology advances the theory that sleep produc- 
tion is a function of the ductless gland. In support of 
their views is the fact that the thyroid is enlarged before 
an animal hibernates. 

The two other remaining theories are based on blood 
mechanism. The Durham’s circulatory theory sug- 
gests an ischemia (local anemia) of the brain; a con- 
traction of the cerebral vessels being observed during 
sleep. The Osmosis explanation—sleep is caused by an 
increased viscosity of the blood brought about by de- 
hydration while awake. That there is a relation be- 
tween the water-salt content of the body and fatigue 
is shown by two statements; “Drinking of physiological 
salt solution in place of water in such circumstances 
(miners at work) has resulted in far less fatigue.”’ ““The 
drinking of acid sodium phosphate is also stated to 
reduce fatigue on hard marches.” It does appear 
reasonable that lack of sleep would result in injurious 
consequences to those organs upon which the body 
depends for its secretary functions. Since one of the 
important ones for water and salt elimination is the 
skin, it can readily be appreciated that body fatigue 
would mean skin fatigue, which would result in an in- 
creased skin irritability. 

Support for this can be read into recent related re- 
ports. Mayo points out that whereas sleep is generally 
looked on in relation to consciousness, and to the brain 
and certain parts of the central nervous system, and 
not with respect to the automatic system and its func- 
tion, that much can be found in support of Howell’s 
theory of sleep that is based on fatigue and loss of tonic 
action of the vasomotor centers. “We find that in 


278 The Drug and Cosmetic Industry Mar. ’35 


sleep, the constant secretions of the body are diminished 
and that there are decreased amounts of urine, tears 
and secretions of the mucous glands. One of the first 
signs of sleepiness is the rubbing of the eyes due to their 
dryness. The blood pressure falls in sleep due both to 
vasodilation and to slowness of cardiac rate.” Laird 
has written many articles on sleep and its effect on daily 
activity. Some of his remarks that might be applicable 
are—"‘Fatigue is the diminished capacity for doing 
work. It stamps the personality with peplessness and 
marks the face with lines and drooping muscles.” On 
a long list of questions the answer of yes to which 
meant need of sleep or fatigue, the following two were 
picked as being related to our present discussion, ““Did 
you perspire without exertion to cause it?” “Was 
there any itchiness or creepiness on your skin?’ Also 
Laird places great importance on the dream-life that 
accompanies sleep. Like Frend he feels that dreams are 
the safety valves of our emotions; without this emo- 
tional outlet of sleep we are inclined to be easily ir- 
ritated and sensitive. Whatever may be the reason, 
every physician knows that sleep, even forced, accom- 
plishes a great deal for many patients who are suffering 
from hypersensitive or exhausted nervous systems. 
That lack of sleep can cause increased irritability and 
sensitivity of the skin seems to be explainable by most 


of the theories of what causes sleep. The sensation of 


skin pain, that is, the manifestation by which we recog- 
nize this increased skin sensibility requires a brief ex- 
planation. To go into a detailed discussion of the 
nervous system would require too much space for this 
elementary article. It must suffice to say that the 
systems of nerve fibres still seem to be in a hypothetical 
state and open to criticism. The classical work of Head 
and Rivers with their two hypothetical systems of 
nerve fibres, which they give the exceedingly apt and 
attractive names of protopathic and epicritic, has been 
most generally accepted but has received some criti- 
cism. One of these presents this interesting concept, 
“In the peripheral sensory nerves there are two sharply 
differentiated classes of fibres; first, the pain fibres 
relatively insensitive to fine stimuli, and set to yield 
energetic explosive responses; and, secondly, the fibres 
for tactile and thermal sensation sensitive to the finest 
stimuli and muted down to yield only sensations of a 
mild and non-explosive quality in regards to which un- 
perturbed discrimination becomes possible.” Pain is 
peculiar among sensations in being originated in and 
transmitted by a nerve-fibre of which the terminal 
ramification is uninsulated, and in having no specific 
stimulations. All other sensations are excitable by one 
stimulus which can be expressed as a single physical 
process. Touch is excited by a moving contact, heat by 
a transference of heat to the body, cold by abstraction 
of heat from the body. On the other hand, pain is 
excited by a whole series of stimuli which can not be 
generalized under any single character except perhaps 
the rather fantastic one that they might be harmful if 
they were stronger. 


(Continued on page 287) 
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COLD BALMS 


In this season of greatest incidence 
of colds and other respiratory dis- 
eases, we present the latest in- 
formation on one important type 


of remedy. 


When a doctor prescribes a standard proprietary 
remedy it must be good. The average physician prefers 
to be more mysterious. He jots down a hieroglyph on a 
prescription blank; the druggist gets it, removes the 
label from the fifty cent proprietary, puts on his own 
and charges the patient, customer, client—or just plain 
sap—one dollar fifty for it. So, we repeat, when a 
product is of such superlative merit that doctors and 
public alike accord it the favor of continued use, and 
when, moreover, the doctor voluntarily surrenders his 
right to be mysterious, then the remedy really must be 
good. Such is the position of one of the world’s most 
famous analgesic cold preparations. There’s nothing 
mysterious about this chest rub. It does its job 
thoroughly and well because it is based upon a very 
ancient but none the less sound therapy, namely, the 
stimulation of circulation and the retention of heat. 

The modern chest rub is a son of liniment out of 
ointment; yet in a sense it is older than either. Through- 
out biblical literature re-occurs the phrase ‘‘they 
rubbed him with an healing ungent.”’ They rubbed him, 
mark that. We call it massage. By rubbing in an 
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ungent we stimulate circulation and by retaining heat 
we bring blood to the congested area. But modern 
rubs do somewhat more than this owing to the vapor- 
ization of volatile medicaments contained in them and 
the inhalation of these vapors while the sufferer sleeps. 
When the ungent is rubbed in we coat the affected area 
with a film of oil which tends to prevent the escape of 
heat. 

It is recommended, however, that reliance be placed 
not alone upon the ungent, but also upon the facilitating 
action resulting from the preliminary application of 
hot towels and the subsequent covering of the treated 
area with a piece of flannel. By so doing we stimulate 
circulation in the affected area, we open the pores so 
that the ungent can penetrate more readily and we 
further help to retain body heat. Congestion simply 
means that waste matter and toxins are accumulating 
in the affected area and are not being carried off either 
by the blood or through the skin. If we can get the 
blood circulating freely and the pores open again we've 
all but won the battle against cold. This may be ac- 
complished by a stimulating rub properly applied. 
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An analysis of the function of a chest rub brings us 
to the question as to whether the rub should be an oily 
mass or an emulsion, and if an emulsion, should it be 
a water in oil or an oil in water? In one sense the ques- 
tion is definitely answered by the nature of the most 
successful products in this field. Precedence and prefer- 
ence indicate that the oils have the field: ancient 
goose grease or turpentine; modern hydrocarbon oils 
and jellies. This would seem conclusive enough but 
dissenting opinion points to the equally ancient and 
effective—some say more effective—mustard plaster, 
which is a paste made with water, and to the glycer- 
inated clays which have performed long and honorable 
service in the relief of congestion. In our own opinion 
the ultimate answer will be given by the public which 
prefers that product which gives prompt relief and 
which is easy to apply and is not too messy. 

Here are some experimental types: 


No. 1. Petroleum Jelly Type 

Menthol.......... , aries aia t% 
Methy] salicylate Aas Se ia 
Camphor....... 
Eucalyptol... . De 
Mustard oil , ‘se 
Soft, short fibre, white petrolatum Sore 


Procedure: The menthol and camphor are dis- 
solved in the mixed oils. The petrolatum is melted at 
about 105° F. and the medicament mixture stirred in. 


No. 2. Petroleum Jelly Type 

er {.urmeganceawason cae an 7% 
Chloral hydrate...... ere po Wa Dials Oss 
Camphor....... : os Granan: ; oe" 
Methy] salicylate A Sedans aires Bs 103°" 
Oil of cade. anette aera San si Bo 
Soft, short fibre, white petrolatum 66.3“ 

Procedure: As above. 

No. 3. W/O Type 

Menthol...... . Mach ane ileus aie wate apada 1% 
Mustard oil ane sates He Nag 
RERNORES cs dso. d 3 nba le nen HH Berens se rates 5° 
Camphor.......... pice dees jg 
Absorption base, derived from lanolin. . 30°“ 
NNR cect co aa Sait ¢ spo wee c cosa einailo eA ous 45 “ 
Stiff, long fibre, white petrolatum................ a 


Procedure: The menthol and camphor are dissolved 
in the eucalyptus oil and the oil of mustard is added. 
The petrolatum is melted, the absorption base is added. 
One should be careful not to allow the temperature of 
the melt to go above 45° C. The eucalyptus mixture is 
stirred in, then water, heated to 45°C., is slowly 
stirred in. Mix steadily until a homogeneous emulsion 
forms. Then stop mixing and allow the batch to stand 
until cold before filling. If this ungent is too soft a 
small amount of beeswax or paraffin may be added. 


No. 4. OW Type 


Glyceryl monostearate 12.0% 
White beeswax....... 6.5 
Methyl salicylate... . Seale 
-Menthol...... | ae 
Camphor. | aes 
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Mustard oi! . 
Water. ... 


Procedure: The glyceryl monostearate, beeswax and 
water are put into a kettle and heated until the mono- 
stearate melts and the whole mass becomes white and 
homogeneous. The camphor and menthol are dis- 
solved in the methyl salicylate and the mustard oil is 
added. When the cream mass has cooled to about 
50°C., the medicament mixture is thoroughly stirred in. 
Consistency can be changed by changing the percentage 
of beeswax. This product is characteristic of the so- 
called “‘greaseless balm’’ types of product. 





Chemistry of Lipsticks 


(Continued from page 274) 


the stickiness which the anhydrous wool fat does. An 
absorption base emphasizes the life of the film on the 
lips. Due to its high oxycholesterine content it has 
excellent ungent qualities. 

Cetyl alcohol has risen to much prominence in every 
field of cosmetic activity. It is a good solvent for the 
bromo acid in the stick and helps in the permanence of 
the stain. However, one must use this product with 
discretion never exceeding five per cent. of the total 
base, or else the desired “cetyl effect’’ will be replaced 
by a tendency to dryness. Cetyl alcohol upon exposure 
to air and moisture becomes rancid with age, owing to 
its oxidation to the aldehyde and acid stages. 

Cocoa butter is another substance employed in lip- 
sticks because it is very soothing to the skin, and be- 
cause it melts at body temperature. But like the other 
components it possesses certain bad features, that is an 
odor which is difficult to disguise, and a tendency to 
turn white and flake upon exposure to air. A product 
with the same ungent qualities as cocoa butter can be 
prepared by using an absorption base with a proper 
stiffening agent, such as carnauba wax or ozokerite. 
Hydrogenated cocoa butter may be used. This :sub- 
stance is free from the ordinary cocoa butter odor, yet it 
has most of the good properties of the regular butter. 

Hydrogenated oils have been used in lipsticks with 
some success, but are difficult to obtain. As these under 
certain conditions also become rancid, no apparent gain 
is realized from their use in my opinion. 

Undoubtedly a lipstick may be assembled by throw- 
ing together materials according to some convenient 
formula, but a good lipstick can be achieved only by a 
thorough understanding of the nature of the substances 
and the chemical reactions of the various ingredients 
comprising it. For this reason I have been especially 
concerned in this article with the chemical problems of 
the stick rather than with laboratory technique. In 
discussing so extensively the properties and action of 
certain materials, | have tried to make available some 
general information obtained from many months of 
experimenting in the laboratories to construct a lipstick 
fresh and vivid in color, non-injurious to the skin, per- 
manent in stain and non-drying to the lips. 
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DRYING CLOVES IN THE SUN 


SOURCES OF CLOVES 


By Gert Keller* 


Although cloves and Zanzibar are very intimately 
connected and one is inclined to think of the one in con- 
nection with the other, it is not so very long since the 
clove was first introduced in Zanzibar, and in the nearby 
sister island of Pemba. About 1818, the Arabs first 
planted the seed which they had brought, some say, 
from Réunion, others from Mauritius. But credit for 
developing cultivation of cloves clearly goes to Seyyid 
Said, then Sultan of Zanzibar, who, when he saw the 
trees grown from the original seeds apparently ap- 
preciated fully the possibilities of clove raising and set 
out to develop it in a most lavish manner. Under his 
direction systematic cultivation was undertaken and 
soon great clove plantations spread out over the two 
islands under the toiling hands of slaves. Without the 
cheap and plentiful man-power obtainable by the use 
of slaves it is doubtful that these plantations could ever 
have been developed. 

The cultivation was thoroughly successful in both 
islands and brought huge profits to this country, already 
famous for the ivory trade through which it had become 
rich. But in 1872 a terrific hurricane swept Zanzibar 





*Schimmel & Co., Inc. 
tl frasila: 35 pounds. 
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and destroyed almost all its trees. The year of the 
hurricane is a date people in Zanzibar reckon by, such 
as the Chicago fire or the San Francisco earthquake. 
Strangely enough, Pemba, only 25 miles northeast, 
escaped serious damage. 

In the years following the hurricane, Pemba profited 
handsomely by the demand for its cloves which its 
neighbor could no longer help supply. But Zanzibar 
was not discouraged, and again the many thousands of 
slaves owned by the Arabs were put to work and new 
plantations were laid out. The renewed activity in 
Zanzibar led to increased cultivation in Pemba by force 
of example, with the result that the production of both 
islands increased from 80,000 frasilast in 1872/3 to 
113,000 frasilas in 1895/6, a remarkable recovery. 

The young clove seedling is excessively delicate and 
should be protected by “cover crops.” In setting out 
the plantations originally, casava was used mostly, the 
root at the same time being used as the basic food of the 
negro slaves’ diet. Where casava was not used, artificial 
shades constructed of palm leaves, grass, and bamboo 
were erected. The soil around the seedlings needed 
plentiful ventilation, and most important of all, much 
water. So much individual attention for each of the 
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thousands of seedlings the first planters set out, meant 
labor on a scale present shamba owners could scarcely 
contemplate. 

The raising of seedlings is a delicate operation and is 
not left to chance. The self-sown seedling is taken from 
the parent soil and set in prepared ground which has 
to be kept well watered, and where the plant remains 
for about a year. It is then ready for resetting in the 
plantation proper, the transfer taking place only during 
the coolest part of the year and when the most moisture 
is available. This period in the seedling’s growth is one 
of great fragility and the transfer must be made with 
great care. The tap root must at all costs be protected 
from exposure or the whole year’s patience and atten- 
tion will go for nothing. As the young plant demands 
abundant moisture, the watering costs amount to three 
quarters of the total expense of nursing seedlings,—this 
in spite of the very modest wage the native laborer 
receives even today. 

If the young tree receives proper attention after its 
transplantation it will come into bearing in its fifth 
year. Careful attention is, however, not a specialty in 
all of the plantations, in which case it is often not until 
its tenth year or more that the young tree will produce 
a crop. As to the tree’s length of life, as far as crop- 
bearing is concerned, the general average is judged to be 
about sixty years, although there are a great many 
trees on both islands which are undoubtedly consider- 
ably older and are still in their prime. Owing to the 
absence of records until within the last few years, it is 
only possible to determine the exact age of the more 
recently planted trees, while the age of the older ones 
can only be guessed, or reckoned from the unreliable 
data supplied by old natives. 

The clove tree is a spreading evergreen of medium 
size, known in botanical terminology as ““Jambosa Car- 
yophyllus” (Spreng), of the Murtaceae family. In 
Pemba the trees reach a height of from 50 to 60 feet, 
while in Zanzibar the largest are usually little over 40 
feet, the difference being partly accounted for by the 
fact that in Zanzibar the trees only date back to the 
years after the hurricane. The crown of the clove tree 
is conical at first, becoming rounded in time, and the 
foliage is very dense, extending almost to the ground. 
The soil in which it grows must be well-drained and 
sandy, yet moisture retaining as well. Having a shallow 
root system which rarely descends more than 15 inches 
and which covers a radius of approximately 15 feet, 
the clove tree is very susceptible to drought and the 
seedlings must be constantly watched to see that they 
obtain the proper amount of moisture. 

The cloves themselves are actually the flower buds 
which grow in little clusters all over the tree. They are 
at the beginning of a tender, somewhat rusty shade of 
pink, later turning green. They first appear during 
January or February and turn from green to red about 
July, at which time they are ready for picking, which 
continues until the end of January. There are two 
crops a year, the first from July until the end of October, 
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called the ““Maka™ crop, and the less valued ‘‘Mouli” 
crop following after a four weeks’ interval. The quality 
of the crop depends almost entirely upon the rainfall. 
The Southwest Monsoon blows up in March, bringing 
heavy rains from the end of March to the end of May, 
during which brief interval half of the year’s entire 
rainfall drenches the little island. 
plantations are concerned, everything depends upon the 
Monsoon. If too much rain falls, the result may be 
disastrous, while too little is equally dangerous to the 
cloves. From October until December is a lesser rainy 
season, but not to be compared with the main Monsoon. 


As far as the clove 


The cloves are picked exclusively by hand by native 
pickers who swarm up the trees, and who must know 
exactly which clusters to pick and which to leave for 
further ripening. An inexperienced picker who takes 
the unripened buds and who is not careful about snap- 
ping the cluster off at its base but breaks the twigs, can 
cost his employer dearly by damage to the following 
crop. 

Immediately after picking, workers separate the 
buds from the stems by pressing the whole cluster 
against the palm of the hand. The separated buds are 
then dried in the sun on mats spread over the ground 
or on a cement platform, called a “‘sakafu.”’ If the 
cloves are damp from rain they are at first left in heaps 
for five or six days and only then exposed to the sun. 
The stems are all piled together in great heaps and left 
until the whole harvest is in, when they in turn are 
spread on mats and dried and later marketed as well, 
although their value is considerably less than that of the 
buds. In drying, cloves lose on an average a third of 
their original weight. After drying they are packed in 
bags containing about 200 pounds each, and marketed 
by auction. This daily clove auction is, by the way, 
one of the most interesting and colorful spectacles a 
visitor in Zanzibar may see, and is not to be missed. 

The buyers, who are mostly Indian merchants, grade 
the cloves and repack them for export in the mats, or 
“gonjes,’’ so familiar to clove importers in all parts of 
the world. 

It is very difficult to estimate the average yield per 
tree as this is not only determined by the age, size, con- 
dition, and situation of the tree itself, but also depends 
on the supply of labor available. Moreover, some trees 
are more difficult than others to pick because of their 
form. Particularly in Pemba there are many old trees 
with high crowns and few lower side branches. These 
are very awkward for picking and usually a considerable 
portion of the crop is left on such trees. Other trees are 
very difficult to pick because of a species of big ants 
(maji ya moto ants) whose homes are in the trees and 
who attack the intruding pickers in such numbers that 
the natives refuse to even attempt to pick in the more 
infested parts of the trees. 

The average yield of a good tree in a favorable local- 
ity during a fairly good clove year would be from | to 
perhaps even 2 frasilas (1 frasila: 35 pounds) while the 
average for one of the poorer trees the same year would 
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be a fifth or less of this amount. The year of 1928/9 
brought the poorest crop in 15 years, the trees averaging 
scarcely 1 pound per tree. The 1923 records of the 








ng Customs and Agricultural Commission estimate an 
Ly, average of 6 pounds per tree in Zanzibar and 7 pounds 
ire in Pemba for that year. The Government Plantations 
ve compute their average annual output at roughly 24% 
he pounds in fair years. However, 5 pounds per tree 
be would probably be a safe guess as the yearly average, 
he taking varying crops and years into consideration. 

HY The size of the crops vary in cycles, according to 
Ks many plantation owners. A bumper crop is expected 
ve as a rule every three years. Statistics compiled by the 
Ww government confirm the fact that a good crop appar- 
Or ently does seem to occur once with every 21/3 years 
eS and a poor crop once in 254 years, whereas a medium 
p- | crop may be expected once within 514 years. These 
iM statistics can not of course be regarded as absolutely 


x dependable, due to the short period in which figures 








ig 
| have been available. 
le The following returns from one particular shamba 
x show clearly the risks and uncertainty connected with 
€ the clove industry. 
: No. of Trees Year Entire Crop 
; 1400 1929/30 900 frasilas 
. "8 1930/31 5  “ (Reasons: poor year and in- 
a experienced pickers). 
t 2500 1931/32 600 “ (Plantation extended, almost 
e doubled). 
PICKING CLOVES IN ZANZIBAR 
. [ alt 
f | 
No. of Trees Year — Entire Crop 
| , 2500 1932/33 50 frasilas 
ye “ 1933 /34 600 
, . Approximately 250 frasilas of stems are estimated to 1000 
frasilas of cloves. 


The picking is done by natives who are paid by piece 
work, the measure being made according to “‘piskis,”’ 
which contain approximately 224 pounds each. A good 
picker averages about 15 piskis per day, his pay being 
| anna per piski. The shamba proprietor, however, 
supplies these workers with a place on his plantation 
where they may build their primitive huts of palm 
leaves, bamboo, and grass, and he also supplies them 
with the few necessities for living. The workers move 
out with their whole families and remain for the dura- 
tion of the picking season. 

The supply of labor is anything but sufficient and the 
shortage of pickers is causing clove growers gravest 
difficulties, to such an extent that a considerable part 
of the crop is usually left on the trees. As a result of 
this shortage the wage demanded by the pickers is in- 
creasingly high, in proportion to the value of the crops, 
and although it can be covered when market prices are 
also high, it causes actual loss to the owner when prices 
are low. This is one of the reasons so many of the clove 
raisers have incurred debts or are heavily mortgaged. 
The Indian money-lenders have taken advantage of this 
A TYPICAL CLOVE TREE IN ZANZIBAR’, state of affairs. 
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Most blame for the unsatisfactory situation lies, 
however, with the proprietors (mostly Arabs) of most 
of the bigger shambas. They carry on a constant war- 
fare of hiring pickers away from each other at increased 
pay, ignoring entirely the fact that the returns cannot 
possibly justify such wages. The government at- 
tempted to remedy this suicidal practice by fixing the 
price of pickers at a meeting arranged between all the 
owners, but although the agreement was made unan- 
imously, no one abided by it for a moment, and thus 
nothing was gained. The situation is even worse in 
Pemba which is forced to draw on Zanzibar for pickers. 

In the early days the plantations were few and very 
large, owned by wealthy Arabs and worked by their 
slaves. In the course of a few generations, due partly 
to the Mohammedan law of division of property among 
inheritors and also to the abolition of slavery, these 
big holdings were gradually divided and subdivided into 
smaller plantations. The Arab owners have found it 
difficult to adjust themselves to changes or to conform 
to modern estate management and, as mentioned be- 
fore, have fallen fairly generally into the power of the 
Indian money-lenders. The Indian already had the 
clove merchanting and exporting in his hands, and this 
additional speculative element gave his native gambling 
instinct even wider scope. In consequence, the Indian 
influence gained enormously, fortunes were made and 
lost, and a sort of financial aristocracy developed. 
Today, with Zanzibar as its keyhold, Indian influence 
has spread all over the eastern shores of Africa. 

The Indian money-lender has no taste for working 
plantations himself, however, and so the process of sub- 
division continues and more and more small plantations 
pass into the hands of natives. There are still, never- 
theless, a few large flourishing shambas which are 
owned and operated by Arabs, the success and pros- 
perous condition of which prove that with proper man- 
agement larger holdings are still practicable. In gen- 
eral, however, the smaller plantations prove more 
economical to run, the work in such cases being largely 
done by the native owner and his family, thus abolishing 
the difficulties of labor shortage. 

Clove plantations in Zanzibar cover 16,000 acres (4% 
of the total area of the island), and 32,000 acres in 
Pemba (15% of the island). The total number of trees 
on both islands is estimated at about 3,500,000. 

A government survey of both islands made some 
years back brought to light some interesting figures on 
the plantations and their owners, indicating to what an 
extent native owners are operating plantations, and 
how much more intensively the Arab-owned shambas 
are cultivated. The word natives is used to refer to 
non-Arab Africans. 


Arabs Natives Total 
Number of owners.......... 4,191 433557 17,748 
Number of plantations....... 8,688 22,187 30,875 
Number of trees............ 1,623,813 1,133,197 2,757,010 
Average trees per shamba.... 187 51 89 
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The annual production of cloves in the Zanzibar 
Protectorate averages about 9,500 tons annually, of 
which approximately 2,3 or some 6,500 tons originate 
from Pemba. The world’s annual consumption of 
cloves is estimated at about 12,000 tons. Zanzibar and 
Pemba provide, therefore, roughly 83°% of the cloves 
consumed by the world. 

Among the competitors to Zanzibar in clove raising, 
the Dutch East Indies and Malaya (Penang) maybe 
dismissed because of their small output, even though 
their cloves usually sell at slightly better prices. Mada- 
gascar, however, offers more real competition, and is 
steadily increasing its output. Planting began in 
Madagascar about 1870 and cultivation expanded so 
rapidly that the clove acreage there is now estimated at 
40,000 acres, only 8,000 acres less than the combined 
clove acreage of Pemba and Zanzibar. The actual out- 
put, however, is considerably less than the amount of 
land under cultivation would indicate. The Madagascar 
plantations are in more or less constant danger of dam- 
age by cyclones, even though they are set only in the 
most sheltered situations. Zanzibar and Pemba are 
fortunate in that they are off the beaten track of 
cyclones and are seldom swept by any gales so furious 
as those which endanger the Madagascar clove planta- 
tions. Costs of production are also much higher in 
Madagascar and as the plantations are far more isolated 
than in the compact little island of Zanzibar, transport 
is difficult and expensive. The great advantage which 
Madagascar boasts is the lack of rainfall during the 
harvesting season (October through December) whereas 
Zanzibar’s November rains at times make it so difficult 
to complete the drying that the crop is imperiled. In 
spite of this one condition favoring Madagascar grow- 
ers, the disadvantages are such that even the French 
authorities themselves more or less agree that the 
Madagascar output will most probably never exceed 
3,000 tons annually, therefore not gravely menacing 
Zanzibar’s vital industry. 





Burns 


(Continued from page 276) 


Because of their occlusive nature, ointments and 
salves and oils are the most favored types of vehicles 
for carrying medicaments for the treatment of burns 
of minor degree. In the more severe burns, liquids and 
powders are used. In addition to tannic and picric acid 
and various patented antiseptics and local anesthetics, 
the medicaments chiefly used for burn preparations 
include olive oil, cod liver oil, vaseline, lead carbonate, 
boric acid, ichthyol, bismuth subnitrate, bismuth sub- 
gallate, thymol iodide, iodoform, sodium bicarbonate, 
resorcinol, zinc oxide, acetanilid, paraffin, potassium 
permanganate, ferric chloride, aluminum acetate, lead 
subacetate, alum, and calamine. 
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FEVER 


SORES 


Effective remedies for this common 
disorder are always in demand. In- 
gredients and methods of manu- 


facture are given. 


An amazing number of people are afflicted with fever 
sores (herpes labialis) or cold sores as they are fre- 
quently known. Although the condition occurs most 
frequently in winter, it cannot be said to be a seasonal 
affliction because, in addition to being a concomitant 
symptom of colds, fever and exposure to wind and 
severe weather, it is also caused by sunburn, by nervous, 
digestive, and menstrual disorders and infections of the 
teeth, tonsils or sinuses. 

The affection is characterized by acute inflammation 
of the skin and the formation of closely grouped blisters, 
yellow in color usually, which gradually dry up, forming 
a hard scale. The condition is preceded usually by a 
drying of the lips and a sensation of burning and it may 
run a course of ten days or two weeks. Although occur- 
ring most frequently on the lips, cold sores frequently 
appear also at the base of the nose, in the mouth, about 
the eyes, on the chin and very rarely on other parts of 
the face. Not infrequently one batch of sores is fol- 
lowed by a succession of them which continues all 
winter. Sometimes more serious conditions result, as 
when the vessicles become infected. 

Hence the treatment should guard against infection; 
it should allay the pain and burning sensation; it should 
dry up the blisters. Most effective results are obtained 
with a product which is astringent, anaesthetic and an- 
tiseptic. It has been observed that cold sores can be 
prevented from becoming acute by promptly applying 
astringent lotions such as spirit of camphor, a two per- 
cent solution of zinc sulphate, a three per cent solution 
of tannic acid or a ten per cent solution of alum. But 
invariably the early manifestation is regarded as a 
pimple and little attention is paid to it until it has 
taken hold,—a situation which may occur within 
twenty-four hours. 

In spite of the frequency of the affliction no firm has 
yet successfully capitalized on it. This may be due to 
the fact that too many people are aware that a little 
spirit of camphor or a lump of alum provides the stitch 
in time, or it may be that no company has yet given 
dramatic point to a disease which is so very common. 
What probably is happening is that people have become 
accustomed to going to the local drug store to “get 
something’ for a cold sore and that ‘“‘something”’ is 
usually camphor or alum. This condition need not 
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necessarily destroy the marketability of a good, trade- 
marked product as the success of chest rubs over home- 
made mustard plasters testifys. 

It will be necessary, however, to get hold of a good 
copy hook before attempting to market a cold sore 
product. One might play up the twin bugaboo of un- 
sightliness and the danger of streptoccucus infection, or 
on the other hand an appeal to the aesthetic sense 
might go over. Certainly such an approach should 
appeal to women who might be persuaded to use a 
product designed to prevent or to check cold sores at 
their inception. 

Small bottles containing astringent solutions and 
equipped with glass rods or camel’s hair brushes would 
provide appealing containers. Ointments are less suc- 
cessful than either lotions or sticks because persons 
afflicted with the sores do not like to make them more 
conspicuous than they already are by applying a white 
or greasy ointment particularly in the day time. Color- 
less lipsticks containing the necessary ingredients seem 
gradually to be taking hold. These may be made as 
follows: 


No. 1. 

Wihitle hogawaee sos co ccrdrccstensatneaaens 31. % 
CREO CN ERIREEIE Ds. 5520055, Hao Sed ae Se ee 1g. “ 

angi sass so dcicon de wad Seer seo deeetes Sa 

Wes 65.0.5 soso one Rains 20s As eee an 

J) N11) 0 i eee ee Me mere Oe CCAR rk mS 

CaN 5: oh 55g Ra oo DN ee a 
Petrolatum, soft, white short fibre.................. 41.4“ 

No. 2. 

White beeswax......... Sst Le eee eee 30.0% 
Ge ores 22 ore era Sons. caved ain RP eee oa 22° 
Petrolatum, soft whites . <i... 000005 2ces00 0s ee 49.8“ 
CaaichHHMhee 5 6 acces edhe awa eee nee < 
Wiprive nie oss 5 cc es Nee aa | 
eR ooo is. 6 aids sh tho sat ace vedas ee ee ae 
OCT) 51 cr Oe r SMne Pe foie cic teen 22S 
Dee keas else elas was ce te de oe tee 2° 
CnMGIONE Sod ooo oa nen een aera 205 


Procedure: Dissolve benzocaine in chloroform. Melt 
waxes and fats and add camphor and phenol. Finally 
stir in the benzocaine. 

Ointments for application at night may be made 


thus: 
(Continued on page 287) 
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BANDITS AND ANISE€ED 


Higher prices for aniseed oil are 
the result of the flourishing bandit 
organizations in China. 


The spot market advance of 5c per pound in the 
price of aniseed oil is said to be directly traceable to 
bandit activity in China. When we say bandit activity 
we mean it more or less literally because many of the 
provincial governments in that unhappy country cannot 
be classified otherwise. The very instability of these 
local ruling factions, however, may result in defeat of 
present efforts to exact a tribute from those legitimate 
consumers of aniseed oil who, for the time being at 
least, will have to pay tribute to the lawlessness preva- 
lent in many sections of the Orient. 

\niseed oil is distilled from the dried ripe fruit of 
Pimpinella anisum, L., or from the dried ripe fruit of 
Illicium verum, Hooker. The botanical source from 
which the oil is derived must be stated on the label. The 
anise plant is now cultivated in almost all parts of the 
world and to a large extent in Russia, but as we are not 
aware of any recent offerings of anise oil from Russia, it 
may be concluded that production there does not exceed 
the home consumption. The commercial supplies 
entering the United States are for the most part of 
Chinese origin. 

(niseed oil is produced in the western part of Kwangsi 
Province from Illicium verum, which grows to a height 
of from 25 to 45 feet. It is cultivated by the natives on 
hillsides on both sides of the Tonkin China frontier. 
The tree flowers twice a year, in February and June, the 
fruit, from which the essential oil is extracted ripening 
about two months later. Harvests, therefore, occur in 
\pril and August, the latter being the principal collec- 
tion period. The anise tree does not begin to bloom and 
bear fruit until the seventh or eighth year and full pro- 
duction is not reached until the tenth year. 

Authorities estimate that a tree 20 years old will pro- 
duce from 90 to 110 pounds of fruit a year and estimates 
of oil yields vary from 1.6 to 3 per cent by weight. 

After the cargo of aniseed oil is gathered in Nanning 
it is forwarded on the Sikiang (West) River to Wuchow 
which is situated on the border of Kwangsi and Kwang- 
tung Provinces. The Hongkong merchants purchase 
the oil from Wuchow and it comes to them down the 
Sikiang River via Canton. 
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Although fighting had recently taken place in the 
northeastern part of Kwangsi this did not affect the 
producing centers for aniseed oil. This business would 
have gone on smoothly had it not been for the interfer- 
ence of the Kwangsi Provincial Government, which re- 
cently established a monopoly office in Wuchow, begin- 
ning its activities from the first of this year. 

The monopoly office has for the present fixed for 
aniseed oil a price 20 per cent higher than the last 
market quotations. All of this oil must be delivered to 
the monopoly office in Wuchow against a receipt from 
the officials. It is then sent to Hongkong and when 
cash has been realized and received back at Wuchow 
it is paid to the suppliers less a 5 per cent. commission 
for the monopoly office. 

Before anyone gets particularly excited about the 
possibility of further sharp advances in this oil because 
of developments in the primary market, it should be 
pointed out that stronger governments than exist in 
China have tried monopolizing the supply of various 
raw materials and have met with little success. It does 
not seem likely, therefore, that an unstable government 
or one based primarily on force can exercise a permanent 
influence over the varied factors that enter the picture 
when a monopoly is attempted. This is especially true 
when the producers are not in sympathy with the move- 
ment. 

Certain forces are already at work to defeat the latest 
attempt at monopoly. Since this arrangement has been 
in force no one has delivered any aniseed oil to the 
monopoly office as confidence in this organization is 
completely lacking, hence business has come to a stand- 
still. The Nanning Chamber of Commerce has also 
strongly protested against this monopoly, the continued 
inforceement of which would materially affect this 
business. 

It is further reported from China that it is expected 
that the native suppliers will undoubtedly develop some 
illicit method of bringing this oil from Kwangsi to 
Hongkong, particularly since it is thought that the 
Government of Kwangtung, which as mentioned above 
borders Kwangsi, may be pleased to see the business 
come through their port, Pakhoi, in order to obtain the 
export duty. The information would indicate that it is 
scarcely probable that the present market situation 
created by the above will long endure. 

Latest reports indicate that smuggling operations 
have already been resorted to in an effort to defeat the 
rulings of the monopoly office. Aniseed oil dealers in 
Nanning obtained from the Kwangsi Government per- 
mission to execute their pending contracts on January 
doth, without having to deliver their oil to the Wuchow 
monopoly office on that day. It appears that the deal- 
ers took advantage of the grace allowed on that day to 
forward to Hongkong not only the cargo contracted for 
prior to the monopoly enforcement, but some 150 drums 
more which are now in the Hongkong market awaiting 
disposal from the Nanning dealers. So far, the dealers 
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have maintained their price of $122 per picul, but as 
there has been no business at this figure it is possible 
that they will sell in the near future at cheaper prices. 

\t any rate, the possibility of interference with the 
general routine business in aniseed oil has been suffi- 
cient to warrant importers and dealers protecting them- 
selves against eventualities to the extent that the New 
York market is higher at from 47e to 50¢ per pound as 


to quantity. 


Skin Fatigue 


(Continued from page 278) 


With this knowledge of pain it is interesting to note 
the conclusion reached by one worker on the sensory 
activity of the skin. “The punctuate distribution of 
sensitive spots found at a single examination is ex- 
plained by the view that in the skin there is a constant 
coming and going of activity of the different parts. 
Other examples of fluctuation are afforded by the skin 
in normal and in certain abnormal conditions, and the 
same principle may form the explanation of the varia- 
tion found in areas of hyperesthesia and anesthesia.” 
From this, sleep could reduce the skin sensitivity by 
decreasing the sensitive spots, and, vice versa, fatigue 
would increase the sensitive spots. 

In conclusion, attempt has been made to explain the 
relation between skin fatigue and skin sensitivity in the 
more general relation of sleep to pain. That the rela- 
tion exists can be established by every individual’s own 
experience; the explanation is another problem. One 
third of life is spent in sleep and this fraction of life may 
be looked upon as the vitally important readjustment 
of the body mechanisms. Any infringement upon this 
time results in nature’s first warning pain. The true 
saying, “Sleep is a generous robber, giving back in 
strength what it takes in time’ could be truer if we 
added ‘and pilfers away a pain.” 


Fever Sores 


(Continued from page 285) 


Fincture of henson ss... 5 oe hale alee th catos 20% 
Bialseatt O6 MOCO 2c dso as Se ent oe e eee ae 10° 
7S 


Cold Cream. . 
Procedure: Heat the cream. Stir in the benzoin and 
the balsam. Stir until smooth and uniform in color. 


or: 

eriseaines o.05 Ve ire baat et ee ee re ee 3% 

Compound tincture benzoin.............--.. 20 “* 

PRaISGININCEUN Sorat oor trattoria ee near 10 “ 

CRON 5 ais oo ioe on Steet cere 61“ 
6” 


Ciicenni te 3568 a went se eae ee een ee ee 
Procedure: Dissolve benzocaine in chloroform. Heat 
cream and mix in benzoin and balsam. Add benzocaine. 
The first ointment is very soothing, the latter is also 
anesthetic as well. If it is too soft a small amount of 
paraffin can be added. 
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Baker's 


FINE CHEMICALS 


Baker's Bismuth 
Subnitrate U.S.P.X. is extremely low 


in Alkali Salts and Heavy Metals 


HEREVER purity and uni- 
formity are essential Baker’s 
Bismuth Subnitrate has a loyal fol- 
lowing. Made from C. P. Nitric 
Acid and the purest Bismuth Metal, 
Baker’s rigid control system assures 
a product that is uniformly light, 
fluffy, smooth, and of great bulk. 
Baker’s Bismuth Subnitrate is 
unusually low in alkali salts and 
its purity with respect to arsenic, 


lead, copper and heavy metals is 
exceptional—qualities soappreciated 
by hospitals, and the cosmetic in- 
dustry. 
There is no additional cost for this 
extra quality. When you need a 
dependable source of supply for 
Bismuth Subnitrate or other Bis- 
muth Salts think of Baker—pioneers 
in precision chemicals. Samples 
gladly forwarded upon request. 


J. T. BAKER CHEMICAL CO. 


Phillipsburg, New Jersey 


Philadelphia 
220 South 16th St. 


CODE 
CHEMICAL INDUSTRY 
“si7 1934 


New York 
420 Lexington Ave. 


Chicago 
624 South Michigan Blvd. 


MANUFACTURERS OF 


"Baker's Anatyzed” 


C. P. CHEMICALS AND ACIDS 
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A sturdy, efficient, speedy and economically operated filling machine with a capacity of 
30 to 50 containers per minute. 


Designed for handling of semi-liquids and semi-solids like Ointments, Salves, Cold Creams, 
Vanishing Creams, Emulsions, Heavy Oils, Lotions, etc. 


Can be furnished with multiple pistons for filling a greater number of small containers at one 
time. 130—3 4 ounce containers per minute are being filled with Face Cream on a four piston 
machine. 


Also with Wacuum Cleaning Heads and vacuum unit working automatically in conjunction with 
the machine for vacuum cleaning of containers immediately preceding the filling. 


Can be furnished with an Agitator Hopper for keeping product constantly mixed before filling 
or Chest type Manifold so that product can be drawn from floor above. 


Contact parts made of nickel, alloy or acid resisting bronze. Monel, pure nickel, stainless steel 
or special alloy contact parts can be had when desired. 


Agitators Dryers Washers 

Belt Conveyors Filters Water Stills 

Cappers Pumps Vacuum Fillers 

Corkers Strainers Accurate Measure Fillers 
Cooling Conveyors Storage Tanks Siphon & Piston Fillers 


U. S. BOTTLERS MACHINERY CO. 


4009-4027 No. Rockwell St. Offices in all principal cities Chicago, Illinois 
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PACKAGING NOTES 


By this time 
most of you have 
probably heard 
that the Hoffman 
Club Soda_ bottle 
was judged the best 
package of the year 
in the contest held 
annually by the 
American Manage- 
ment Association in 
connection with the 
Packaging Exposi- 
tion. But there are 
a number of things 
concerning the con- 
test and, specifi- 
cally, the part played by drug and 
cosmetic packages in the contest 
which you will want to know. In 
addition, you will want to see the 
drug and cosmetic packages which 
were entered so that you may 
judge for yourself of their relative 
merit in any packaging group and 
perhaps in comparison with your 
own packages. 

In the first place, everyone is 
agreed that the packaging stand- 
ards are noticeably higher, even in 
ayears time. In the second place, 
drug and cosmetic packages are 
better represented than they ever 
were before, with about 20 per cent. 
of the entries representing pack- 
ages of this industry. At first 
glance, this seems very good, but 
we still feel that this is not ade- 
quate representation and that the 
manufacturers in this field are too 
modest concerning their packaging 
achievements. Despite some “hor- 
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rible’” examples, 
the general stand- 
ards in this indus- 
try are higher than 
in any other single 
field and conse- 
quently, more of 
the prize winners 
should come from 
this group. But 
that will not be pos- 
sible until many 
more of the best 
packages of the 
year make their ap- 
pearance at these 
contests, for no 
matter how good the package, it 
obviously cannot win unless it is 
entered. 

The only drug and cosmetic 
“winner” was Colgate’s new tube 
which has been shown and com- 
mented upon in these pages before. 
Simon de Vaulchier designed it. 
While we are on the subject of 
tubes, we might add that aside 
from Colgate’s entry of six of its 
new tubes, all of this same family. 
and an entry from Castilla of its 
tooth paste tube, there were no 
other entries from this industry, 
consumer of from 80 to 90 per cent. 
of all the tubes made, and seller of 
products packaged in innumerable 
handsomely lithographed and dec- 
orated tubes. 

The justly famous Pebeco can 
was the only drug and cosmetic 
package to receive honorable men- 
tion. This can was made by Con- 


(Continued on page 303) 
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MULTI-USE PACKAGING 


By JOSEPHINE VON MIKLOS, Ph. D. 


Giants and Nips, a new idea in packaging. Giants 
for the family medicine chest, nips for the vest pocket 
What an outlook on new possibilities for mer- 


The large 


or bag. 
chandising and advertising a_ product! 
bottles, the huge jars, the immense tubes for the habit- 
ual user contrasted with those tiny containers of the 


same merchandise which will fill the immediate need of 


of headache, a shiny nose, a sudden intestinal upset! 
There are definite reasons why large quantities of cer- 
tain drugs and, for that matter, cosmetics, are packaged 
and sold. It is, speaking for the customer, more con- 
venient to buy a large quantity of something that is 
constantly used in a household than to have to run out 
every once in a short while to replenish the supply (in 
addition to which we all know that the supply usually 
will give out when we mostly need it). On the other 
hand, very small quantities for emergency uses are often 


sorely missed. If we feel a headache coming on, we 
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usually have to put a few tablets of some medicine in 
our bag so that we may be safe against the strain of the 
oncoming rush of the day. Those tablets, rattling 
around loose are not going to improve the silk lining of 
our bag or vest pocket. 

Packaging, in this case, has outgrown the problem of 
various sizes at various prices and has very definitely 
reached the point where it becomes a scientific problem 
of facts and figures, It is economical to produce and to 
buy a large quantity of, let us say, sodium bicarbonate; 
but should a temporary dyspeptic, if he needs one dose 
not be able to buy it at the corner drug store? There is 
a very interesting parallel to this problem in an entirely 
different field. 
marvels of technique and joy of every photographer, 
the Leica and Contax camera. 
rollfilms with 36 exposures on each film. This idea was 


Every camera enthusiast knows those 
They use spools of 
one of the revolutionizing developments of the modern 
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photographic industry. However it was soon seen that 
36 exposures are sometimes too many. So a very in- 
genious device or attachment has been constructed 
with which it is possible to make just one exposure if a 
special film is needed or if a special photographic prob- 
lem needs a different and specialized treatment. 

All of which illustrates the point that we are trying 
to make in presenting the photographs on these pages. 
We have chosen an item that almost every modern 
human being uses at one time or another, aspirin. 
Aspirin is recommended for three distinct purposes, for 
headaches, for internal use for colds and for gargles. 
All these uses can be shown on one single package and 
we suggest the giant bottle for this application of our 
packaging idea. But as we have discussed in former 
issues, specialized packaging for each individual use has 
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its great advantages. So we combine these two ap- 
proaches and suggest, in addition to a giant bottle, tiny 
“nips” for each individual purpose, to be sold FOR a 
headache, FOR a sore throat or FOR a cold in the chest 
or in the head. Match-box-like containers would be a 
boon to customers and they could be so handy and good- 
looking that just carrying them around would make us 
feel a little better. And we could be kept pretty well 
supplied with them, in the main drawer of our office 
desk, in our dressing table, in our favorite bag. In 
other words, we feel, that instead of selling twenty-five 
aspirins or so in the ordinary kind of container, a man- 
ufacturer could sell two hundred and fifty or five 
hundred plus six and six and six and approach the cus- 
tomer from several different angles with the aid fur- 


nished by the packages themselves. 
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SELLING THREE SIZES 


Just how is the proper size of a package arrived at? 
What factors determined the present size of successful 
medicines and cosmetics which have been on the market 
now for many years? Were they the profound results 
of scientific study of the product, the market, containers 
available and factory problems or do they represent 
simply the evolutionary development of an ancient 
apothecaries’ convenience? 

When we recommended study of the “drug nip’’—a 
single or limited dose container—it was as a separate 
and distinct sales problem from the five and ten cent 
size and from standard sizes. [ts proposed purpose was 
to assure the public a limited dose of a trade-marked 
product under conditions where the full size package is 
Whether the drug 
retailer, dispensing physician, the hospital, pullman 


often not acceptable or available. 


train or hotel is to act as distributor for these packages 
is an individual sales problem to be decided by each 
manufacturer for himself. 

The trade reaction to this idea is far from unanimous. 
What 


are we trying to do, we are asked, kill the business in 


In some instances it is even uncomplimentary. 


large sizes when the trend is being carefully directed 


towards selling the large size? Do we want the public 


to buy on a dose-by-dose basis, put the retailer out of 
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business and the drug manufacturer in the peanut 
business? 

Now these are good old-fashioned arguments, used on 
many astormy front, with slight variations, and because 
of their age they deserve respect. We have particular 
reverence for them because back in 1929 that was just 
about what we said of the 5 and 10 cent package. 

But we heard none of these arguments used when 
manufacturers gave way to the 5 and 10 cent size. At 
that time, retailers were assured that a new market, a 
consumer-usage for which the public never even ap- 
proached the neighborhood of the retailer was being 
reached. That far from injuring the retailer's business, 
it really helped him because the little package for the 
overnight trip, the cream and tooth paste on the guest 
room dresser was a grand sampling idea. And besides, 
the folks who had to buy at Woolworth’s were an 
economic class the druggist wouldn't get anyway. 

In other words, the manufacturer became convinced 
that he was missing a substantial market, a certain 
strata of the consuming public, defined and reached by 
the little package through this particular class of dis- 
tributor. That this is a logical conclusion we firmly 
believe, even if we do not believe that it has always been 
handled to the best benefit of the manufacturer. That 
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it is the last chapter on packaging and price, reaching 
finally, every class of consumer and consumer need, we 
do not believe. 

Markets, in the final analysis, must be the sole de- 
termining factor in package size. In a market as com- 
plex as America’s one hundred and twenty or more 
It may be 
geographical by states; it may be by metropolis, small 


million, analysis splits in many directions. 


town, farm: it may follow income groups, or employ- 
ment groups as farmer, factory hands, etc. For each 
of these groups, a logical and convincing line of reason- 
ing would unquestionably follow any investigation to 
determine a package size for a specific medicinal prod- 
uct. For instance in the farm group we may find (1) a 
larger than average family (2) extreme seasonal exer- 
cise, (3) diet not balanced as well as urban dwellers (4) 
comparative isolation and inconvenience in reaching 
druggist and physician. 

Certainly, whatever the results of such an investiga- 
tion they would present a very different picture from 
a study of a typical mill or factory town. The logical 
conclusion to this line of reasoning would be to send 
every plant superintendent and sales manager to an 
asylum. It is suggested here only to point out and 
emphasize, as the 5 and 10 cent package has done, that 
every new package size or price size may so perfectly 
adapt itself to a market as to increase sales to that 
market. 

Broadly speaking, from the viewpoint of the manu- 
facturer of a household or standard medicine there are 
three classes of consumer need. There is first, the 
normal American family,—average size, average num- 
ber of days sick, etc., all a matter of statistics. A 
scientific study of this family and its habits would 
probably justify the common household size package 
rather than the arbitrary use of a pint or a pound. Cer- 
tainly this size, the household size, is the bulk of most 
manufacturer's business and without doubt it finds its 
way into the family medicine chest as it is meant to do. 

The second market, and it is a very considerable one, 
represents the chronic or habitual user. In this case the 
demand may be for a staple product such as cod liver 
oil, mineral oil, milk of magnesia, etc.; or it may be for 
a prescribed medicine such as an ethical trade-marked 
Whatever the prod- 
uct, the necessity for continuous use creates an economic 
burden, a nuisance in repeated purchase and a growing 
desire to save money because of frequent purchases. 
Too many manufacturers of well-known brands are 
losing business in this market to the low price private 
brand because they have not met the demand for quan- 
tity at a fair reduction in price, from those compelled 


tonic, anti-acid preparation, etc. 


to use relatively large quantities. 

The third market carries us back to our original con- 
tention that the one dose or limited dose package will 
create a great deal of business now lost. A considerable 
number of the American public are at this moment 
walking around with a slight headache, a touch of in- 


digestion, a faint chill. They have no intention of going 
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to the doctor; they don’t even intend, most of them, to 
go to a druggist and buy a box, tin or bottle of the 
medicine they know they should take, and plan to take, 
when they get home to the medicine chest. That is, to 
say, if the headache, the chill or the indigestion hasn't 
worn off by that time. It’s a better than fair guess to 
say that if manufacturers knew the number of business 
men, travelling salesmen, vacationists, etc. who let a 
minor ill pass because they won't buy again a product 
they know they have at home; or because they won't 
buy a package to throw away three-quarters full; or 
because they won't lug a large package around with 
them; there would be some tall whistling in the sales 
department. It’s a good enough guess anyway to hope 
that some manufacturer, some day, starts educating 
the public not only to keep a package at home but to 
drop in for a dose at the druggist, when he needs it. 
Probably few family medicine chests are adequately 
equipped. 
the last few pains, aches and sicknesses. To get the 
average American family to practice preparedness with 
any of the present size packages is more than most sales 
and advertising managers would care to tackle. Yet it 
seems reasonable that the single dose package would 


Continued on page 313) 


nelet : 
Mineral Oil 


Russian Type 


UNITED DRUG CO 
lon - St. Louis 
U.S.A. 


SQUIBB 


Gallons of mineral oil and cod liver oil, pounds of shaving creams, 
and two hundreds and five hundreds of aspirin tablets are some of 
the economy packages. 
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In large part they contain the remnants of 
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Vitamin products. originally 
believed efficacious only for vari- 
ous deficiency diseases, are now 
the first line of defense against 
many other human ailments. 
These products are marketed in 
practically all the various forms 
known to medicine, and there- 
fore employ a rather full line of 


types of packages. 
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FOR EVERY TYPE OF DRUG 





COMPACTS—What better material for a 
compact than sleek, lustrous Durez? Its finish 
will never scratch, dent or peel. It’s light in 
weight, pleasant to the touch. This one con- 
tains a generous portion of loose powder, and 
is almost as flat as a modern watch. 





APPLICATORS—These tubes of nasal cream 
have moided Durez applicator tops. Smooth 
and corrosion-proof, they make it easier and 
more pleasant to use the cream. Many types 
of molded Durez applicator caps are available. 
Their will dress up 
your package. 


attractive appearance 











there’s a profitable 
use for DUREZ! 


As the photographs on this page 
show, there is practically no limit to 
the number of applications of Durez 
to drug packaging. Hundreds of 
drug manufacturers have redesigned 
packages and made use of the defi- 
nite sales appeal of this modern 


material. 


Durez molded pieces have a smooth, 
lustrous finish that will never dent, 
scratch or peel. Alcohol and most 
common chemicals will not affect 
Durez in any way. It is light in 
weight —reducing shipping costs — 


yet structurally strong. 


If you would like to know more 
about the possibilities of improving 
your packages with Durez, we'd be 
glad to send you more complete in- 
formation. And to put our test 
laboratories at your disposal. Just 
write General Plastics. Inc.. 28 Walck 


Road, nN. &. 


DUREZ 


THE MODERN PACKAGING MATERIAL 


North Tonawanda, 











PRODUCT 








DE LUXE BOXES—Pleasing in design and 
with a definite quality appearance, this stock 
molded box is a permanent container. Women 
like the sleek finish that won't dull or chip. It 
would make an appealing package for a mani- 
cure set or cosmetic assortment. 








CREAM JARS—Durez molded jars are avail- 
able in several shapes. They are rich in ap- 
pearance, and the lids screw off and on with 
a mere flick of the fingers. Chemically inert 
Durez will not affect the contents. Durez jars 
have increased sales for many cream packers 
who have used them. 

















TABLET CONTAINER 
package that’s both convenient and practical. 
Each INDO-LACS has its own snug compart- 


ment in the molded Durez container . . . help- 


Here's a new Drug 


ing to prevent crumbling and breakage, and 
making it handy for the user. Do you make 
aspirin, indigestion tablets, ete.? 
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PACKAGE WITH PERMANENT USE— 
This Durez razor box will swing many a sale 
for the razor. Old-blade receptacle, new-blade 
package and the razor itself all fit into their 
neat niches. Soapy hands and wetting won't 
bit. Other toilet 
packed the same way. 
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CLOSURES WITH 
ALITY—The trade-name’s Crown... 
made the closure one! Durez molded sciew- 
caps can be made practically any shape to 
complement the design of your bottle or to tie 
up with your trade-name. Durez screw-caps al- 
ways come off and go on easily, yet provide a 
tight seal. 


BOTTLE 
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The S «S DUPLEX PACKER & WEIGHER 
is one of the most versatile 
fillers you have ever seen... 


With speeds varying from five to eighty packages per 
minute, and with pressures up to 120 pounds, the S & S 
DUPLEX PACKER & WEIGHER can be equipped to 
n and operate in six different manners: 

stock 
I 
mani- 





. Pack at one station, weigh at the other. 
. Pack at both stations, by pressure. 

. Fill by gross weight at both stations. 

. Fill by volume at both stations. 


. Fill by volume at first station, dribble fill for 
weight at second. 


6. Bulk and dribble fill, by weight, at both stations. 


nNhthwnd = 











There are probably a number of money-saving uses for this ; 
unusual filler in your plant. Write and ask S & S Engineers Designed Particularly Pies. 


how it can be fitted to your particular requirements. a a 


Convenient Payment Terms Are Available Lead and other insecticides, Paste, 


Powder, Chemicals, Powdered Milk, 


gs Lime, Fertili d th 
8 STOKE MITH © si zers end many other 


avail- PACKAGING MACHIN:RY PAPER BOX MACHINERY 


ir 4912 Summerdale Ave., Philadelphia, U. S. A. 
inert British Office: 23, Goswell Road, London, E. C. 1 
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Wn: someone's sick or 


indisposed, there you will find an ar- 
ray of glass packaged aids to health 
.».. drugs, ethicals, pharmaceuticals, 
remedies. From simple cough syrup. 
laxative or antiseptic to highly or ex- 
tremely potent medicinal preparations. 
each and every one needs the right 
kind of protective seal to preserve in- 
tact its purity and curative qualities. 
The Anchor Molded Cap provides such 
a seal and at the same time the severe 
but rich simplicity of line and material 
that appropriately beautifies and digni- 
fies the appearance of the package. Let 
the external appearance of your pack- 
ages bespeak the care you take in 


safeguarding their purity and quality. 


Anchor Cap & Closure Corporation 


LONG ISLAND CITY. N. Y TORONTO, CAN 


CINCINNATI 
HOUSTON + 
MONTREAL « 
PITTSBURGH 
SAN FRANCISCO 


W GLASS CONTAINERS We CLOSURES 
We SEALING EQUIPMENT 


Oak RESEARCH she PACKAGE DESIGN 
5 STAR SERVICE. 
LZ 
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GROVE REPACKAGES FOR SPEED 


Here is an instance in which it was 
necessary to redesign packages so 
as to make them adaptable to use 
on automatic machinery. Only two 


lines of automatic machinery were 


available and al) products had to be 
adapted to one or the other. 


The story of the Grove re-packaging job is interesting 
because of the extreme care taken to insure that the 
new packages would conform to efficient production 
requirements. Originally the line consisted of about 10 
items, all of which were different in size and shape, and 
hence, each required a special set-up of equipment when 
it had to be produced. 

As a first step it was decided to divide all of the prod- 
ucts into two groups each of which was to be packaged 
on a separate line of equipment. The Chill Tonic, 
Grove’s Emulsified Nose Drops and medium size Doctor 
Porter's Healing Oil are packaged on one line. Small 
Size Oil, Febriline, Baby Bowel and Pazo ointment are 
packaged on a second line. 

Originally it had been the intention of the company 
to re-package all the items and to change designs quite 
radically. In the case of Chill Tonic, however, the com- 
pany found after a field investigation that it could nol 
be changed without risk of sales 
loss. As the item is sold in very 
considerable volume throughout 
the South, Mr. J. R. DeSaxe, 
who was in charge of the redesign 
program, made this investigation 
before deciding what if any 
should be the changes in the de- 
sign of the package. He discov- 
ered that a large part of the out- 
put was consumed by illiterate 
Southern whites and negroes, to 
whom the product was identified, 
not by its name, but as “Baby 
Face Tonic in the orange box.” 
So, perforce, the baby face re- 
mained as the most conspicuous, 
and, to the modernists a painful 
feature of the design. 

Because of the fact that it was 
uecessary to produce Grove’s 
Chill Tonie, 
Drops, and medium sized Port- 
ers Oil on one line, and since 


Emulsified Nose 
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nothing radical could be done about changing the de- 
sign of the Chill Tonic package, its two most important 
dimensions, the width and thickness were adopted also 
for the Emulsified Nose Drops and Healing Oil. The 
Healing Oil, moreover, is exactly similar in all three 
dimensions to the Chill Tonic package. Having the 
two important dimensions standardized the necessary 
change-overs of equipment are very much simplified. 
Although the exterior appearance of the Chill Tonic 
package could not be altered, many changes, notwith- 
standing, were made in the contours of the bottle in 
order to make it a better production unit. The original 
bottle had the name embossed over the entire surface of 
the rear panel. The sides of the bottle were oval and 
there was a considerable overlay of the label along the 
edges. Inasmuch as the embossing impeded production, 
it was removed and placed about the neck, thus elim- 
inating the need for placing the bottles on the intake 
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PACKAGES REDESIGNED FOR ONE AUTOMATIC LINE-UP 
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ust two OF SALEM'S EXTENSIVE TINCTURE LINE 





T0ucH familiarly and traditionally known as Tincture Bottles, these practical containers are really mis- 


named. For they are suited to a great variety of drugs and pharmaceuticals—tinctures, extracts, fluid extracts, 


proprietaries—liquids of all kinds, in fact. Sizes range from 1/5 oz. capacity to 1 gallon, thirty-three in all; in 


either clear crystal or rich amber, with C.T. or cork finishes. Salem’s three-quarters of a century reputation 


for making strong, clear, accurately fin- 
ished glassware is your assurance of 
quality ... and we should appreciate 
the opportunity of letting our service 
speak for itself. Samples and quotations 
based on your requirements will be 


gladly and promptly supplied on request. 
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SALEM GLASS WORKS 


SALEM, NEW JERSEY 
Associated with Capstan Glass Company, Connelisville, Pennsylvania 
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conveyor in a certain way. Inasmuch as oval edges 
facilitate jamming when bottles push against each 
other, the sides were flattened out slightly to obviate 
this difficulty. Because labels that extend too far over 
the edges of a bottle are not especially easy to apply 
automatically, the width of the label was decreased. 

Similar changes were made in the Nose Drop bottle. 
The original container possessed a double taper. The 
edges of the bottle tapered toward the heel and the 
panels tapered toward the shoulder. Bottles that taper 
toward the shoulder are always difficult to handle be- 
cause the shoulders strike first and then, traction being 
on the bottom, they tend to spread fan-wise, causing 
jams. The taper of the panels was modified slightly and 
the proportions of the labels reduced so as to provide an 
eight inch tolerance all around to facilitate labeling. 

The changes made on the other small packages were 
considerably more radical. Originally each item was 
different in size and shape. So asa first step an identical 
container was selected for Dr. Porter’s Healing Oil 
(small size), Febriline, Baby Bowel Medicine, Grove’s 
Worm Syrup. Caps were standardized and labels of 
similar dimensions were adopted. The adoption of a 
standard sized bottle made it possible to use a carton of 
identical dimensions for the four items and the stand- 
ardization of dimensions made it possible to eliminate 
change-overs entirely. 

When the line is shifted from one product to another, 
the labels are removed from the labeling machine and 
a new stack put in. The cartons and circulars in the 
cartoning machine are replaced with the required ones 
and the line is ready to turn out the new product. In 
a couple of minutes everything is ready to go. 

This left the collapsible tube for Pazo Ointment 
which still had to be provided for. Inasmuch as it has 
to be cartoned it was decided to include it with the 
above mentioned group and its 
carton, too, is similar in dimen- 
sions to those used for Porte7z’s 
Oil and other products. This 
permitted the cartoning of the 
item on the same machine which 
is used for the bottles. 

Groves experience again 
proves that standardization of 
packaging materials is one of the 
most direct ways of reducing 
costs. It speeds up production; 
it eliminates setting up time; it 
minimizes delays; it saves the 
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cost of accessories: it effects 
economies in the manufacture or 
purchase of packaging materials. 

In order to visualize the extent 
to which package re-design can 
correct old difficulties and effect 
very considerable savings, we 
shall review the necessary steps 
of an orderly, scientific pro- 
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The first step is to simplify packaging materials as 
to colors and design. This means to reduce four and 
five colors printing jobs to one or two, the elimination 
of ornate embossing, etc. 

The second step is to standardize as to materials and 
sizes as in the case of Grove Laboratories, cited above. 

The third is to eliminate superfluous packaging ma- 
terials. In some cases it is desirable to increase the 
amount of packaging materials employed, as for in- 
stance in cases where descriptive literature and samples 
are distributed with the product. But when packaging 
material elimination is possible and practical, it is 
obvious that there is a double saving, the first in ma- 
terial and the second in labor. 

Having reached this stage when the package has been 
simplified, standardized and stripped as bare as pos- 
sible it is necessary to go back over merchandising fac- 
tors before the changes are finally made official. Pack- 
aging material cost as a rule require such a small part of 
the total cost, that it is folly to attempt to reduce it if 
by so doing impairs the appearance or character of the 
package to an extent which increases sales resistance. 
There are numerous instances where an increase in 
packaging material cost brings about a direct increase 
in sales. Since an increase in sales invariably results 
in an increased percentage of net profit (because the 
ratio of fixed overhead to sales decreases as the latter 
increases), it is obvious that it takes but a very slight 
rise in profit to offset essential increases in packaging 
material cost. Very often, indeed, it is easily possible 
to offset increases in packaging material cost by select- 
ing materials and design features which will simplify 
and thereby reduce the cost of packaging operations. 
The slogan of every manufacturer should be: “A better 
package at no increase in cost.” And if he uses his 
head, he can get it. 
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cA New Stock Design 


@ Here’s an impressive new creation by Owens- 
Illinois designers—the Symphony Oval for hand 
lotions, toilet water, after-shaving preparations 
and similar products. Its graceful lines and curves 
—formed of clear, sparkling Onlzed glass—are 
blended in perfect harmony. A generous space is 
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Modern and Graceful 


provided for your label. The twisted cord motif 


which decorates the sides permits a firm and easy 
grip when contents are being used. The Symphony 
toilet line will be made available in the more 
popular sizes. We will gladly suggest an effective 
closure and label treatment. 


OWENS-ILLINOIS GLASS COMPANY, TOLEDO, OHIO 


OWENS-ILLINOIS 


COMPLETE PACKAGING SERVICE 
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Best Packages 


Continued from page 289 


tinental Can as were the Roger & Gallet, 
Mierck, and Golden Peacock cans which we 
show in the accompanying pictures. The 
Listerine tooth powder can was also out- 
standing. It was designed by J. H. Stevens 
and is also shown in our group picture of tin 
containers. 

The outstanding package in the glass con- 
tainer group was the ““Jeurelle’” Kau de Co- 
logne bottle, designed by de Vaulchier. Al- 
though the judges did not have the same 
high regard for it as we have, we still think 
its the best thing which has been done in 
glass. Other good glass container entries 
from this industry which we show are, an- 
other Jeurelle bottle, the Pacquin jar, the 
Irresistible bottle, the Amolin jar, the Vel- 
vette jar, the Velure bottle, and the Nyal Eau 
de Cologne bottle. All of these are unique 
and unusual packages. Velure is well designed 
with lovely pastel green and lavender colors 
doubling its attractiveness, while Vel-vette 
makes good use of a “squeegee” blue name 
on the jar harmonizing with the cap. 

No other industry uses better looking 
cartons than the drug and cosmetic manu- 
facturers as the examples we show here will 
testify. Although the general standard of 
this group is higher than any other carton 
group entered, no single member of the 
group impressed the judges as being superior 
to a Montgomery Ward spark plug carton, 
which was awarded the prize. Nevertheless, 
Nason, Kelpex, Zincora, Frostilla, Listerine, 
Colgate, McKesson, Abbott, Greiner, Amo- 
lin, Crookes, Pacquin, Winthrop, and Smaco, 
among others, deserve high praise for their 
cartons and for their enterprise in entering 
them. 

The Jeurelle powder box was the only 
plastic container entered from this industry 
but we have a hunch that another 
year will have quite a different story 
to tell regarding the number of out- 
standing packages developed in this 
material and entered in the contest. 

Probably the best looking set-up 
box from this industry entered in the 
show was the Triomphe box, which 
was entered in the family package 
classification, which we shall discuss 
later. Vita-Ray’s dusting powder 
box of cork and copper was interest- 
ing, while Tre-Jur, George Button, 
Primrose House, and Irresistible were 
also represented. But this was 
another outstanding example of a 


Mar: 735: XOOMVIL 3 





The Drug and Cosmetic Industry 





30 








3 





LISTERINE 
TOOTH 


powder 





is lamentably 
lacking. Think of the many lovely boxes in which cos- 
metic and perfume manufacturers have introduced 
their products during the past year and you, too, will 
wonder why a more representative group was not 


group in which proper representation 






















shown. 
Which brings us to the family of packages. We show 


three of the drug groups; Merrell, Winthrop, and the | 
S. M. A. Corp., all of which are fine packaging jobs. 
The Smaco packages are particularly attractive as a 


family group because of the varying pastel shades in 
which the box decorations are finished in order to make 
for quick identification of the particular product. Of 
the cosmetic family groups, the Triomphe box made by 
W. C. Ritchie for Valentine Laboratories is beautifully 


finished in harmonizing shades of brown and with the 
supported mirror inside; the Ward line is attractively 
designed as are all the Montgomery Ward packages; the 
Agnes Sorel line, made by Bridgeport Metal, is remark- 





able for its exquisite metal work and also for the fact 
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that it represented the only packages of this particular 
type in the contest—the many lovely metal containers 
used by cosmetic manufacturers are not otherwise 
represented; and the Krank line of packages is chiefly 
remarkable for the fact that Krank encloses everything, 
creams and lotions included, in lovely old rose and 
white set up boxes. 

There were no outstanding entries in this year’s 
competition for distinctive merit in technical packaging 
development. The only prize winner which bordered 
on the drug and cosmetic field was the “*Westite”’ 
closure for collapsible tubes, entered by F. J. Stokes 
Machine Co. As most of you know what this is and as 
it has been explained at length in these pages before, 
we will not attempt a description of it here. Abbott 
had a pour-lip bottle entered, designed by E. A. Ravens- 
croft, which we thought was very ingenious and which 
we show here. We also liked the Aluminum Co.'s 
tamper-proof bottle seals for 
their simplicity and ease of use: 
Maternal Health Products’ puff 
celluloid tube for a powder 
deodorant; and Hoffmann- 
La Roche’s tape packaging of 
“Allonal:” among the contri- 
butions which were offered 
from and for this industry. ee 

Generally speaking, it did 1% SOLUTION 
not seem to us that the general 
level of the entries in — this 
technical award competition 
was very high. There were 
many interesting devices and 
many clever gadgets entered 
but most of them were re- 
stricted in nature and made no 
great general contribution to 
packaging. But then, this was 
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The smartest new cosmetic lines rely upon metal containers 
and metal covers to give their packages richness and 
charm. For distinction in metal containers, for the lest 
word in beauty, design and utility, the smartest cosmetic 


manufacturers turn to Bridgeport Metal. 





BOTTLE CAPS 
VANITY CASES 
PASTE ROUGE CONTAINERS 


JAR CAPS 


ROUGE CASES 


POWDER BOX COVERS 
EYEBROW PENCIL HOLDERS 


METAL NOVELTIES TO ORDER 


Thc 
BRIDGEPORT 


METAL GOODS MFG. CO. 


BRIDGEPORT: CONNECTICUT 





LIPSTICK HOLDERS (ALL TYPES 






















\ PHONE. BRIDGEPORT 3-3125 
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Carr-Lowrey... 
Opal jars 


We can now furnish for immediate de- 
livery, in large or small quantities, opal 
jars in the following sizes: 1% oz., 1 0z., 
1% oz., 2 02., 3-02., 4.02, 8:0z., 16:02. 


These jars, illustrated here, are furnished 
with black double shell metal caps. They 
are made to G.C.A. standards and may be 
furnished for moulded or any standard 
metal caps. 





Weare also in position to design and manu- 
facture jars in opal from private moulds. 
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CARR-LOWREY GLASS CO. 


Factory and Main Office: BALTIMORE, MD. 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: CHickering 4-0592 Telephone: WHitehall 4326 
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the first year, and a good start was made. 
By the time another year rolls around it 
will be better understood just what this 
award is given for and we look forward to 
seeing more real contributions entered. 
The jury of awards for Distinctive Merit 
in Technical Packaging Development con- 





sisted of Wm. M. Bristol, Jr., vice-presi- 
dent, Bristol-Myers Co.; James C. Lewis, 
secretary, E. R. Squibb & Sons; James 
Henry, manager, E. Pritchard, Inc.; A. B. 
Schell, production manager, The Hills 
Brothers Co.; Elmer Sheets, associate 
editor, THe Drug & Cosmetic [NpustRrRy; 
Alice Blinn, associate editor, Ladies Home 
Journal; and Dr. Stroud Jordan, Stroud 
Jordan Laboratories. 

Members of the jury for Distinctive 
Merit in Packaging Design were Paul Hol- 
lister, executive vice-president, R. H. Macy 
& Co., Ine.; Prof. Ralph S. Alexander, 
School of Business, Columbia University: 
Miss Marion C. Taylor, merchandise 
editor, Vogue; Lucian Bernhard, artist: 
Miss Katherine Fisher, director, (rood 
Housekeeping Institute; Miss Alice 
Hughes, feature writer, New York Amer- 
ican; Frederick C. Kendall, editor and 
publisher, Advertising and Selling; Ray M. 
Schmitz, secretary of the carton and new 
products committee, General Foods Corp.: 
Richard F. Bach, director of Industrial Re- 
lations, Metropolitan Museum of Art. 

This was the fourth of these contests 
held in connection with the Packaging Ex- 
position. “‘Linit,”” manufactured by the 
Corn Products Refining Co., of New York, 
received the 1931 trophy for the best pack- 
age, the second year’s award was O’Cedar 
Wax Cream, and last year it went to the 
Great Atlantic & Pacific Tea Co. for their 
Red Circle Coffee bag. 


Mar. ’35: XXXVI, 3 





we pee 




















PACKAGING QUESTIONS 






This department welcomes correspondence 
from manufacturers with packaging problems. 
We shall be glad to cooperate to the best of 
our ability in answering any question relating 
to merchandising or packaging or in suggesting 


sources of supply. 


MECHANICAL WRAPPING 


Our product has been on the market for a considerable 
number of years in a rather distinctive container with 
which you are undoubtedly familiar. For several reasons 
we have decided to wrap our bottle and we would appre- 
ciate your opinion as to whether such an irregular shaped 
package can be wrapped automatically. New York. 

(Editor's note: this package is a vase shaped bottle.) 

The answer is no. There is no standard wrapping 
machine which would do a good job with a package like 
yours unless of course you were willing to put it into a 
carton. Ordinarily an oblong or rectangular package 
can be wrapped easily and special wrapping machines 
have been built for cylindrical containers and even for 
certain bottle shapes. That which determines the prac- 
ticability of mechanical wrapping is the presence of two 
parallel lines opposite to each other. In your case the 
bottle has more curves than Mae West, in view of 
which mechanical wrapping is out unless you are willing 
to change the package or to use some form of carton. 
Bottle wrapping is a hard job especially when you ex- 
pect to get a neal job. A bottle’with a cylindrical body 
and a reasonably long neck can be wrapped but the 
neck fold cannot be made with the precision and neat- 
ness of hand wrapping. 


PRIVATE MOLD OPAL JARS 

We were very much interested in your comment on the 
Pacquin jar in ‘“‘Packaging Notes.”’ If we should decide to 
attempt to get away from the stock types of opal ware, just 
what would be the restrictions we should be prepared to 
face? 

As the run on opal ware must be a large one due to 
manufacturing requirements, it is only the larger users 
of jars who can use enough to permit a private mold. [In 
other words, in addition to the mold cost, there is the 
problem of having the need for an unusually large num- 
ber of jars, all of which must be run at the same time 
due to the special manufacturing exigencies involved in 
making opal ware. This, in part, explains the fact that 
there are only two makers of opal jars and it would be 
well to discuss your problem with one of the two before 
giving further consideration to the possible use of a 
private mold jar for your own purposes. But we warn 
you, they talk in terms of thousand gross when it comes 
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to a private mold, even though you can buy as few as a 
dozen on a stock mold. 


DECORATING GLASS CONTAINERS 


We are at present preparing to put out another line of 
medium priced cosmetics and perhaps a line of household 
drugs under the same name. As our other lines have made 
use of embossed and lithographed labels we are anxious to 
achieve a degree of diversification by using some other 
form of labeling if possible. We remember your discussing 
these things some time ago and we wonder if you would be 
good enough to indicate the other variations which are 
available to us? Cincinnati. 

(side from the paper and metal foil labels there are 
three types of decoration which you might adopt. In 
the first place, there is the fired-on decoration which is 
called the squeegee. Formerly this was restricted to 
fairly heavy line work, but progress has been rapid in 
recent years and you can now get considerable delicacy 
of line and (if you have a large run so that you can 
afford it) two or even three color decoration. However, 
a good looking decoration may be obtained in one color 
on even a modest-size run, although the cost is fairly 
high per unit. An alternative to this is the decal- 
comania, which is in reality a label, with such a fine, 
transparent background that it blends right into the 
bottle or jar. With the “decal” you can secure extreme 
detail and fineness of line, so much so, that it is suitable 
for direction statements. However, the labelling prob- 
lem with a decalcomania is one which has yet to be 
solved with automatic equipment. Most of this work 
is at present done by hand, although there is a process 
available which puts it in the semi-automatic class. 
The third type of decoration which is possible has been 
recently developed and thus far, no drug or cosmetic 
manufacturer has made use of it. To all intents and 
purposes it consists of printing on glass, and with its 
use everything is possible, including halftone reproduc- 
tion, three or four colors, and, in short, anything you 
can do on a printing press. This decoration is fairly 
expensive and, for the present, necessitates a large run. 
The first of the packages decorated by this process will 
probably appear on the market in about a month and 
we shall show it in these pages, the minute the manufac- 
turer releases it. 


The Drug and Cosmetic Industry 309 











ms A SUN TUBS 





Gi Washington put out one-cup services of their famous coffee in minia- 
ture Sun Tubes—christened them “Aces.” And do they sell? They have scored 


a grand slam in coffee sales, says G. Washington. 


SUN TUBE CORPORATION - HILLSIDE, N. J. 


CHICAGO, ILL. DETROIT, MICH. CINCINNATI, OHIO ST. PAUL, MINN. LOS ANGELES, CALIF. 
Harry Holland &Son,Inc. Harry Holland & Son, Inc. R. B. Busch Alexander Seymour Package Associates 
900 East 31st St. 


400 W. Madison St. 1941 W. Fort St. 100 So. Ohio Bank Bldg. 1745 University Ave. 









































IT’S FOOL-PROOF... 
THE 1935 ROLL TOP 
SPRING-CATCH LIPSTICK” 


Easy to open, easy to close, with the same 
one-finger action. And this 1935 model absolutely cannot come open in milady’s purse 
or bag. For an ingenious new combination friction and spring safety-catch locks the 
opening mechanism tightly when the stick is closed. The locking action can be felt 
in the fingers, and a distinct ‘‘click’’ notifies the user that the closing is completed. 
































Inside parts are firmly anchored into place 
in this new 1935 Roll Top, and the actuating band is given a free but guided channel 





for operation. Its trim lines allow for a great variety of decorative treatments. Special 
designs and stampings, and almost any combination of finishes, can be applied in 


quantity orders. 
Scovill representatives are supplied with the 


new improved models, and will be glad to demonstrate their features to you. For the 
whole story, just call any Scovill office or drop a line to Scovill Manufacturing Com- 
pany, Cosmetic Container Division, Waterbury, Connecticut. 


* The ROLL TOP LIPSTICK is fully protected by patents and is the exclusive property of Scovill Manufacturing Company. 


SCOVILL 


SCOVILL MANUFACTURING COMPANY, WATERBURY, CONNECTICUT 


WE DO OUR PART 


Boston Providence New York Philadelphia Atlanta Syracuse Detroit Chicago Cincinnati 
San Francisco Los Angeles IN EUROPE: The Hague, Holland IN CANADA: 334 King Street, E., Toronto, Ontario 
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MERCHANDISING NEWS 


Quest and Dispenser 


Coincidently enough, only last month we were talking 
about what Norwich found out when it investigated the 
deodorant market—that the big use for the deodorant 
powder is on sanitary napkins. Almost as we wrote, 
Kotex was releasing the first publicity on its new de- 
odorant, “Quest,” thus linking these companion items 
in a strong merchandising setup. 

“Quest” is being introduced with a new dispenser, 
small enough to be carried in the purse, which is a highly 
convenient gadget, at the same time giving the druggist 
two sales, instead of one. This is another variation of 
the “nips” idea which we have been discussing in recent 
issues. “Quest” in an attractive can and the “Quest” 
dispenser, sell for thirty-five cents each, the dispenser 
to be filled as needed from the larger container. 
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Greatest Opportunity for 1935 


Users of dentifrices have increased ten per cent a 
year since the depression. Even with this increase only 
two out of every five persons in the United States brush 
their teeth. Proceeding from these findings Colgate 
has decided “that the dentifrice market offers the drug 
industry one of its greatest opportunities for expansion 
and profit in 1935." 

According to Colgate the “double your money back” 
guarantee, which continues, was responsible for more 
than a 200 per cent gain in sales to consumers. Espe- 
cially significant is the fact that this sizable sales in- 
crease was made under a strict price maintenance 
policy. 


Lilly’s Plan 


Eli Lilly's plan for aiding the retailer seems to be 
working out quite well. Briefly, it consists in securing 
the annual report of his store’s operations from the re- 
tailer and then making constructive suggestions based 
upon it. In addition, each one participating in the 
service receives a digest of what other retailers report 
so that he may compare his own figures with the general 
average for rent, turnover, salaries, ete. 

In 1933, 27 
reporting on their 1932 operations: during 1934, 402 
As com- 


pharmacists made use of the service 


retailers reported on their 1933 operations. 
pared with 1932, the 1933 reports showed (1) smaller 
volume, (2) better return per dollar invested. 


Sloan’s Cough Syrup 


William R. Warner's Canadian company has been 
taking advantage of the current winter season to try out 
a new addition to the line, “Sloan’s Cough Syrup.” 
Results which have filtered down from Canada seem to 
be decidedly favorable, so much so that the American 
company will probably introduce it next Fall in this 
country. The package, consisting of bottle and carton, 
is well designed in modern, simple style. The carton, 
particularly, is good looking, and features the same head 
and signature which are characteristic of the “Sloan's 
Liniment”™ packages. 
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Admiracion’s Small Sizes 


Admiracion is introducing a companion product, a 
pine tar ““Admiracion,”’ and is making use of two deals 
to set the ball rolling. These new deals offer the con- 
sumer trial size packages of both olive oil and pine tar 
Admiracion at a price to compete with 5 and 10 and 
syndicate store toiletries. Admiracion is not sold 
through these outlets. 

The deals feature a 10°% additional profit to retailers 
in consideration of displaying the deals on their counters 
in the colorful merchandisers provided, which only take 
up seven inches of room on the counter. 

There are two deals; No. 351 is on Admiracion Olive 
Oil Shampoo Treatment and offers the retailer 114 
dozen trial size packages and 4% dozen regular size 
packages; and No. 352 on Admiracion Pine Tar Sham- 
poo Treatment offers 114 dozen trial size packages and 
14 dozen regular size packages. 


Melba’s Lower Prices 


Parfumerie Melba has introduced into its line an 
assortment of basic treatment necessities at a substan- 
tial price rearrangement to accommodate the thousands 
of women who, it was found, have not availed them- 
selves of the benefits of a treatment line due to lowered 
income. 

Changes in the line include reduction in the price of 
the $1.00 skin cleanser to 50 cents and the $1.50 size to 
$1.00, and the addition of astringent tonics, skin 
nourisher and face powder in the reduced sizes, and 
liquid foundation and astringent cream in $1.00 size. 

Melba lays particular stress on the fact that it is not 
entering the 50 cent field, but is making available the 
basic treatment items at the lower price with the 
thought of stimulating the sale of the larger sizes. 





Inside page of Ciba’s clever mailing piece to the doctor on 
“Dial’’—diallylmalonylurea. The telephone folds down over 
the lower dial which holds six sample tablets of “Dial.” 
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Selling the ‘‘young idea,” hair preparations. Tiny Tots’ 
Beauty Shop in Mandel Bros., Chicago, conducted by Dr. 
Gladys Ogilvie, of Ogilvie Sisters. 


Magazine Space and Radio Time 


The largest drug and cosmetic advertisers during 19344 
were Proctor & Gamble, $2,936,182: Lever Bros. Co., 
$2,239,453: Lambert Co., $1,965,819; Bristol-Myers 
Co., $1,390,898: Lamont, Corliss & Co., $1,164,008: 
Pepsodent Co., $923,504: Sterling Products, Inc., 
$899,356. 

Largest buyers of radio time were Pepsodent Co., 
$1,642,153; Colgate-Palmolive-Peet Co., $1,333,873; 
Sterling Products, Inc., $1,240,403; American Home 
Products Co., $1,106,548; Proctor & Gamble, $969,236: 
Lady Esther Co., $963,836. 


Selling Three Sizes 


(Continued from page 293) 


find its way into medicine cabinets as an economical, 
precautionary measure, in the case of a good many 
medicines. 

At any rate, one thing is certain—package size 
should not necessarily be left to tradition or to competi- 
tion. Original thinking, based upon accurate surveys, 
might prove of advantage in many other cases similar 
to those which have been suggested here. And, in the 
meantime, the dose size, the household size, and the 
bulk size, each seems to have a rightful place in the 
merchandising of drug products. Each, in its own way 
answers a very definite need from the consumer's 
point-of-view. 
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A SERVICE 
FOR BUYERS OF 


lolgosih Lub 


N° container surpasses the collaps- 
Nore tube in safety, convenience 

and in the matchless beauty of bril- 
liant color combination. 
Where your product is a cream, a 
cosmetic requiring a beautiful, well- 
designed container that will give in- 
dividuality and personality to your 
product, let our design department 
cooperate with you in developing a 
striking container. 
Our fifty years experience in the 
manufacture of collapsible tubes is 
cordially placed at your disposal. 


WHITE METAL MFG. CO. 
HOBOKEN, NEW JERSEY 


COLLAPSIBLE TUBES 
rand 
BOTTLE SPRINKLER 
TOPS 





Detroit Office: 
R. M. Stevenson 
506 Donovan Bldg. 


New York Office: 
F. L. Butz 
= 393 Seventh Ave. 


Chicago Office: 
Charles A. Rindell, Inc. 
64 West Randolph St. 
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DODGE 


Designed to Guard the Integrity of the Contents 





DRESSED UP TO 


SELL 


T’S the “Counter-clothes” which make 

the sale. The appearance of your prod- 
uct on the counter of the retail store defi- 
nitely affects the decision of the customer 
to buy. And just as “Clothes make the 
man,” so your product’s “Counter-clothes” 
clinch the sale. 

The makers of Aura Hair Fragrance have 
smartened up their bottle with a Dodge 
Molded Closure. In use, this closure is taken 
off and replaced with an atomizer bulb. No 
matter, for by that time the Dodge Closure 
has done its duty. It has ‘‘Guarded the Integ- 
rity of the Contents’’— smartened up the 
package—made the sale. There is a Dodge 
Closure to perform a similar service for 

rfcjo your product, too. Write to us. DODGE 
CORK CO., INC., LANCASTER, PA. 


CORKS - MOLDED FLANGE CORKS - MOLDED QA CAPS 





REX VE Ss 
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SYLPHSEAL 


(Res. U.S. Pat. Off.) 


SELF-SEALING GAPS AND BANDS 


For the Protection of Druss and Cosmeties 


SYLPHSEAL Caps and Bands will hold primary closure in place, to the bottle whieh attracts and holds the attention and results in 
thereby preventing leakage, and deterring counterfeiting. They will repeat sales. 

also keep the closure in sanitary condition. These caps and bands are furnished plain or printed, and are made 
SYLPHSEAL Caps and Bands are beautiful in appearance and are in the followiné érades: High Gloss enamel (U.S. Pat.) caps only, 


easily applied. By giving to your closure an outstanding note of Silky Lustre (U.S. Pat. app’d. for), Regular Transparent, Mat Opaque, 


color in harmony with bottle or label they give a note of distinction Glossy Opaque and Metallie Bronze. 


SYLVYANIA INDUSTRIAL GORPORATION 


CAP AND BANU DIVISION 


Executive and Sales Offiees: 122 EAST 42nd STREET, N. Y. C. 
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NASAL APPLICATOR tubes are becoming 
increasingly popular, and molded plastic 
caps to fit the elongated applicators have 
been developed. Shown with these caps 
are Federex Nasal Relief, E. Z. Nasal Cream, 
and Frederics Vita Tonic, a scalp salve- 
Photo courtesy General Plastics. 


SOUS LE VENT”’, the latest of creations by 
Guerlain, is a delightfully new and distinc- 
tive odor, soft, subtle, fragrant and flowery. 
The name, Southern Breeze, as well as the 
odor was inspired by the fragrance of the 
mimosa-clad hills of Guadeloupe, swept by 
the warm trade winds of the Caribbean 
which blended the many scents from the rich 
vegetation to form one glorious perfume. The 
bottle is decidedly individual and is pack- 
aged in a yellow box with circular bands of 
silver. 


“O-G-V,"" OGILVIE SISTERS new men’s 
hair lotion, cleanses the scalp, banishes dan- 
druf, tones the sluggish scalp cells, stimu- 
lates weak hair, retards falling hair and also 
acts as a dressing to keep the head well 
groomed. Other “O-G-V”’ preparations 
for men include Scalp Pomade for thin and 
straggly hair, a remedy for the fast receding 
hair line; “O-G-V" Castile Shampoo, 
“O-G-V” Alopecia Lotion for patchy bald- 
ness and “O-G-V” Special Ointment for 
healing irritated and sensitive scalps. Photo 
courtesy Dodge Cork Co. 


A. smart polka-dot flacon holds HELENA 
RUBINSTEIN’S “‘Enchante”’ Eau de Cologne. 
The cologne has the same haunting fragrance 
characteristic of the ‘‘Enchante’’ bath essence 
and powder. 
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MAYNARD’S ‘Beautiful Lady Hand Cream” 
containing olive oil, almond oil and other in- 
gredients to keep the skin soft, smooth, 
white and youthful is sold with their beauty 
gloves. Apply the cream, put on the gloves, 
and while doing your housework you effect 
a beauty treatment. The cream is also an ex- 
cellent preventative of chapping, roughness 
and redness. 


Lovely Lady, a trade-mark of ERNESTINE 
AMES LABORATORIES, appears on the 
attractive plastic jar of unusual shape and 
with unusual labeling. A\ll flat surfaces being 
eliminated, makes the shiny black surface 
doubly lustrous. Photo courtesy General 
Plastics. 


DORA MAY is marketing the attractive com- 
pact through chain stores. It is made of plas- 
tic material, giving light weight with smooth, 
colorful appearance. A tight, sift-proof 
sealing device is used, as well as a polke- 
dot puff and cellulose sifter-disc. Photo 
courtesy General Plastics. 


CHERAMY has designed three Easter gift 
packages, one ‘April Showers’’ dusting 
powder; another, ‘April Showers’’ perfume 
“Charm,” and a special combination of 
‘April Showers” Purse Extract embedded in 
an Easter Egg of ‘April Showers’ soap and 
tied with a purple ribbon. The packages are 
decorated with a bunny peeping over the 
horizon on a world of baby ducks and 
Easter eggs. 
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BONNEY LAVENDER LOTION, a product 
of Comfort Manufacturing Company, Chi- 
cago, is packaged in the two ounce size of a 
newly designed stock bottle of Carr-Lowrey 
Glass Company. Carton colors are white 
and orchid, with a black circle bearing the 


name In white. 


HYRAL, a new dentifrice of the Hyral 
Company, Forth Worth, Texas, is perhaps the 
first dentifrice to be packaged in an oddly 
shaped opal jar. Another outstanding fact 
about the product is that it is made to retail 
at one dollar per jar. 


CHARBERT’S new perfume is a delicate and 
exquisite gardenia odor of lasting fragrance. 
The bottles are boxed in white with decora- 
tive gardenias in green. 


LA CROSS CREME NAIL POLISH by 
Schnefel Bros. comes in six shades, natural, 
coral, garnet, rose, cardinal and colorless. 
The remover is of the new oily type which is 
applied with a dropper. Both are packaged 
in round bottles with cream colored plastic 


tops. 


‘POUDRE D'ILLUSION”’ by Elizabeth Ar- 
den is now available in a smaller travel size 
box, a replica of the former box done in the 
same pink with snap fastening. 


- SQUIBB 


HAND 
LOTION ¢ 
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COTY’S new hand lotion is described as “a 
complete beauty treatment for the hands.’’ It 
is packaged in an opaque white, fluted 
flacon, with cap and label of soft rose pink, 
and retails at 75 cents. 


The new DRUMSTICK COMPACTS by 
Charbert with matching lipsticks are de- 
veloped in ivory with gold trimming, in 
black and in white. The design is more con- 
servative and elegant than the former one, 
having the famous “‘Drumstick’’ in the center 
of the case. Both single and double are 
available. 


JUNE SWAN products are packaged in con- 
tainers all having a solid gray background 
with red decorations. The bottles are solid- 
ly colored in gray, and the label decorations 
are applied with decalcamania. A complete 
bath line is available, unique in its genuine 
floral compositions. Floral scents consist of a 
varied range including Verbena, Jasmin, 
Lilac, Carnation, Rose Geranium, with Eau 
de Cologne thrown in for the ultra-conserva- 
tive taste. 


SQUIBB’S new Hand Lotion, now being 
tested in certain centers, is most attractively 
packaged in a bottle of unique shape, with 
a label of black background and white and 
green decorations. Plastic cap is of green to 
match the label. Product, which is of the 
almond type, sells for 35 cents. 














DEODORANT APPLICATORS 





These attractive and practical applicators may be obtained 
with or without bottles to suit your particular requirements. 
Made by a special process, the rubber sponge dauber will 
not ride up the rod or pull of the end. The rod itself will 
not pull out of the cap. 

In addition to deodorants, these applicators may be used to 
apply liquid depilatories, cuticle removers, ‘‘athlete’s foot’’ 
remedies, liquid adhesives and shoe dressings and a variety of 
other liquid preparations. 

We have had over 10 years experience in devising various 
types of applicators and closures and will be glad to apply 
this knowledge in solving your specific problems. 

Send us the bottle you are using—or would like to use— 
and let us equip it with an applicator to fit. No obligation. 


A.C. JAMES & CO., Inc. 


99 HUDSON STREET NEW YORK, N.Y. 


| oy) Mm rod of-¥E- 


By TABLET & TICKET 




















Does your label SELL—or merely identify? 
Send for suggestions and samples of genuine 


Pertect-O-Cut embossed metal foil labels. 


Lhe 'TABLET & TICKET CO. 


CHICAGO, ILL. 





1019 W. ADAMS ST. 
Offices in all principal cities 
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@A full line of bottles and jars always 
in stock for immediate delivery. 


BOTTLES and JARS 





@ Available in small or large quantities. 
Jars: Clear, Opal or Colored, in al} 
standard sizes—any quantity from 
stock. 


@ Perfume bottles, standard moulds or 
special design. 


@ Lotion bottles—many very attractive 
designs for your immediate use. 


@ Bottles and jars with and without 


Hy caps. Let us quote on any size order 
for any type of bottle or jar. 


|] HAGERTY BROS. & CO. 


10 PLATT ST., NEW YORK CITY 








RIEGELINE 


FOR 


TRANSPARENCY 


WITHOUT EXPENSE 








Riegeline is a newly developed 
product, combining the economy 
of ordinary glassine with the trans- 
perency of more expensive wraps. 
It twists well, works rapidly on 
any wrapping machine, and will not 
expand in wet weather or shrink 
to the splitting stage in dry weather. 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER Corp. 
342 Madison Avenue - New York 
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APPLICATORS 


AFIRACTIVE and practical applicators 


with a specially attached sponge 
dauber that will not pull out. Furnished 
with or without bottles. An ideal closure 
and applicator for every type of liquid 
preparation. 


Let us fit one to your bottle. No obligation. 


| Quality Products... 


Prompt Service at 


the Right Price 


AST 


PRODUCTS wx. vx 
COMPANY “* 


Atlanta, G 





Y 
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CAMEO labels and seals create the 
outward expression of your product by 
their exquisite Die Work and Printing. 


Write for an assortment of outstanding 
labels designed and produced by us 
and note their superiority in design 
and craftmanship. 














METAL 


URES + cceantS tence 


SELL IT WITH LABELS! 
HORN LABELS freshen up your package for 








greater sales. Faithful service for over 40 years. 


JOHN HORN, 837 Tenth Ave., New York City 


; (Sample booklet of labels sent to 
' RESPONSIBLE MANUFACTURERS) | 


) NAME | 
ADDRESS | 

city | 
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LEAKY CLOSURES ? 


AIR-TIGHT LEAK PROOF 


-WESTITE- 
%, \7 


6, es 
®METIC clo” 
Reg. U. S. Pat. Off. 


SOLVES THAT PROBLEM, TOO! 


5 Important Advantages: 
1. Prevents closure seepage and corrosion. 3. Uses shorter tubes. 
2. Saves all clip expense. 4. Prevents product deterioration. 
5. Uses simplified closing equipment. 


WRITE FOR FURTHER INFORMATION 


to the following tube makers licensed to supply WESTITE process tubes 
ATLANTIC ManuracturinG Co., Newark, N. J. 
New ENGLAND CoLiapsiBLe TuBe Co., New London, Conn. 
PENNSYLVANIA CoLLapsiBLe TuBe Co., Williamsport, Pa. 
STANDARD SPECIALTY AND TuBE Co., New Brighton, Pa. 


A. H. Wirz, Inc., Chester, Pa. 


[ FJSroxes MACHINE CO. 


Packaging Equipment since 1895 


5932 Tabor Road Olney P. O. Philadelphia, Pa. 

















The 
Preference 


\\. - 
\4 | Women 


(0, 3%. \ 





IS THIS 
POWER 
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means much to manufacturers, 

SSR distributors and retailers. 

C And for many reasons women 

do prefer certain items in 

tubes. 

Would you care to know why 

they do? 

If you make or distribute a 

product that is used by women 

and is applicable to tubular 

packaging, drop Sir Nataline. 
Suggestions, proposals, etc., 
made without cost or obli- 

gt gation to you. 


—,_, ¢——_—_J ——_ s\BLE ——— 
National cou-r"tuse Company 
PROVIDENCE, R. I. 

New York Office: 331 Madison Ave., Tel. Murray Hill 2-0339 


CHICAGO-C. J. EICHMAN CO. DETROIT-J. P. GIROUX CO. 
55 W. ONTARIO ST. 2970 W. GRAND BLVD. 
TEL. SUPERIOR 7939 TEL. MADISON 5727 





REPRESENTATIVES IN OTHER PRINCIPAL CITIES 


















VIAVI COMPANY SOLVES 


S it has for hundreds of other firms, KIMPAK Crepe Wadding 
has solved the shipping problem for the Viavi Company, San 


Francisco. Viavi’s medicines, 
when shipped, are protected by 
KIMPAK. The danger of breakage 
is minimized. Customers are 
spared the nuisance of handling 
messy materials. 

KIMPAK is a Soft, resilient crepe 
wadding that comes in sheets, 
rolls and pads of various thick- 
ness. It is ideally suited for pack- 
ing of bottled liquids, for it will 
absorb 16 times its weight in 
moisture, and it conforms to Post 
Office regulations in regard to 
shipping liquids or liquefying 


| 
| 
| 
| 
| Gentlemen: Please send us the 1935 Portfolio of KIMPAK 
| DCI-3 
| 
| 
| 


aa 


... against 
breakage by 


Kimpak 


REG. U.S. PAT. OFF. & 


FOREIGN COUNTRIES 


CREPE WADDING 


FREE! 1935 Portfolio of Kimpak 


KIMBERLY-CLARK COR- 
PORATION, Neenah, Wisconsin 
Address nearest sales office: 8 So. 
Michigan Ave., Chicago; 122 E. 
42nd St., New York City; 510 W. 
6th St., Los Angeles. 





Company 





SHIPPING PROBLEM 


products by parcel post. KIMPAK is free of dirt and foreign substan- 
ces. It affords an adequate protection for fine finishes, reduces pos- 


sibility of shipping damage. It is 
easily applied. Saves time, labor 
and money in packing. 

KIMPAK can now be had backed 
with glassine in a wide variety of 
colors. Manufacturers of cosmetics 
and products which must be at- 
tractively packaged will find this 
form of KIMPAK an especially fine 
one for their purposes. 

Let KIMPAK help you get and 
hold customers. Send for 1935 
Portfolio of KIMPAK. Mail coupon 
to nearest sales office. 


KIMBERLY-CLARK CORPORATION 


Sales Offices: 8 South Michigan Avenue, Chicago 
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ETHYL ALCOHOL PRODUCTION 
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(moving twelve-month averages, 1931 = 100) 








PRODUCTION 1933 
1000 Jan.-Oct.. . . 143,579 116, 818 
proof October . 2h 
gals. September. . . 15,636 3,968 
SALES 
1000 =Jan.-Oct. . . . 144,188 102,992 
proof October .. . 34,241 é 
gals. September. . . 17,821 13,268 


ALCOHOL SALES MAKE GOOD GAINS 


While the latest available statistics on 
the production and sale of industrial 
ethyl alcohol to be released are for the 
month of October, they are decidedly en- 
couraging. Sales scored a very marked 
gain for the month and, aided by heavy 
demand from the anti-freeze trade, ex- 
ceeded production for the month by more 
than 11,000,000 proof gallons. This in- 
crease also served to bring the total sales 
from January through October above the 
total production for the same period. 

Publication of the figures for produc- 
tion and sales by the Treasury Depart- 
ment was temporarily delayed but con- 
tinuance of the previous schedules has 
been assured. 

Withdrawals of industrial alcohols by 
the various consuming industries con- 
tinued more active during February and 
the outlook is considered more favorable 
for this branch of the industry than it 
has been for some time. 


IMPORT-EXPORT STATISTICS 10 
BE CONTINUED BY COMMERCE DEPT. 


The Chemical Division of the U. S. 
Department of Commerce plans to con- 
tinue publication of statistics on imports 
and exports of chemicals and allied prod- 
ucts during 1935 according to word re- 
ce cd received from that division. 

Ihese statistics, most of which have 
been published for years, include cover- 
age of medicinals, drugs, coal tar prod- 
ucts, paint products, naval stores, chemi- 
cals and specialties, ete., and give both 
quantity and dollar value figures, to- 
gether with other data. 

A catalogue describing each statement 
in detail may be obtained by writing to 
the Department’s Chemical Division. 


Preparation and conservation of grape juice 
> recently studied with a view to having 

» juice retain the fresh fruit flavor. The 
addition of carbon dioxide to pressed grape 
juice during clarification was recommended 
to prevent the start of fermentation. After 
clarification, the juice should be sterilized, 
preferably by a filtration which will remove 
ill bacteria. 








| No ‘Cinta Pending on — 


ALCOHOL NEWS has learned on 
good authority that no amendment 
to the Revenue Act, which would pro- 
vide for a differential tax between 
|| distilled spirits for beverage use and 
| industrial ethyl alcohol, is anticipat- 
| ed at this time. 


| 
| 
| 
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R, L LUND, ‘TOASTMASTER FOR 
DRUG AND CHEMICAL DINNER 


Mr. Robert L. Lund, Vice-President of 
the Lambert Pharmacal Co., will be the 
toastmaster at the tenth annual dinner 
of the Drug, Chemical and Allied Trades 
Section of the New York Board of Trade, 
to be held Thursday evening, March 
21st, at the Waldorf-Astoria in New 
York. The name of the prince ipé ul speaker 
is not available as this article is written 
but will be announced shortly. 

More than fifteen hundred guests are 
expected to attend and an elaborate pro- 
gram has been prepared. It is definitely 
expected that this year’s get-together 
will surpass those of former years in 
every respect. 

There is still time, for those who have 
not already done so, to make reserva- 
tions. Ray C. Schlotterer, Secretary of 
the Drug Chemical and Allied Trades 
Section of the New York Board of Trade, 
41 Park Row, is in charge of the reserva- 
tions. He may be reached by phoning 
COrtland 7-1414. 


Prevention of the development of acidity in cer- 
tain solvents, such as trichlorethylene, used 
in the degreasing of metal, cleaning of wool 
and fabrics, ete., may be accomplished by the 
addition of a small amount of suitable soap. 
A recent patent covering the process, sug- 
gests the use of a soap which will prevent 
precipitation in the presence of moisture, 
such as soaps containing polyglycols. 


PRODUCTS 


U.S. 1. OFFERS NEW TECHNICAL 
BOOKLET DESCRIBING FULL LINE 
OF ALCOHOL-DERIVED CHEMICALS 


A new booklet, “Products of U. S. I.,” 
describing in detail the forty-odd chemi- 
cal products manufactured and sold by 
the U. S. Industrial re: mical Co., Inc., 
subsidiary of the U. Industrial Alco- 
hol Co., has been se: and is now 
ready for distribution to interested par- 
ties in the trade. 

Information and technical data, here- 
tofore not readily available have been 
incorporated to make this booklet of spe- 
cial value to the technical, laboratory and 
research worker. 

The text includes specifications, prop- 
erties, commercial information and de- 
scribes the origin and methods of man- 
ufacture of the entire list of chemicals 
which are grouped into nine convenient 
classifications. The various alcohols, 
ethers, esters, phthalates, dyestuff and 
pharmaceutical intermediates, chemical 
by-products, ete., are all included. 

More than a year was required in the 
preparation and compilation of the 
material included in the booklet which 
should be a valuable addition to the tech- 
nical library of every industrial plant 
and educational institution. 

Those who are now users of U. S. I. 
products will be interested in the new 
uses and the improvements that have 
been made. Those who are not now using 
any U.S. I. product will be interested 
in the many varied and highly special- 
ized applications developed for many of 
them. One of these products might be 
the solution to some production or proc- 
essing problem. A request on your let- 
terhead is all that is necessary to secure 
a copy. 
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THE ABOVE FACSIMILE of the new technical becklet, “Products of U. S. 1.," shows the concise 
treatment given the technical data making it easily available for ready reference. Cover of the 


booklet, which folds into a convenient pocket size, 


is shown at the right. 


Prepared Monthly by the U. S. Industrial Alcohol Co. 
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F, A.C. A. DEFINES INDUSTRIAL 
USES OF DISTILLED SPIRITS 








UNUSUAL ALCOHOL 





TECHNICAL DEVELOPMENTS 


DERIVED CHEMICALS | | 28 mjhivctenr ay anhert 
sacs a OES : gh many varied sources. Fasther rmation 
lhe Federal Aleohol Control Adminis pegs gr Snacenteay ie oe ile te scittins 
eva in —s General Reg ag rg arias : 
Series 4, dated January 22nd, 1935, de- 1 th 1 serics of articles U } 
fines te industrial uses of di still ed omg f the more ; a The presence of certain organic peroxides will 
spirits as follows: re Te ‘alae apn hac improve the yeast fermentation process ac 
“(1) Use of alcohol or other distilled siege ae . cording to a European biochemist. A recent 
German patent claims the use of acyl perox 


spirits or wine in the manufacture of 
medicinal, pharmaceutical, or antisepti 
products, including prescriptions com 
pounded by retail druggists; of toile 
products, of flavoring extracts, syrups, 
or food products; or of scientific, chemi- 
cal, mechanical, or industrial products; 
—provided such products are unfit for 
beverage use. 

(2) Use of tax free alcohol under 
regulations of the Treasury Department | 
by any governmental agency, State or 
Federal, or any scientific university or 
college of learning, or any laboratory for | 
use exclusively in scientific research, or 
any hospital or sanitarium. | 

“(3) Use of alcohol or other distilled 
spirits or wine which has been denatured 
or otherwise rendered unfit for beverage 
use in accordance with regulations of the | 
Treasury Department.” 

All other uses are defined as “non-in- | 

} 





dustrial uses.” 

As U.S. I. is operating under the Code 
of Fair Competition for the Industrial 
Alcohol Industry, it therefore restricts 
sales of its ethyl alcohol to the industrial 
uses as defined above. 


COMPOUNDS FOR STABILIZING 
HYDROGEN PEROXIDE STUDIED | 


The stabilizing influence of v: arious 
compounds on hydrogen peroxide 
recently been investigated by a Euro- 





is 


pean chemist who reports that the ad- 

dition of certain ingredients exercises a 

definite effect. 
Acetanilide, quinine 


ic acid and } 


hydrochloride, 
yhenacetine were 






Potash By-Products 


Two potash by-products are recov- 
ered from the manufacture of indus- 
trial ethyl alcohol from molasses. 
Starting in war-time, when domestic 
potash was almost unobtainable, the 
U. S. Industrial Chemical Co., Inc., 
has continued production of these 
materials to the present date, and has 
contributed many thousand tons to 
the country’s agricultural needs. 

The exhausted liquor or dilute mo- 
lasses residue from the alcohol dis- 
tillation is the source of these two 
by-products. This residue, after con- 
centration in large evaporators, is 
blown into special furnaces where, 
because of its high carbonaceous con- 
tent, it burns by its own heat. I. ( 
Ash is the residue of this incomplete 
combustion. It is a crude potash ma- 
terial containing potassium sulphate, 
chloride and carbonate, and has a 
potash content, calculated as K.O, of 
approximately 33 per cent. It is 
ground into a coarse granular pow- 
der, grayish brown in color. 

When the evaporated residue is 
bu ur ned, the high heat developed vola- 
tilizes part of the potash salts. Also 
a large volume of steam, generated 
from the water present in the mo- 
lasses residue, together with combus- 
tion gases, mechanically carry away 
a quantity of fine potash dust. When 
these gases are cooled to just above 
the boiling point of water (to obvi- 
ate condensation) and _ filtered 
through an elaborate recovery sys- 


ides, especially dinaphthoylditoluyl or ben 
zoyl peroxides. 
Ss | 
A bottle cap has been devised which contains 
a hollow cone tapering upwards with a small 
opening at the apex. When the bottle is 
shaken, the base of the cone is filled and thus 
when the cap is removed a measured dose is 
obtained in the hollow cone. The device may 
also be adapted to measuring drops. 
S | 

A method for the addition of measured portions 
of concentrated Vitamin D to dairy milk 
products has been reported. It is said that 
the concentrated Vitamin is emulsified in 
cream and then added to the milk. Emul 
sions of the Vitamin are supplied in two 
strengths: six ounces of the stronger is re- 
ported sufficient to fortify 3,000 quarts ot 
milk. 

U S | 
A new machine that permits gelatin capsules 
or other fragile drug products to be pack- 
aged automatically, in individual packages 
of transparent material, has recently been 
placed on the market. 

U S | 
Astyptic preparation, recently patented abroad 
consists of an alcoholic solution of ferrous 
iodide and free iodine mixed with a powdered 
material having a pectin content of at least 
10 percent. 


} 
Essential oils made ies the tobacco flower 
are recommended to improve the aroma ot 
low grade tobacco according to a report fron 
the U. S. S. R. where investigations have 
been conducted. A small percentage of the 
oils is added to the tobacco. 





A vibrating feed hopper for installation on 
packaging equipment or in manufacturing 
processes, where accurate continuous feed 
ing is required, is now on the market. A rheo 
stat controls the vibration frequency which 


rea, 
all foun 1 to exert a sti nbiliz ing ac tion. tem, the resulting product is Sul- io turn controls the rate of feed of the ma 
Phenacetine showed exceptional re phate-Muriate. This is a high-grade ss 


sults. Where as small a quantity as 0.04 
per cent was added to a 3 per cent solu- 
tion of hydrogen peroxide, it 
that the latter retained its stre ngth for 
as long as five years. As usual, the use 


Was stated | 


f brown glass-stoppered bottles is es- 
sential. With a 30 per cent solution, | 


keeping qualities are increased by stor- | 
age in a cool, dark place. | 









material and has a higher potash 
content than the I. C. Ash. Calcu- 
lated as K.O, it is approximately 54 
per cent. In appearance it is a fine, 
dusty, light-gray powder. 

30th of these materials are valu- 
able ingredients in the manufacture 
of fertilizer materials and are used 
extensively in this field. 


The introduction of carbon dioxide under pres 





Sulphonated fatty acid esters which contain the 


amido groups have been recommended fo: 
use in soapless shampoos. In addition to pos 
sessing good detergent properties, they are 
reported as very stable to both acids and 
alkalies. A small amount dissolved in water 
will form a thick compound which can be 
tinted and perfumed more readily than the 
plain sulphonated oils, according to a recent 
report 





Coils of lead-covered copper tubing in vari 
shapes and sizes ure being offe red for corro 
“he copper ) 


vith anew fll W ad- | ire antiseptic solution such as kot iX sion-resisting heating units 
justed to operate Wi ing | liquid which is useful for spray- ing is provided witha homoge oncthe em 
may be by gross weight, by here led surface or cavity accord- ering inseparably bonded to the copper. Spe 


he material is crowded in under pressure, 01 


by a predetermined volume. | 





ents reported recently in the 
Journal. 


cial shapes and sizes are also available fon 
evaporators and heat exchangers, 
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NEWS 


People 
Wasserscheid Heads Drug Club 


4. A. Wasserscheid, manager of the 
New York office of the Mallinckrodt 
Chemical Works, St. Louis, was elected 
president of the Drug and Chemical 
Club at the annual meeting held Febru- 
ary 21. Other officers elected were as 
follows: Lyman E. 
Thayer, an insurance broker; treasurer, 
A. A. Teeter, of Chas. Pfizer & Co.; secre- 
tary, Edward J. Sisley, of Sisley & Co., 


Vice-president, 


Inc. 

Fred L. Stallman, of Stallman & Co., 
and Vincent P. Wyatt, of Crum & Foster, 
were elected to the Board of Governors. 

The new president of the club is one of 
the most beloved members of the organi- 


zation. Mr. Wasserscheid has been iden- 


Adkins Joins Schimmel 

W. “Ee 
chasing agent for Givaudan-Delawanna, 
Inc., New York, and before that asso- 
ciated with Monsanto Chemical Co., has 


Adkins, for some years pur- 


become associated with Schimmel & Co., 
Inc., New York, in charge of sales in the 
New York territory. 

D. P. Fellows has been 


Boston representative. 


appointed 


Dr. Weed Named V. P. 


Dr. Alfred Weed, chief entymologist of 
John Powell & Co., New York, has been 
elected a vice-president of the company. 


Jay Quits Squibb 

George S. Jay, for the past four years 
with E. 
position with Squibb effective March 1. 


R. Squibb & Sons, resigned his 
5 


For some time prior to his resignation, 


Huisking Reports on Abroad 

Charles L. Huisking, president of the 
firm bearing his name, which company has 
extensive interest in the Norwegian cod 
liver oil industry returned recently from a 
short European trip including a visit to 
Norway. 

Mr. Huisking is definitely of the opinion 
that in the mad race for higher and higher 
vitamin potency the quality of cod liver oil 
has suffered, and that much of the so- 
called high potency oil is the result of ad- 
mixture of true cod liver oil with other oils, 
some of which are of the cod liver oil family 
but which are not of the same high grade 
as is the pure natural true cod liver oil. 

Mr. Huisking reports that very inten- 
sive scientific work is being carried on in 
Norway and in other countries through 
which it is hoped to demonstrate the 
superiority of pure natural oil over these 
so-called high potency oils and similar 
products. Mr. Huisking states that he 
heard the opinion expressed by authorities 





A. A. WASSERSCHEID 


tified with the chemical industry in this 
city since 1890 and joined the club in 1907. 
He became manager of the eastern division 
of the Mallinckrodt Chemical Works in 
1893 and has served that company con- 
tinuously since that time. Philatelics is 
his hobby and he is the owner of a stamp 
collection highly regarded in philatelic 
circles. He is also a Mason of long standing. 

Mr. Wasserscheid has taken an active, 
important, and constructive part in 
bringing the Drug and Chemical Club to 
its present prominent position among the 
business clubs of the city. 

The annual report of the president paid 
a special tribute of appreciation to C. J. A. 
Fitzsimmons, of the Orbis Products Cor- 
poration, chairman of the House Com- 
mittee, and members of that committee, 
for their unceasing effort to carry out im- 
portant economies effected by the previous 
administration. 


Frank Joins Rosenthal 

Edward F. Frank, who for many years 
was associated with McIlvaine Bros., Phila- 
delphia, has joined the firm of H. H. 
Rosenthal Co., New York. 
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GEORGE S. JAY 


Mr. Jay had been in charge of sales of 
Squibb products to wholesale druggists, 
as well as being sales manager of cod liver 
oil and mineral oil products. 

Mr. Jay is planning to take a rather ex- 
tended trip with Mrs. Jay. He has not as 
yet announced his future plans beyond 
the trip. 


Schaeffer Celebrates 30th Year 

Carl E. Schaeffer, sales manager of 
Stokes & Smith Co., Philadelphia, this 
year celebrates his thirtieth year of asso- 
ciation with that company. During that 
period he has served in all departments of 
the company and has become a recognized 
expert on packaging and filling machinery 
problems. 


Hudnut's Home Burns 

Fire in the Summer home of Alex M. 
Hudnut, of Richard Hudnut Co., at Allen- 
hurst, N. J., February 26, destroyed val- 
uable furnishings, including paintings and 
rugs, when the twenty-room structure was 
wrecked by flames. 

Local fire officials estimated the loss 
tentatively at $25,000. 
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CHARLES L. HUISKING 


to the effect that the human system does 
not require nor does it benefit from the use 
of products of extremely high vitamin con- 
tent and is also hopeful that the efforts by 
one bottler to outdo another in the claims 
pertaining to the vitamin potency will soon 
cease as each claim of a prominent supplier 
is promptly raised by that of another, and 
he hopes that the trade will soon see the 
futility of this and agree to the adoption 
of a uniform labelling plan on more con- 
servative lines. 

Before visiting Norway, Mr. Huisking 
spent a week in London and was impressed 
with the marked evidences of improved 
conditions prevailing there. England is in 
a better mood and on all sides one hears 
confirmation of better business. The rail- 
roads of Great Britain reported an in- 
creased income of some £5,000,000 for last 
year brought about substantially through 
the carrying of goods in the heavy indus- 
tries which fact in itself spreads confidence 
very generally. 

Mr. Huisking also visited Germany 
where every indication points to peaceful 
and quiet conditions throughout the coun- 
try with increased business within, but 
with import and export trade seriously 
handicapped 
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Veale and O'Connor Advanced 
Two Colgate-Palmolive-Peet executives, 

W.R. Veale and Manning O’Connor, have 

been advanced to more important posi- 


tions in the company. 





WILLIAM R. VEALE 





MANNING O’CONNOR 


the promotion was made by E. H. Little. 
vice-president in charge of sales and 
advertising. 

Mr. Veale, formerly manager of the 
toilet article department, becomes man- 
ager of the soap department. He is suc- 
ceeded by Manning O’Connor, who since 
the latter part of 1933, has been sales 
manager of the toilet article department. 


May Quits Walgreen 

Walter N. May has resigned as adver- 
tising and merchandising manager of Wal- 
green & Co., Chicago, to establish his own 
merchandising counsellor service in that 
city, specializing in the drug field. 


L. P. Shinn 


L. P. Shinn, drug and toilet goods buyer 
for Wieboldt Stores, Inc., Chicago, has 
left that organization to go with the Ford 
Hopkins Drug Co., in a merchandising 
capacity. 


Gabrielsen Advanced 


John E. Gabrielsen, for the past two 
years assistant sales manager, has been 
appointed sales manager, Hinze Ambrosia, 
Inc., New York. 
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Announcement of 


Smith & Hill—J. & J. V. P'S 

George F. Smith, director of merchan- 
dising of Johnson & Johnson, and Arthur 
B. Hill, manager of salesmen, have been 
made vice-presidents of the Johnson & 
Johnson, New Brunswick, N. J. 

A. R. Clapham is still first’ vice-presi- 


dent and general sales manager. 


Gert Keller Marries 

Gert Keller, genera) manager of Schim- 
mel & Co., Inc., New York, was recently 
married to Ruth Jane Williams, a jour- 
nalist, formerly associated with the Paris 
office of the N. Y. Herald-Tribune and the 
International News Service in Paris. 


Henriksen in Paris, Tenn. 

D. F. Nealon of the National Toilet Co., 
Paris, Tenn., has sent us the following 
note: 

“Arthur Henriksen visited Paris, Ten- 
nessee this week renewing his vows and be- 
coming more proficient in the ancient 
mysteries of the Oriental Order of Humil- 
ity. 

The home lodge failed to provide bar- 
becued chicken and Mir. Henriksen showed 
his displeasure by completely demolishing 


the high priest’s car.” 





King Wires Corkran 

Sewell H. Corkran, New York represen- 
tative of A. H. Wirz, Inc., and E. N. 
Rowell Co. was recently on the receiving 
end of the following telegram from Everett 
King, of the Lorscheider, Schang Co., New 
York. The wire was addressed to Vir. 
Corkran at Stamford Hospital. 

NORWALK CHAPTER NEW ENG- 
LAND HOSPITAL SUPPORTERS As- 
SOCIATION STRONGLY SUPPORT- 
ING YOUR CANDIDACY LIFE PRES- 
IDENCY OF ORGANIZATION STOP 
PLEASE DENY REPORTS YOU ARE 
ETHER ADDICT THAT YOU HAVE 
FINANCIAL INTEREST STAMFORD 
HOSPITAL AND THAT YOU JUST 
GET TIRED PERIODICALLY STOP 
OUR CAMPAIGN SLOGAN IS SEW- 
ELL’S A CORKER AND HE CAN 
TAKE IT. 

EV. KING. 

To the uninitiated —Mr. Corkran and 
his family have been in the hospital so 
often lately that Mr. King was inspired ty 


send the above. 


Hyatt Marries 

Paul W. Hyatt of the Brass Goods Man- 
ufacturing Co., Brooklyn, was married 
February 1, to Celeste Anne Eames of 
Buffalo. 





The Dirrs Make It a Dozen 





Peter Aloysius Dirr, and Mrs. Dirr an- 
nounce the birth of a son, James Aloysius 
Dirr, on Friday, February 8. James 
Aloysius is number twelve in a series of 
Dirrs all of whom are middle-named Aloy- 
sius. When interviewed concerning the 
arrival of this twelfth heir to the Dirr 
fortunes, including one slightly used derby 
hat, Mr. Dirr assured his public, whose 
middle name is also Aloysius, that the next 
time it would be at least twins. He and 
Mrs. Dirr, he said, have a distinct aversion 
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to thirteen, so that the next time this 
story appears it will be fourteen or better. 

Mr. Dirr took advantage of the occasion 
to deny that he had had a good offer from 
Premier Mussolini to make a barnstorming 
trip through Italy in connection with Il 
Duce’s ‘“‘Have More Babies’? campaign. 
However, he modestly consented, on be- 
half of Mrs. Dirr and himself, to accept a 
suitable award as having done the out- 
standing production job in this industry. 
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NEUTRAL POWDERED SOAPS 


for 


Your DENTIFRICE 


Most soaps are made strictly on a quantity production basis. The soap maker's skill is largely the art 


of switching various oils (raw materials) so as to take advantage of the most economical ingredients which 


will produce nearly constant physical characteristics, such as lathering value. 


Practically all such soaps are good for ordinary soap requirements, but obviously such soap making 
procedure is highly unsafe for the buyer who must have absolute uniformity of quality and chemical 


constants. 


For the production of fine Neutral Soap, the same grade and kind of raw materials is essential. Even 
this does not suffice, for no matter how skilled or conscientious the soap maker may be, he must fail on 
the character of product you need, if careful chemical! control does not supervise production from the 


selection of raw materials to the final tests on the pulverized product. 


That is one of the secrets of success of POWCO BRAND—Laboratory Controlled—Neutral 
Powdered Soaps. 


Send for samples and compare 


JOHN POWELL & CO., Inc. 


114 East 32nd Street, New York, N. Y. 


Tested Quince Seed @ Powdered Neutral Soaps @ Concentrated Shaving Cream Base 
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Brooks Elected Assn. V. P. 
H. L. Brooks, of Coty, Inc., New York, 
has been elected first vice-president of the 





H. L. BROOKS 


Associated Manufacturers of Toilet 
Articles. 


Hans Schettler Here 

Hans Schettler, vice-president and di- 
rector of Schimmel & Co., A.G., Miltitz, 
arrived on the “Europa,” February 22, to 
investigate market conditions and busi- 
ness prospects in this country. He is 
making his headquarters at their asso- 
ciated branch house, Schimmel & Co., 
Inc., New York. 


Watson on West Coast 

Rupert C. Watson of Ungerer & Co., 
New York is on a five week’s business trip 
to the Middle West and the Pacific Coast. 
Mr. Watson specializes in the sale of syn- 
thetic aromatic chemicals, perfume bases 
and raw materials of M. Naef & Co., 
Geneva, Switzerland, who are represented 
in this country by Ungerer & Co. 

He is spending the major portion of his 
time in Hollywood and Los Angeles, stop- 
ping en route at Chicago, Des Moines, 
Kansas City, Salt Lake City, and San 


Francisco. 


Dr. Ittner Speaks 

Dr. Martin Hill Ittner, director of research 
and chief chemist of the Colgate-Palm- 
olive-Peet Co., Jersey City, was guest 
speaker at a round table discussion con- 
ducted by the American Institute of the 
City of New York in its meeting rooms on 
February 11. Speaking on “Utilization of 
Odorous Substances,” he traced the de- 
velopment of the use of aromatic ma- 
terials in soaps and cosmetics and in gen- 
eral industrial products. 

The discussion following Dr. Ittner’s 
talk, was led by Col. Marston T. Bogert, 
professor of organic chemistry at Colum- 
bia University, as chairmanof the meeting. 


324 


Downs-Abbott Ad. Manager 


Abbott Laboratories, North Chicago, 
announces the appointment of Charles S. 
Downs as advertising manager. He suc- 
ceeds C. R. Jackson who died recently. 
Mr. Downs has been a member of the 
Abbott advertising department for the 
past four years and, prior to this, was with 
the Swan-Myers Co., Indianapolis. E. M. 
Schriner who has been with the Abbott 
organization thirteen years, will serve as 
assistant manager and have charge of sales 
promotion activities. E. E. Wishard, M.D., 
whose writing experience in the ethical 
pharmaceutical field extends back twelve 
years before he joined Abbott as a profes- 
sional service representative, is trans- 
ferred to North Chicago to handle medical 
copy. Harry J. Foley, formerly of Edwin 
Bird Wilson, Inc., financial advertising 
agency, is now in charge of layout and 


production. 


Wrigley Pharmaceutical Elects 

George S. Bross has been elected treas- 
urer of the Wrigley Pharmaceutical Co., 
Atlantic City, N. J., manufacturer of 
tooth paste, and Archie T. Riggin has been 
named secretary. They succeed the late 
Robert P. Gallagher, who was secretary 
and treasurer of the company. 


Baker Establishes Fellowships 

J. T. Baker Chemical Co., Phillipsburg, 
N. J., has again established two research 
fellowships in analytical chemistry for 
1935-36. These fellowships are provided 
each year to one college in the East and 
one in the Middle-West and each is for 
one thousand dollars. 


Hardy Gains Control of Leigh 

Leigh Cosmetics, Inc., New York, an- 
nounces that William H. Hardy has pur- 
chased the interest of Samuel C. Thomas, 
formerly president, and thus has gained 
complete control of the organization. 
Thomas La Prelle has been appointed 


general sales manager. 


R. L. Watkins to Varick St. 

R. L. Watkins Co. announces removal 
of its offices to 170 Varick st., New York, in 
the same building where other divisions of 
Sterling Products, Inc., are located. 


Prince Gagarin Perfumes 

Prince Alexis N. Gagarin, Inc., New 
York, has opened sales and executive 
offices at 551 Fifth ave., that city. Officers 
are president, Prince Alexis N. Gagarin; 
vice-president, V. A. Hanson; secretary- 
treasurer, B. G. Hamilton. Baron Boris 
A. Mengden is general merchandising 


manager. 
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Budd Joins Ungerer 


Ivon H. Budd, long well known in the 
perfume and aromatic chemical industry, 
is now associated with Ungerer & Co., 
New York, as a specialist in perfumery, 
and in charge of sales development in this 
division of Ungerer’s business. With him 
as members of the Ungerer organization, 
are most of the staff of the Budd Aromatic 
Chemical Co., including the perfumers, 
William Dunney, Sr., and William Dun- 





FRED UNGERER 





IVON H. BUDD 


ney, Jr. Under the new arrangement, the 
Budd Aromatic Chemical Co. will retire 
from business. 

Ivon Budd first started sniffing in vats 
and kettles just after the war in the re- 
search laboratory of Chiris & Co., then at 
Delawanna, N. J. From there he trans- 
ferred his genial smile to Julian Lyon & 
Co., later to buy out this firm with A. M. 
Wangler to form the company of Wangler 
Budd Co. 

Early in 1931, Mr. Budd formed the 
Budd Aromatic Chemical Co., represent- 
ing Polak & Schwartz, of Zandam, Holland, 
and developing perfume specialties for the 
trade. 

The association of Ungerer & Co.—one 
of the oldest and best known houses in the 
essential oil business—with I. H. Budd, 
(Buddy to thousands) and Bill Dunney Sr., 
(Pa to his friends) and Bill Dunney Jr., 
(Bill when you know him), is something 
that customers and friends will welcome 
with the pleasant feeling that everyone 
is better off. 
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SPECIALTIES ... 
from our Newark, N. J. Factory 


ANETHOL CARVACROL EUCALYPTOL 
SAFROL OIL SASSAFRAS ARTIFICIAL 
THYMOL CHLORTHYMOL 





ESSENTIAL OILS 


Aromatic Chemicals 
and Aromatics 


COSMETIC 
RAW MATERIALS 


We are primary factors 
and importers in the 
basic raw materials used 
in cosmetics. Many of 
these are specialties 
which we bring in as 
direct representatives of 
leading foreign produc- 


We handle and stock a 
complete line of aro- 
matic products. Our con- 
nections abroad and in 
this country and our own 
laboratory facilities en- 





able us to supply you at mw tc a een. ‘Fheees indica 
7 UNIFLOW ENGINE GENERATING ELECTRIC POWER “° Aci 
Essential Oil Stearic Acid 
ssentia 11S os : 
Aromatic Chemicals Our modern, well equipped factory at Precipitated Chalk 
idiots nary Newark, N. J. includes a thoroughly up-to- English Kaolin 
p date distilling plant, a thymol and refrigerat- Spermaceti 
Balsams ing unit, fully equipped mills for grinding and Rice Starch 
p powdering and an excellent, modern labora- B 
: sin _ . tory. Our factory is always open for in- eeswax 
Fruit Flavors spection. Zinc Oxide, etc. 





WATER SOLUBLE GUMS 
ARABIC TRAGACANTH KARAYA 


Powdered and whole form 


All pulverizing done in our own mills at Newark, New Jersey 


Send for our complete price list of Aromatic Products, 
Chemicals and Raw Materials, Gums and Specialties. 


Orsis PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK 


Factory & Laboratory: NEWARK, N. J. 


Branch Offices: 


CHICAGO PHILADELPHIA BOSTON LOS ANGELES 
844 Rush St. 253 Bourse Bldg. 131 State Street 742 So. Hill St. 
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Fritzsche Holds Dinner-Dance 

The annual 
ployees of Fritzsche Brothers, Inc., was 
held Saturday evening, February 9, at the 
Astor Hotel, New York. Of the 
hundred and sixty employees, there were 
one hundred and thirty in attendance, in- 
clusive of the officers: F. H. Leonhardt, 
president; Wm. A. R. Welcke, vice-presi- 
dent and treasurer; B. F. Zimmer, second 
vice-president; Geo. L. Ringel, third vice- 
president; A. D. Armstrong, secretary; 
J. H. Montgomery, assistant secretary; 


dinner-dance of the em- 


one 





F. H. LEONHARDT 


R. R. Redanz, assistant treasurer and the 
representatives from nearby 
territories: J. R. Eller, Columbus; M. J. 
Niles, Boston; Wm. F. Kiefer, Phila- 
delphia; J. F. Shumaker, Columbus; Geo. 
Fellows, Atlanta; J. H. McNamara, New 
York; C. Schneider, New York; J. J. 
Cummings, New York. 


following 


The number of employees has been in- 
creased by approximately 25°, during the 
past year, made necessary by the greatly 
increased volume of business enjoyed by 
the firm. It is worthy of note that through- 
out the depression years from 1930 to 1934 
the organization was kept entirely intact. 
The length of service represented at the 
Of the 
total one hundred and sixty employees, 
only fifty-three have been with the firm 
less than five years; thirty from five to ten 
fifteen; 


vears; 


dinner is also of special interest. 


years; forty-three from ten = to 
fifteen fifteen to twenty 
twelve, twenty-five; 


from 


twenty to one, 


twenty-five to thirty; three, thirty-five to 
forty; two, forty to forty-five and one, 
precisely forty-nine years—a quite un- 
usual record. 

In keeping with the usual custom of this 
annual dinner, which is solely for pleasure, 
there was no speech-making, except a few 
words of welcome by F. H. Leonhardt, 
president of the firm, who also led in a 
silent standing tribute to the memory of 
F. E. Watermeyer, former president, who 
passed away in March, 1934. 


Admiracion’s New Product 


Admiracion Laboratories, Inc., Newark, 
N. J., under the management of Stanley I. 
Clark, former sales manager of Lehn & 
Fink, announces a new companion product 
to ““Admiracion Soapless Shampoo Treat- 
ment.”’ The new product is a soapless 
pine tar shampoo treatment and has many 
features in common with its companion 
product. It is soapless, latherless, contains 
no alkali or “Davolene,”” the 
natural tonic ingredient introduced by Ad- 
miracion to help correct abnormal scalp 


alcohol. 


conditions, is also incorporated in the new 
pine tar shampoo. 


Alsop Appoints Lilly 

Alsop Engineering Corp., New York, 
has appointed W. H. Lilly its Ohio repre- 
sentative. Mr. Lilly who has had a great 
deal of experience with liquid processing 
equipment will cover Frankfort, Louis- 
ville, Indianapolis and neighboring dis- 
tricts in addition to the general Ohio 
territory. His headquarters are located at 
1903 Berkley Ave., Cincinnati. 


Stoughton Joins Coppage 

W. W. Coppage, New York, has an- 
nounced removal of offices and laboratory 
to new and larger quarters at 158 East 
30 st., that city. Philip Stoughton, form- 
erly associated with R. A. S. Laboratories, 
is now acting as chief chemist for the 
Coppage organization and also carrying 
on a private consulting practice. Telephone 


L.Exington 2-1853. 


Seeck & Kade Joins A.N.A. 

Seeck & Kade, Inc., New York, has 
been elected to membership in the Asso- 
ciation of National Advertisers, Inc. 

Franz E. Loes, vice-president and treas- 
urer, will represent the company in the ad- 
vertisers’ association. 


Colgate on Soap Advances 

S. Bayard Colgate, president, Colgate- 
Palmolive-Peet Co., is the author of an 
article, ““Modern Soap Industry Made 





S. BAYARD COLGATE 


Possible by Advances in Chemical Con- 
trol” in the February issue of **Monsanto 


” 


Current Events. 


Williams-Walgreen Ad. Mgr. 

S. L. Williams has been appointed ad- 
vertising manager of the Walgreen Co., 
Chicago. He was formerly with the Chi- 
cago office of Batten, Barton, Durstine & 
Osborn, Inc., and, more recently, has been 
promotion manager of the Chicago //erald 
and Kraminer. 


Schoenith To Make Cosmetics 

J. F. Schoenith, president, J. Schoenith 
Candy Co., Charlotte, N. C., has pur- 
chased a plant at 1410 West Morehead st., 
that city, and plans to engage in the man- 
ufacture of cosmetics. The reported pur- 
chase price was $40,000 and he plans to 
spend about $15,000 for equipment. 





FRITZSCHE BROTHERS DINNER DANCE 
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Prepared from the finest 


materials and entirely 


T Py p [ F p P F S S F D free from adulterants 





Manufactured by 


Price's Patent 
Candle Company 
Limited of London 
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O.., triple pressed Stearic Acid is used by lead- 
ing manufacturers of the finest toilet prepara- 


tions, shaving creams and toilet soaps. 


Of guaranteed English manufacture, it is highly 


crystalline and white in color. 
Melting point 130°-133° F. 
Unvarying uniformity in quality. 


Packed in slabs of about one inch thickness in 
double burlap bags with a third protective inner 


bag forming a muslin liner. 


Quotations for carloads or less 


upon application to 
Exclusive American Representatives: 


Os bic Products € cnponctien 


215 Pearl Street New York, N. Y. 
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Antoine Line Sold 


Antoine de Paris, an American company 
manufacturing and distributing a com- 
plete treatment line, has, according to 
reports from well informed sources, been 
purchased from Hyman & Hyman, Inc., 
by the American Safety Razor Co., who 


will manufacture and distribute the line 





E. M. FOUGERA 


through their subsidiary company, Light- 
foot-Schultz Co., Hoboken, \. J. 


Hyman & Hyman first introduced this 
line in the spring of 1932. A high quality, 
complete treatment line sold only through 
made substantial 


demonstration, it has 


and satisfactory growth during a com- 
paratively short time. 


E. M. 


with the company since 


associated 


1932, 


Fougera, who was 


January, 


‘ 


4 


and who originally was in charge of de- 
velopment of formula and manufacturing 
methods suitable for the American mar- 
ket; 


sulting 


and, in addition to other con- 


work, plans to remain in a 
consulting capacity to Hyman & Hyman 
for the Farel Destin line which the com- 
pany is retaining. 

Mr. E. M. 


prominent in the cosmetic branch of the 


Fougera, for many years 


industry, is a grandson of E. Fougera, 
1849, of E. 


At one time he was associated with Na- 


founder, in Fougera & Co. 


tional Aniline & Chemical Co., and for 
six years he was in complete charge of 
production in the New York laboratory 
of Rigaud, Inc. Still later he was in the 
New York laboratory of the Owl Drug 
(0:, He 


also developed a new type permanent hair 


and then with Walgreen. has 
lotion which will appear on the market 
with other Hyman & Hyman products 


about March 15. 


Hoge Speaks in Phila. 

James F. Hoge of Rogers, Ramsay and 
Hoge, spoke before the Philadelphia Drug 
Exchange at a noon-day Luncheon spon- 
sored by the Legislative Committee of the 
Exchange on February 26, 1935 at the 
Penn Athletic Club. Mr. Hoge addressed 
the gathering on the subject of “‘Food and 
Drug Legislation’”” now pending before 


Congress. 


- rat \ 


Cream and Ointment Book 

Alcefa Laboratories, New York, has just 
published a booklet descriptive of two 
new products, ““Almecerin” and “Cefatin,”’ 
which are described as “perfect products 
for the simple preparation of superior 
creams and ointments.”. It is further 
claimed that simple emulsification with 
water converts them into excellent creams 
and ointments. Copies of this booklet, 
describing the properties of these bases 
and also practical hints for manufacturing 
products from them, are available upon 
request to the company. 


Parento's French Oils 


Addington Doolittle, president of Com- 
pagnie Parento, Inc., Croton-on-Hudson, 
New York and Compagnie Parento, Ltd., 
Toronto, who recently returned from 
Europe, has appointed a representative in 
France to look after the interests of both 


companies. 


Compagnie Parento will supply, in the 
future, absolute flower oils and = other 
French oils under their own label. These 


will be manufactured in France in accord- 
ance with the same high standards already 
established by Parento. Through Paren- 
to’s own resources and connections abroad, 
it is now in a position to meet the most 
exacting requirements of the trade in every 
respect. 

The manufacturing facilities of the plant 
of Compagnie Parento, located in Croton- 
on-Hudson, N. Y. will be increased. 





Scene at the party given by Health Products Corp. to the chain store executives on the Sunday evening previous to their recent convention 


in New York. 


given to wholesalers the following Sunday evening. 
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Before this party at the Congress Night Club, the gathering attended the Feen-A-Mint broadcast. A similar party was 
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IN THE LAST ANALYSIS, THE SALES OF YOUR PRODUCT HINGE ON THE QUALITY OF ITS 


BASIC 


3 Almond Meal 

Balsam Tolu 

Benzoin Gum 

Chalk (precipitated) 

Chinese Shavings 
Cuttle Fish Bone 

FACTOLAC 

Gum Arabic 
Gum Tragacanth 

HENNA 


Ifenasoap Shampoo 
Indian Gum (Karaya) 
Talcum 
Irish Moss 
Lavender Flowers 
Olibanum 
Orris Root 
Powdered White Soap 


| HOPKINS’ NEUTRAL 
WHITE SOAP 


Powdered, granulated Con- 
tains NO soap bark, free 
alkali, free acid or heavy 
metals. Totally free of rosin, 
sugar and foreign matter. 


QUINCE SEED 
Choice qualities rich in muci- 
% laginous content. 








J.L.HOPKINS & COMPANY 220 Broadway 


g 


| 
| 
| 








I 


INGREDIENTS 


| n your preparation, the chain 
of its ingredients is only as 
strong as its weakest link. Neither 
clever merchandising nor effective ad- 
vertising can replace the product’s job 
of ‘‘delivering the goods.’’ For more 
than 40 years, America’s outstanding 
toiletry successes have relied on 
Hopkins’ Basic Ingredients for the 
tested, full-strength, true-to-name 
quality which has helped elevate 
them to their present position of 
leadership. 


FREE ON REQUEST 


SAMPLES, PRICES and PRICE LISTS OF 
HOPKINS’ CRUDE BOTANICAL DRUGS 
and LABORATORY BASIC SPECIALTIES 


“Quality is remembered 


long after price is forgotten , 





NEW YORK 





ince 


Car 


1316 
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USE THESE 
HIGH GRADE 


BASIC PRODUCTS 
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STEARIC ACID 


Double and Triple Pressed 
Powdered and Slabs 


GUM ARABIC 


Powdered, Grained 


GUM KARAYA 


Powdered, Granular 











A.M. A. Accepts 
ALURATE-ROCHE 

Alurate and Sodium Alurate manufac- 
tured by Hoffmann-La Roche, Nutley, 
N. J. This is allylisopropylbarbituric acid 
and its sodium salt. Actions and uses are 
essentially similar to those of barbital, 
but alurate is more active than barbital 
and is used in correspondingly smaller 
doses. Fractional doses are used as a 
sedative and larger doses as a hypnotic. 
Therapeutic doses act on the higher centers 
of the brain and are claimed not to exert 
any apparent injurious effect on the heart, 
circulation or kidneys. 


Penick Buys McLaughlin 
S. B. Penick & Co., New 


purchased the entire line of 


York, has 


botanical 





S. B. PENICK 


drugs and related materials of McLaugh- 


lin, Gormley, King Co., Minneapolis. 


Fashion Toiletries Formed 


Fashion Toiletries, Inc., has been or- 


ganized with headquarters at 14 Kast 
38th st., New York. The firm is headed by 
Rudolph Storfer, Lee DeBoer and Mort 


Livingston. 


Schimmel Publishes 1933 Report 

Schimmel & Co., Inc., New York, has 
announced the publication of the 1933 
edition of the Schimmel ‘Report on Es- 
sential Oils and Synthetic Perfumes.” 
This well-known work will be made avail- 
able to customers and subscribers. 

The recently formed American agency 
for Schimmel & Co., A. G., Miltitz near 
Leipzig, Germany, has also issued its first 
price list. It includes the complete range 
of essential oils. aromatic chemicals, 
flower oils, resinoids, liquor flavors and 
fruit flavors for which the Schimmel or- 


ganization is known. 


California Cosmetic Officials 


California Cosmetics Corp.. Hollywood, 
election — of the following 
officers: president. F. A. Fetsch Vice- 
president, A. M. Fetsch, secretary-treas- 


urer, C. S. Fetsch 
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announces 





A new departure in window displays inaugurated by Frederick Stearns & Co. is this 
three dimension reproduction of an old oi! painting which was specially painted for 
the founder of the house of Stearns back in 1855. 





Associations 
A.M.T.A. Convention Plans 


With the first signs of Spring (an essen- 
tial oil salesman says he saw one in Central 
Park) thoughts of the perfume and cos- 
metic branch of the industry naturally 
turn to the annual convention of the 
Associated Manufacturers of Toilet 
Articles. 

This year plans are getting under way 
slowly, and because of this, a new schedule 
of time and place is facing the entertain- 
ment committee which is again under the 


chairmanship of Charles E. Kelly, of 





CRIAREES E. KELLY 


Hagerty Brothers. Present tentative 
plans set the date for the third week of 
May. The selection of place is now before 
the association members with three 
choices: New York City, Briarcliff, N. Y.. 
and White Sulphur Springs. W. Va. 

With the return to the committee of 
L. R. Root. for many years a committee 
member, and with the acceptance of the 


many other experienced members of the 
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entertainment, Charlie Kelly is certain to 
be able to pull things together in a most 
satisfactory manner when the decision on 
time and place is arrived at. For it was 
this same committee, headed last year by 
Charlie Kelly, that quietly and smoothly 
produced one of the most successful pro- 
grams in the history of the association. 
Committee members are: Charles E. 
kelly. Chairman: W. C. Young, Karl 
Voss, B. J. Gogarty, W. P. Murray, A. C. 
Burgund, L. R. Root. W. E.. Klaas. 
Charles) Fishbeck, M. Lemmermeyer, 


Paul W. Hyatt. 


YValks on \mitators 
The regular monthly luncheon meeting 
of the Drug and Chemical section of the 


New York Board of Trade was _ held 
February 20 at the Hotel McAlpin, New 
York. The speaker was Daniel L. Morris. 
of Wormser, Morris & Kemp, and the 
subject “How to Protect Your Products 
from Counterfeiters and Imitators.” The 
meeting was conducted by Herman G. 
Weicker, chairman of the section, and the 
speaker introduced by S. Mayham. editor 
of “American Perfumer.”’ 


A. Ph. A. Meeting 

The eighty-third annual meeting of the 
American Pharmaceutical Association will 
be held in’ Portland, Oregon, August 


5 to 10 


D. S. C. Meets 
The Druggists Supply 
annual convention at the Hotel Pennsyl- 


vania, New York, from February [8 to 23 


Corp. held its 


inclusive. 
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Better 
LASTING PROPERTIES 


for your cosmetics 


OSMETICS are ef- 
fective over a much 
longer period of time 
when pigmented with 
Titanox-A (Titanium 
Dioxide es 

Titanox-A is the most 
opaque of the white 
pigments and retains 
its Opacity in the 
presence of oils. 

It also has excellent 
adhesive qualities 
which impart superior 
lasting properties to 

& pro} 
powders and 
paints. 


grease 


In addition Tita- 


nox-A 


provides these 
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other desirable 
characteristics: 

Chemical inertness; 
physiologically and der- 
malologically non-Loxic, 
excellent absorptive 
properties; ease of dis- 
persion in water; ex- 
cellent dulling effect; 
high degree of purity; 
and uniformly fine 
texture. 

Our technical staff 
will be glad to assist 
you in adapting Tita- 
nox-A to your formulas. 
Write or telephone the 


nearest office. 


TITANOX 


TITANIUM PIGMENT CO., INC. 
Manufacturers of TITANOX-A (Titanium Dioxide 
TITANOX-B (Titanium Barium Pigment 
TITANOX-C (Titanium Calcium Pigment 
111] Broadway, New York, N. Y.: Carondelet Sta., St. Louis, Mo.; 


National Lead Co. 











BEEHIVE BRAND 
BEESWAX 





@ In our modernly arranged bleachery, Beehive Brand Bees- 
: ; rate Shae oe 

wax is sun-and-air bleached. This natural bleaching is far 
slower and more costly than ordinary chemical bleaching, 
but it results in an infinitely better product. The bleaching 
is superintended by veteran workers who have spent their 
lives specializing in the production of fine beeswax. 

Will & Baumer’s painstaking bleaching assures the pure 
white beeswax which produces fine white creams. For 


further information. write to: 


Department A-9 


WILL & BAUMER CANDLE CO., INC. 


Established 1855 Syracuse, New York 





Pacific Coast Branch’ 2240 24th St., San Fran- Spermaceti Ceresine Yellow Beeswax 
cisco, Calif.; Canadian Distributor: Wilson, Paterson, Gifford, Composition Waxes Hydistear Red Oil Stearic Acid 
Ltd..3552 St. Patrick St., Montreal; 132 St. Helen’s Ave., Toronte 
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N. P. & Cosmetic Assn. Meets 

The National Perfume and Cosmetic 
Manufacturers Association, Inc., organized 
about a year ago to promote the welfare of 
manufacturers of popular-priced cosmetics 
and toilet preparations, has now been in- 
the Membership In- 


corporated under 





CHARLES H. OESTREICH 


New 


By-laws covering the activities of 


corporation Law of the State of 
York. 
the Association and the duties of the 
officers and directors have been drawn up. 

Charles H. Oestreich, president, called 
a general meeting of Association for 
March 12 at the Hotel McAlpin, New 
York. 
membership and plans for securing ad- 
ditional membership and for other ac- 
tivities of the Association were discussed. 


By-laws were presented to the 


Package Medicine Code 

The package medicine industry Code 
Authority has submitted an application 
for NRA approval requesting that the in- 
dustry members whose net annual sales 
of package medicine during 1933 was 
$5,000 or less, and whose total net sales of 
such medicine during that period repre- 
sents less than 10 per cent of their total 
business volume, be freed from the neces- 
sity of contributing to the administrative 
expense of the code. 

The application asks that Administra- 
tive Order X-36—which exempts mem- 
bers of an industry from contributing to a 
code other than the one which embraces 
their major line of business—be_ termi- 
nated insofar as it affects industry mem- 
bers whose net sales during 1933 exceeded 
the $5,000 figure. 


Mineral Oil Duty Case 

As announced in our last issue the U.S. 
Court of Customs and Patent Appeals in 
Washington, in a unanimous decision on 
January 7th, 1935, declared imported 
Paraflinum Liquidum (Russian Oil) duty- 
free, thereby reversing a decision of the 
U. S. Customs Court, New York, of Feb- 
ruary 21, 1934, which had upheld a Treas- 
ury Dept. ruling of February 1, 1932. 
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“According to Dr. S. Schwabacher, of 


S. Schwabacher & Co., Inc., New York, 
who has prepared this analysis of the de- 
cision,” this Department ruling had reclas- 
sified Russian Mineral Oil from paragraph 
1733 of the 1930 Tariff Act (free list, all 
distillates obtained from petroleum, in- 
cluding paraffin oil) to paragraph 5 (duti- 
able list—all medicinal preparations). 
“The Department in this ruling had in- 
dicated that 
appraiser’s opinion, Russian Oil possessed 


although, in the customs 


no therapeutic qualities for the reason that 
it cannot be assimilated into the system, 
but acts merely as lubricant; nevertheless 
it is used for human intestinal lubrication, 
and therefore has therapeutic qualities. 
“The Bureau therefore was of the 
opinion that, applying the doctrine of use, 
the provision in paragraph 5 for medicinal 
preparations controlled over the free list 
paragraph, and thereupon directed the 
Collector of Customs to assess the 25°; 
ad valorem duty on further importations. 
“This ruling was rather unanimously 
criticized in a number of editorials in the 
leading trade magazines. They pointed 
out that if the ruling would be allowed to 
stand, a precedent would be established, 
which would permit the Treasury Depart- 
ment to place any medicinal raw material 
in the dutiable class, although it might be 
the intent of the tariff law that it remain 
on the free list. Therefore every drug and 
cosmetic manufacturer, whether or not he 
uses mineral oil, would be vitally in- 
terested in the far-reaching effects of this 
decision. Particular attention was called 
to articles like croton oil, quinine sulphate, 
santonin, cod-liver oil, anti-toxins, or any 
other prepared article used medicinally, 
that is named in the free list. It was 
pointed out that to argue that any “‘doc- 
trine’’ confers authority to make such 
arbitrary changes by reclassification is to 
disregard utterly the provisions of the 
Constitution. It was further indicated 
that a large part of imported mineral oil is 
used as lubricant for a variety of purely 
industrial purposes, like in the textile in- 
dustry, where the doctrine of use could 
hardly be applied. Attention was also 
directed to the fact that the imported oil 
is called in the United States Pharma- 
copoeia, among other names, also ‘para- 
fin oil’, and that paragraph 1733 desig- 
nates paraffin oil eo nomine as duty-free. 
“The firm of the writer had the privilege 
of litigating this case through their attor- 
neys, Walden & Webster, for the benefit of 
the importers and the manufacturing in- 
dustry, but lost it before the U. S. Cus- 
toms Court. This Court upheld the ruling 
of the Department in a decision two to 
one, the one judge dissenting holding that 
the oil used as a laxative, by a purely 
physical effect, is more specifically de- 
scribed by Congress by the expression ‘all 
distillates obtained from petroleum, in- 
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cluding paraffin oil,’ than as a medicinal 
preparation. Judge Brown in this opinion 
said: 

“The majority holding breaks up a long-estab- 
lished administrative practice in the light of which 
Congress reenacted paragraph 1733. It flies in the 
teeth of one of the simplest and most elementary 
rules of statutory construction in customs and 
elsewhere, that the particular always controls over 
the general. The term ‘‘medicinal preparations” 
thus assumes an amusing and enormous bulk, and it 
destroys many narrow en nomine provisions else- 
where 

The attempt to bolster the holding by referring to 
the testimony of witnesses who traded only in 
lubricating oils and never bought or sold the m- 
ported article is ludicrous in the extreme. That 
would be a monstrous way to concoct a commercial 
name for the article, if that is what is meant.” 

“The majority opinion was considered 
as not too well substantiated in that the 
reasons advanced in support of the conclu- 
sion reached fell short of supporting it. 
The opinion merely held that the oil is a 
medicinal preparation and thereupon af- 
firmed the assessment of the collector. No 
attempt was made to answer the argu- 
ments advanced by the importers that, 
even if it was a medicinal preparation, it 
was nevertheless more specifically pro- 
vided for in the free list. 

“The importers particularly contended 
that the imported oil is ‘paraffin oil’ with- 
in the common or ordinary meaning of that 
term, as employed in paragraph 1733, and 
further that the term ‘paraffin oil’ has no 
commercial meaning differing from its 
common or ordinary meaning. 

“They further maintained and proved 
that the legislative and judicial history of 
the provisions for petroleum products 
(paragraph 1733) and the long continued 
administrative practice in conformity 
therewith, clearly indicate the Congres- 
sional intent that paraffin oil should be 
classified thereunder. Another important 
point was that the provision for ‘all dis- 
tillates obtained from petroleum,’ includ- 
ing. . . ‘paraffin oil’ is more specific than 
the catch-all 
preparations’ in paragraph 5. 

“The [ 
tent Appeals, upon appeal of the importers, 
decided in their favor, taking the attitude 


that the legislative intent is the lodestar of 


provision for ‘medicinal 


', S. Court of Customs and Pa- 


judicial decision, and the various rules of 
interpretation adopted by the Courts are 
adopted for the purpose of arriving at this 
intent. The imported article should be 
duty-free under the provisions of para- 
graph 1733 rather than dutiable under the 
provisions for medicinal preparations, and 
the doctrine of legislative adoption of ad- 
ministrative practice and judicial inter- 
pretation, one or both, were held control- 
ling in the case at bar. 

“These two points being clearly estab- 
lished, the Appellate Court saw no occa- 
sion for any discussion of other rules of 
interpretation, or of other doctrines, since 
there was no occasion for their application 
here. For this reason it unanimously re- 
versed the decision of the lower court. 
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CREAM and OINTMENT BASES 


For Soapless, Neutral and Acid Emulsions 


Write for our new pamphlet which gives complete information 


about all of the latest types of creams. 


PRESERVATIVES 


If you have any difficulty preserving your preparations, write us the facts. 





You may find that one of our various preservatives will solve your problems. 


Th.Goldschmidt Corp. 


70 Pine Street New York 




















HELIOCEETS 


Matches to perfection the delicate fragrance of the Heliotrope 
blossom. It is four times as strong as Heliotropine and affords 


| a distinct saving. It is an excellent fixative and has no chemical 


| odor. 


May we send a sample? 


SCHIMMEL & COMPANY, Inc. 


601 West 26th Street New York, N. Y. 
PEnnsylvania 6-5448 
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Noxzema Has Best Year 
president, 


Nox- 
Baltimore, in his 


Bunting, 
Chemical Co., 


George A. 
zema 
annual report to stockholders of the com- 
pany stated, in part, as follows: 

“Your company has just emerged from 
the most successful year in its history, 
having exceeded the million dollar mark 
by a handsome margin. 

“The net income as reflected by the 
accompanying report, amounted to $249,- 
734.40. 
for the year ended Dec. 31, 1933. 

“Provisions have been made, out of 


This compares with $154,520.55 


current earnings, for doubtful acconnts 
receivable, Federal income and capital 


stock taxes, and discounts and allowances. 





G. A. BUNTING 


“You will note a definite improvement 
in collections during the year, which is 
evidenced by the fine cash position of your 
company resulting from increased volume 
and decreased accounts receivable. 

“Compared with 1933 you will note a 
24°, increase in sales and 61°¢ increase in 
net profits. The net earnings for 1934 
amounted to $6.29 per share, while for the 
previous year they were 33.92. 

“Good will, formerly carried at $150,- 
000, has been charged off against earned 
surplus and set up at the nominal value of 
$1.00. 

“These profits have resulted from the 
increased volume of sales and = greater 
efficiency in production, administration, 
advertising and selling. 

“In fact, personnel, salaries, wages and 


the contents of the jars have all been 
increased.” 


Colgate Earnings Up Sharply 


An increase of $3,370,717 in the net 





the Colgate-Palmolive-Peet 
with the 


earnings of 
Company in 1934 compared 
previous year, is reported by S. Bayard 
Colgate, president of the company, in a 
letter to stockholders. 

Net earnings of the company in 1934 
amounted to $3,744,106, approximately 
ten times the sum earned in 1933, when 
the net totaled $373,389. 
profits was made despite an increase of 


This gain in 
only 15 per cent in the net sales of the 
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company and in the face of the Federal 
coconut oil tax which increased manu- 
facturing costs. 

Total net sales in 1934 amounted to 
$71,968,612, compared with $62,313,660 
After deduction of 
available 


the previous year. 
all charges, there was left 
$3,744,106 for dividends, equal to $1.16 
per share on common. 


P. D. Earnings Up 

Parke, Davis & Co., in their annual re- 
port for the year 1934, show net profits 
of $8,719,368, equivalent after deprecia- 
tion. Federal taxes and other charges, to 
$1.80 a share, compared with $6,902,683, 
or $1.41 a share in 1933. The consolidated 
balance sheet of assets and_ liabilities 
shows a total of $43,037, 141.14. 


Monsanto Earns More 

Total earnings of the Monsanto Chem- 
ical Co. for 1934, including its proportion 
of the undivided profits of controlled com- 
panies not consolidated, and uncontrolled 
companies, were $2,771,629.29 or $3.201% 
a share on the 864,000 shares outstanding, 
according to Edgar M. Queeny, president. 
Of the total earnings, $2,638,040.17 or 
$3.05 a share resulted from operations of 
the parent and wholly owned subsidiary 
companies. 1933, 
giving effect to the 100°, stock distribu- 


Earnings for after 


tion of last April, amounted to $2.57 a 


share. 


Abbott Lab. Earnings Almost Double 
Abbott North Chicago, 
has declared the regular dividend of 50 


Laboratories, 


cents a share and an extra cash dividend 
of 25 cents a share, payable April 1 to 
stockholders of record March 18. 

Net earnings for the year 1934 were an- 
nounced as $896,959.33 after federal in- 
come taxes, or $6.18 per share, as com- 
pared with $549,577.97 or $3.79 per share 
in 1933, on the same number of shares 
outstanding. 

In a letter to the stockholders announc- 
ing the Annual Meeting, to be held 
March 7, S. DeWitt Clough, president, 
stated that 1934 was the best year in the 
history of the Abbott Laboratories, both 
in volume of sales and net profits. 


Obituaries 


Christian Beilstein 

Christian Beilstein, formerly first vice- 
president of the Dodge & Oleott Co., New 
York, died February 10. He was about 
sixty-seven years of age. 

He retired from the essential oils busi- 
ness in March, 1926, after thirty-five years 
of service. His business career began with 
Lazell, March & Gardiner, perfumers. He 
entered the employ of Dodge & Olcott on 
July 13, 1891. When the company was 
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incorporated on January 1, 1905, he was 
elected secretary, which position he held 
until January, 1918, at which time he was 
made first vice-president of the corpora- 
tion. He continued in that office until re- 
tired from active business. 


Ralph H. Aronson 


Ralph Harris Aronson, vice-president 
and general manager of the Bourjois Co., 
New York, died February 27, 
Memorial Orange, N. J. of 
pneumonia following an operation. He 


in Orange 
Hospital, 


had been ill a week. 

He was born in Boston forty-six years 
ago. In the World War he served as a 
captain of ordnance in this country and 


overseas. After the armistice he joined 





RALPH H. ARONSON 


the Great Atlantic and Pacific Tea Co. in 
an engineering capacity. Later he was 


successively vice-president and = general 
manager of Vivaudou, Inc., and president 
of Woolworth, Inc. 

He was chairman of the Code Authority 
for the perfume and cosmetic industry, 
and was a member of the committee of 
the toilet-goods industry. His clubs in- 
cluded the Harvard of New York, Harvard 
of New Jersey, Advertising Club of New 
York, Canoe Brook 
Empire State Club. 


Country and the 


Dr. Charles H. Peet 

Dr. Charles H. Peet, of the Rohm & 
Haas Company, manufacturer of chem- 
icals and insecticides, Philadelphia, and 
a resident of Bristol, Pa., died 
February 27 in a hospital in 
hemor- 


unex- 
pectedly 

this city, 
rhage sustained while attending a meet- 
ing of officers of the National Associa- 
tion of Insecticide and Disinfectant Man- 


following a cerebral 
= 


ufacturers here. He was forty-two years 


old. 


Cyrus C. Libby 

Cyrus C. Libby, treasurer of the J. E. 
Goold Co., Portland, Me., died February 9 
at his home in that city after several 
months’ illness. He was a stockholder and 


official of the company for many years. 
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For the Finest 


CREAMS and OINTMENTS 
simply add water and mix 


We take pride in presenting for your consideration two 
new cream and ointment bases which are unique in that 
they are complete bases, needing only emulsification 
with water to produce creams of superior quality. 


Write for samples and for 
our valuable booklet which 
describes how the manu- 


We have named these unusual bases, ALMECERIN tosses of. creams anal 
for fatty creams) and CEFATIN = (for non-fatty ointments may be sim- 
creams). Both are free from alkalies and absolutely plified and improved 
non-irritating. Both make excellent vehicles for carry- through the use of these 
ing therapeutic and cosmetic ingredients since they in unique bases. 

no way interfere with the active, valuable properties of 


such ingredients. 


ALCEFA LABORATORIES 


115 Broad Street New York City 

















BEESWAX 


T. L. BRAND --- PURE WHITE 


Extra Quality 
U.S. P. and 100° Pure 











OVER 81 YEARS OF 
CONTINUOUS BUSINESS IN 
THE UNITED STATES 


Western Distributor: 
A.C. DRURY & CO., Inc 


THEODOR LEONHARD WAX CO., Inc. 


219 “ae _ St. ESTABLISHED 1852 

Pacific Coast Representative: HALEDON PATERSON N J 
ALBERT ALBEK, Inc. / ’ eve 
515 So. Fairfax Ave. LONG DISTANCE TELEPHONE: SHerwood 2-1444 


Los Angeles, Cal 
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INDUSTRY'S BOOKS 


4 Text-Book of Pharmacognosy, by George Edward 
Trease, 653 pages, William Wood & Co., Baltimore, 
56.00 net. 

This is one of the most valuable and complete dis- 
cussions of pharmacognosy which we have ever seen. It 
should be a valued possession for any chemist partic- 


ularly interested in crude drugs and in any phase of 


their use and extraction. In addition to the technical 
material there is considerable of interest from the more 
general viewpoint, such as the discussions on hormones, 
vitamins, enzymes, the collection and storage of drugs, 
plant principles and their extraction, and various 
methods of drug identification. 


Tuberculosis, by Fred G. Holmes, 312 pages, D. 

\ppleton-Century Co., New York, $2.00 net. 

This is the latest and most comprehensive work on 
this subject. It discusses fully modern methods of treat- 
ment and clearly points out the changes in treatment 
which have been made during the last few years. A 
section is also given over to a historical discussion of 
since this disease was first 


types of treatment 


identified. 


French Medicine, by MM. Laignel-Lavastine and M. 
Raymond Molinery, 187 pages, Paul B. Hoeber, 
Inc., New York, $2.50 net. 

Another of the series which under the title of “Clio 
Medica” aims at presenting in a concise and readable 
form a number of special phases of medical history. 
This particular volume presents the history of French 
medicine in compact, connected, convincing and 
reasonably complete form, so that it should interest 
the layman as well as the student or doctor, who is 


interested in the development of medicine. 


Diseases of the Skin, by Jay Frank Schamberg and 
Carroll S. Wright, 331 pages, P. Blakiston’s Son & 
Co., Philadelphia. 

This is the ninth edition of this well-known com- 
pendium of diseases of the skin. After a brief, but clear 
and comprehensive discussion of the anatomy of the 
skin, the book takes up the various diseases in lucid 
and readable form. It is an excellent reference work 
and key to the subject of dermatology. Especial at- 
tention has been paid to treatment of the more im- 
portant skin affections and, in this recent edition, the 
entire subject matter is brought up to date. 


Flavoring Products, by Alfred Wagner, published by 
Theodor Steinkopf, Leipzig, Price, 
20 RM. 

The rapidly developing field of aromatic and flavor- 
ing products is exhaustively treated from the practical 
and technical points of view in this work by a known 
Beginning with primary materials, the funda- 


Dresden and 


expert. 
mentalsand practise of flavoring materials are thorough- 
ly discussed and number of recipes are tabulated. Of 
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special interest are about 200 perfume materials, 
classified by taste and odor for the first time, and gen- 
erally unknown. Wagner also describes the technical 
production of coffee, tea, cocoa, honey, wax, butter, 
tobacco, etc., aromas. The book should be of use to all 
interested in improving the production of flavoring 
materials and condiments. 


The Popular Practice of Fraud, by T. Swann 
Harding, 376 pages, Longmans, Green & Co., New 
York, $2.50 net. 

Our favorite debunker and iconoclast is at it again. 
T. Swann Harding is no stranger to most of this indus- 
try and his books are unfailingly entertaining although 
he lays on all about him, sparing nobody, with the 
possible exception of the Government officials. Drugs, 
cosmetics, Consumers’ Research, and advertising gen- 
erally, are all panned with a liberal hand. Yet he does 
it so indulgently and so humorously that even those at 
whom he strikes can hardly help but enjoy it. One of 
those singled out for praise is the Squibb company for 
its advertising against self-medication which was com- 
mented upon in our own pages editorially some time 
ago. Those who know Mr. Harding know of his 
strenuous efforts to defend government control, so they 
will take this into account when reading his latest 
work. But read it by all means for you cannot help but 
enjoy it, for Mr. Harding's presentation of material is 
always clever and entertaining. 


Permanent Wave Burns, by Noble M. Eberhart, 64 
pages, New Medicine Publishing Co., Chicago. 

In this volume, Dr. Eberhart discusses permanent 
wave burns generally and then goes on to advocate 
treatment with Triphenylmethylamine (gentian violet) 
which he believes to be very desirable in treating burns 
of this nature. 


Marketing Industrial Equipment, by Bernard 
Lester, 307 pages, McGraw-Hill Book Co., New 
York, $3.50 net. 

This book is rather unusual in that it is the first 
of its kind to treat the problems involved in selling in- 
dustrial equipment. As a basis it outlines the economic 
factors regarding the use of equipment and the de- 
velopment of the industrial equipment industry. It 
discusses the various methods of analyzing the market 
to increase sales by developing new uses for standard 
equipment. In addition to this there are chapters con- 
cerning methods of contacting the trade, sales pro- 
motion, servicing and advertising. 

It is the first book devoted to a comprehensive study 
of the problems involved in distributing machinery 
and equipment from the manufacturer to the ultimate 
user. It deals specifically with methods of market and 
product analysis, principles involved in economic dis- 
tribution, and the organization and operation of the 
sales department and sales outlets. 


Mar. 735: XXXVI, 3 





ae 





rials, 
gen- 
nical 
itter, 
to all 
wring 


Vann 


New 


vain. 
dus- 
ugh 

the 
ugs, 
gen- 
does 
e al 
e of 

for 
om- 
ime 

his 
hey 
test 
but 
ul is 


64 


ent 
ate 
let) 
rns 














Books - 


OF IMPORTANCE TO 
DRUG AND COSMETIC 
MANUFACTURERS 
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MODERN COSMETICS, Chilson 


400 pages of practical, usable information for the manufac- 
turer of cosmetics. Over 500 formulas and procedure of 
manufacture for everything in the cosmetic line. 


Price $6.00 


RATIONAL PHARMACEUTICAL TREAT- 
MENT OF COMMON SKIN DISEASES 
Herman Goodman, B.S., M.D. 


In this volume is given in full detail the anatomy of skin, hair 
and nails. Any of the formulas given can be adapted by cos- 
metic manufacturers as a marketable corrective preparation 


First Trade Edition, $5.00 


THE SCIENTIFIC AMERICAN CYCLO- 
PEDIA OF FORMULAS, Hopkins 
Compilation of about 15,000 selected recipes and processes. 
1077 Pages, price $5.50 domestic, $5.85 foreign 


CYCLOPEDIA OF PERFUMERY, Parry 


A handbook on the raw materials used by the Perfumer, their 
origin, properties, character and analysis. 
In Two Volumes, $10.00 complete 


MODERN BEAUTY CULTURE, Verni 


All modern methods relating to the art of beauty with 100 
original prescriptions and recipes. 
Half Leather, 450 pages, $10.00 


PRACTICAL PHARMACEUTICAL CHEM- 
ISTRY, Cooper and Appleyard 
A systematic practical course in pharmaceutical chemistry for 


study or review. 
185 Pages, $1.75 


REMINGTON'S PRACTICE OF PHAR- 
MACY, Cook and LaWall 


2,000 pages covering every phase of modern pharmaceutical 
requirements, service and activities. 


2070 Pages, Buckram $10.00 
A MANUAL OF PHARMACOLOGY 


Sollmann 


An outline of the current conceptions of the actions of drugs, 
especially from the point of view of their practical importance 


in medicine. 
1237 Pages, Cloth $7.50 


MODERN DRUG ENCYCLOPEDIA AND 
THERAPEUTIC GUIDE, Gutman 


Provides an authoritative source of information embracing all 
the modern drug preparations. The What's What in drug 


roducts. 
: 1393 Pages, Cloth $7.50 
PHARMACEUTICAL RECIPE BOOK 


1,600 valuable pharmaceutical formulas for $5.00. 





























MANUFACTURERS’ PRACTICAL 
RECIPES, Jameson 
5,000 recipes for use by manufacturers in the most important 
industries. 50 pages devoted entirely to pharmaceutical and 
toilet preparations. 
2000 Pages, Price $10.00 








PSYLLIUM SEED, THE LATEST 
LAXATIVE, Montague 
Price $2.00 


AN INTRODUCTION TO DERMATOLOGY 
Sutton and Sutton 
Cloth $5.00 


U. S. DISPENSATORY XxXI 
Wood-LaWall-Youngken 


Over 25,000 indexed subjects and is the final authority on 
drugs, pharmaceuticals and chemicals. 
1792 Pages, $15.00 


POCKET PRONOUNCING MEDICAL 
DICTIONARY, Gould 
40,000 medical words pronounced and defined. 
Flexible Covers, $2.00 


NATIONAL FORMULARY V 


Prepared by Authority of the American Pharmaceutical 
Association. 














546 Pages, Buckram $3.50 
COSMETICS, T. Koller 


A handbook of the manufacture, employment and testing of all 
cosmetic materials and cosmetic specialties. 
269 Pages $3.50 


THE PREPARATION OF PERFUMES AND 
COSMETICS, J. P. Durvelle 
Translated from the Fourth French Edition by Ernest J. Parry. 
427 Pages, Cloth $8.00 


A SYNOPSIS OF THE 
U. S. PHARMACOPOEIA AND NATIONAL 
FORMULARY, H. J. Fuller 


The purpose of this book is to satisfy a long-felt need for a 
treatise of the Official Preparations in a concise form for the 
study of the Latin Titles, English Titles, Synonyms, Composi- 
tion, Method of Preparation, Strength and Dose, arranged as 
to class of preparation. 


247 Pages, Cloth $2.00 
THERAPEUTICS, MATERIA MEDICA AND 
PHARMACY, R. J. E. Scott 


15th Edition Revised. 410 Preparations. 997 Pages. Each 
Section Thumb Indexed. 
Cloth $8.50 
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101 WEST 31st STREET 


Please remit with order 
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NEW YORK CITY 


For other titles, consult our Book Dept. 








Mar. ’35: XXXVI, 3 


The Drug and Cosmetic Industry 


337 














THE McDONALD LABELER 


"1; directs 





gli-liwe PRINCIPLE 


meus sucoler, Ceeuble-fuce operon 


Watch a McDonald Labeler in action and 
you will be impressed by this fact. The 
machine does not appear to be hurrying, 
yet it delivers perfectly labeled containers 
with speedy regularity. 

The reason for this impression and the out- 
standing success of McDonald labeling is 
the fact that the machine does not have to 
do too much at once. It makes haste slowly. 
By correct straight-line design ample time 
is allowed for each operation to be per- 
formed separately. And because of the ex- 


clusive McDonald principle of applying 
the label direct to the bottle, labels are al- 
ways accurately registered, cleanly applied. 
McDonald machines apply front only or 
front and back labels, halfway around or 
all-around labels, double-end labels or seals 
to bottles, jars, cans, cartons, boxes or 
packages. They offer greater flexibility than 
any other method. It costs you nothing to 
get our recommendations and facts on the 
McDonald best suited for your production. 
Write today. 


PNEUMATIC SCALE CORPORATION, LTD., 70 Newport Ave., Quincy, Mass. (Norfolk Downs Station) 
Branch Offices in New York, 117 Liberty Street; Chicago, 360 North Michigan Avenue; San Francisco, 320 Market 
Street; Melbourne, Victoria; Sydney, N.S. W. and No. 41 Whitehall, London, S. W. 1 


PNEUMATIC MACHINES 
Carton Feeders—Bottom 
Sealers—Lining Machines— 
Weighing Machines(Net and 
Gross) —Top Sealers—Tight 





N l} Mi A k ping Ma Nines Labeling 
ping MA hi aie | holl 
[ Machines—Vacuum Clean- 
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ing and Filling Machines (for 
liquids or semi-liquids)—Tea 
Ball Machines—Box Making 
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bucs toe Conlatner 


INSTEAD OF THE LABEL 





NO TROUBLESOME 


Libel Picker Mechanism 


The McDonald Labeler applies 
the glue directly to the con- 
tainer. This exclusive feature 
guarantees perfect register, a 
tight, flat label, free from wrin- 
kles and dry spots. 


See the McDonald Labeler, 
combined Vacuum Cleaner- 
Filer and the Single Head 
Capper at the National Wine 
& Liquor Show, HotelStevens, 
Chicago. Booths 144-145-146. 


D 
ONDON DRY ( 
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PRODUCTION FORUM 


SCIENTIFIC BATCH MIXER 


The C. O. Bartlett and Snow Company 
6200 Harvard Avenue, Cleveland, Ohio, 
is offering the Lancaster mixer, a machine 
that ‘s said to bring scientific principles of 
the batch mixing of enamels, various 
pharmaceuticals and other mixes of dry 
or plastic consistency. 

A unique feature of the design is the 
revolving pan that carries the ingredients 
to the mixing area where one or more 
assemblies of plows or plows and mullers, 
whirling in counter direction produces a 
thorough and homogeneous mix. From 
the mixing area, the materials are passed 
outward; they are then turned with side 
plows and scrapers and carried back into 
the mixing area by the revolving pan in a 
continuous cycle. ‘‘Dead Spots’’ are 
eliminated. Every portion of the batch 
is subjected to the action of the mixing 
units with every revolution of the pan. 

From the number of machines aiready 
in operation, it appears that a uniform 
mix of all the ingredients is secured. 

Mixing time is greatly reduced. It is 
claimed that identical batches that re- 
quire 5, 10 or even 20 minutes of continual 
mixing in contemporary equipment, can 
be loaded, mixed and discharged from the 
Lancaster mixer in from 3 to 5 minutes 
without impairing the quality or the 
character of the finished mix The com- 
pany reports that a considerably greater 
tonnage of material can be handled in a 


By Francis Chilson 


Production Engineer 


Lancaster unit in a given period of time, 
with corresponding savings in the amount 
of equipment required and the cost of 
operating it. 

Lancaster mixers are ideally adapted 
for the solution of a wide variety of mix- 
ing problems. Different assemblies of 
plows, or plows and mullers are used, de- 
pending upon the materials being handled 
and other conditions to be met. 

Open and closed types of Lancaster 
mixers are included in the standard line. 
The former are admirably suited for mix- 
ing the heavier bulk materials, especially 
when a considerable amount of water or 
other liquid is used in the formula. 

Lancaster mixers are available in seven 
standard sizes—2/3, 134, 514, 9, 14, 18 
and 36 cubic foot capacities, in either 
open or closed types, with or without 
loading hoppers. 


NEW LARGE SCALE SOXHLET 
EXTRACTOR 

A new Soxhlet Extractor in suitable 
sizes for either commercial or laboratory 
service has been announced by the Barn- 
stead Still & Sterilizer Company, Inc., 
of Forest Hills, Boston, Mass. This 
equipment provides an economic means 
of continuously extracting, percolate, oils, 
greases, etc. from either solids or semi- 
solids by means of solvents; and then 
automatically recovering both the oil or 
extract and the solvent in a pure state. 
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Essentially this equipment ‘s a combi- 
nation extractor and recovery still. It 
consists of, first, an evaporating chamber 
that may be heated by steam, gas or 
electricity; and, second, an extractor 
chamber in which are trays for carrying 
the raw material, such as livers, fats, 
crude drugs, etc., that are to be extracted. 
Above the extractor is a reflux condenser, 








that condenses the solvent and throws it 
back hot into the extracting chamber. 
The equipment also includes an auxiliary 
cooler, to permit cooling of the solvent, 
just prior to recovery in the final stage. 

Barnstead Soxhlet extractors are find- 
ing their greatest application food product, 
and pharmaceutical plants, biological lab- 
oratories, etc. Full details on extractors 
of this nature to fit your particular re- 
quirements may be obtained by writing 
to the manufacturers. 


U. S. STONEWARE 
ANNOUNCES 

‘Flexlock”’ is the name of a rubber joint 
for stoneware piping just introduced by 
this company. The use of this material 
permits joining of pipe sections of the bell- 
Flexlocks consist of 
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and-spigot type. 








HOMOGENIZED MILK OF MAGNESIA wens 
INCREASED SALES 


These microphotographs (made by a famous pharmaceutical manufacturer) 
show the texture of milk of magnesia samples made by different processes 
and with different equipment. Homogenizing makes milk of magnesia 


more quickly assimilable by the body. 


THE CUSTOMER CAN TELL Notice how fine and uniform is 
THE DIFFERENCE between this sample of Milk of Magnesia 


ordinary and Homogenized made with a Manton-CGaulin 


Milk of Magnesia... . 
SMOOTHER .. TASTES BETTER 


Two-Stage Homogenizer . . . 
IT REMAINS STABLE! 





Homogenized Milk of Magnesia made 
with the Manton-Gaulin Two-Stage 
Homogenszier. (Leading Brand) . . . 


STABLE...VELVETY...UNIFORM 


COMPARE! 


Send samples of your product to 


“The MANTON-GAULIN 
MANUFACTURING CO., Inc. 
EVERETT, MASS. 





Sample from one type colloid mill Made by precipitation 


(not uniform (uniform but coarse) 





Sample from another colloid mill Unprocessed Hydrated Magnesia Unprocessed sample 
(gritty) (gritty) (gritty) 
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ridged rubber sections which in practise 
are placed in the open end of bell section 
of the pipe. The plain end is just shoved 
in, the operation requiring no tools. We 
can testify that all hell won’t pull them 
apart. Inasmuch as the joint is concealed 
the material going through the pipe never 
touches it. For this reason the joints 
have been used for nitric and sulfuric 
acid lines without damage. An interesting 
feature is that although these joints are 
absolutely pressure and vacuum tight, 
they are flexible and will absorb vibration 
transmitted by pumps and operating 
equipment. 

The same company has also expanded 
its line of laboratory stoneware to include 
square and half round, closed and open 
end drain troughs for laboratory work. In 
Bulletin 403 the company describes its 
complete line of portable and stationary 
tanks, kettles, stills, mixers, pipes, valves 
fittings and special process equipment. 


The address is 50 Church St., N. Y. C. 


PFAUDLER’S G. |. TUMBLING 
TANK 

Herb Hanson of the Pflaudler Company 
sent us the accompanying photograph of 
a tumbling tank mixer. This machine is 
of course glass lined and agitates its con- 


tents without entrainment of air by 





tumbling the batch over and over like a 
barrel churn. Herb says a number of them 


are in operation for dissolving operations 
such as the manufacture of lotions and 
medicines where vapor loss must be pre- 
vented. People like this type of mixer be- 
cause they are so easy to clean and dump 
and because they give a thorough mix. 


LABORATORY PUMP 


The H. B. Manufacturing Co., Cleve- 
land, announces a handy lab. pump. The 
PRESTO is made to fit pint, quart or 
gallon cans, and to deliver either 14 oz. or 
! oz. with each complete stroke of the 
pump plunger. The photograph shows the 
PRESTO inserted in the quart oblong can, 
while beside it is the gallon size PRESTO 
The PRESTO fits into the 
can and being equipped with a screw cap 
allows it to screw onto the can taking 
place of the regular can cap. The PRESTO 


pump alone. 
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is absolutely positive in its action and 
accurate, and is so constructed that it can- 
not leak even though the can is laid on its 
side or placed in an inverted position. ‘The 
PRESTO is said to be ideal for filling 
bottles of small capacity. The Liquid by 


being placed in the can is pumped out in 








measured quantities and the job of filling 
the bottles is done very quickly and with- 
out any muss or fuss. It is ideal for the 
The PRESTO is all brass 


grade 


small packer. 
and the workmanship is_ high 


throughout. 


ABBE SHORT-CUTS 

“Face powder at any speed you wish”’ 
is the new Abbe slogan. Whether you 
want equipment for a hundred pounds or 
a ton a day, Hank Kleinfeldt and Art 
Beach, the powder twins of the Abbe 
company will give it to you. Realizing 
that many manufacturers wanted rapid 
output without big investment in large 
size units of equipment, Hank and Art 
have been going around the trade showing 
the boys how to get it. They reported 


many cases where manufacturers were 
using expensive extended colors to save 
milling time. They also found that many 
powder makers were not using high speed 
mills because they had to have a mixer 


anyway to give the ingredients a_pre- 





liminary mix before running them through 
a pulverizer. So the first step was to pro- 
vide a high speed pulverizer with a mixing 
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hopper attached to it and functioning as an 
integral part of the machine. This re- 
sulted in the development of a combina- 
tion mixer-mill, which sells, so we under- 
stand, for less than seven hundred dollars 
complete. The output of the unit is said 


to be more than five hundred pounds per 





hour. While this machine speeded up 
making the finished product tremendously, 
it didn’t make any provision for grinding 
color bases, unless the straight color was 
thrown in with the rest of the mix. So 
then they installed in one plant a multiple 
jar mill for grinding color and perfume 
base. The advantage of this machine is 
that color bases for several different 
shades can be prepared simultaneously. 
A recent installation includes a multiple 
jar mill for color and perfume bases, a 
mixer-mill for making the powder and 
their new direct motor driven turbine 
sifter. An interesting feature is that the 
whole layout didn’t cost as much as some 
of the larger sized pulverizers. The set up 
is very flexible because color and perfume 
base is always available and the unit can 
be switched over from one to the other 
very quickly. 

Abbe also announces that the Abbe 
Turbine Sifter is now available as a direct 
motor driven unit and also that it will 
shortly be obtainable in a medium size. 
Many manufacturers found that the 
capacity of the Abbe Midget Sifter was 
not quite great enough, and that the 
capacity of the big Turbine was too great, 
so Abbe is going to provide an in-between 
model at an in-between price. 


LITERATURE 

L. O. KOVEN & BROTHER INC,, 
JERSEY CITY has sent us one of the 
most interesting catalogues we’ve seen in 
a long time. What makes this appeal to us 
is that a large part of the Koven output 
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SAVINGS IN Speedy SIFTING! 


TEN MORE BIG MANUFACTURERS 
BOUGHT ABBE BLUTERGESS TUR. 
BINE SIFTERS during the last month and 
scrapped their old equipment. 


WHY? 


1. Because Abbé Sifters are the FASTEST, LEAST EXPEN 
SIVE and MOST EFFICIENT Sifters in existence. 


2. They are dustless in operation. 


E ENGINEERING ( 


mew YORK 


They cost very little to operate because no large, expensive 
bolting cloths are required. 

4. They do not clog even with sticky powders. 

5. They require very little floor space. 


6. They feed themselves automatically. 
7. They can be used for any powder: face, talcum, baby, dental, 
shaving and soap powders; powdered gums and powdered drug 


extracts. 


START SAVING NOW WITH ABBE 
SIFTERS ... 3 SIZES 


ABBE ENGINEERING CO. 


56 CHURCH ST. COrtlandt 7-1115 NEW YORK 


BOSTON @ BUFFALO @ BALTIMORE @ CHICAGO ® AKRON @ LOUISVILLE @® LOS ANGELES @ CLEVELAND @ MONTREAL ® TORONTO 


At left is our Fourteen Disk Wheel 
Type Filter, just one of the many 
sizes we manufacture. With the 
use of the Ertel filter and filter 
sheets, you will give your liquids 
a polish heretofore not dreamed of. 
Send us a gallon of your liquid and 


let us prove to you what our filters 
will do. 























Ertel Portable Mixers, direct driven 
or back geared, furnished in all 
sizes and for any purpose. Scientif- 
ically designed, accurately bal- 
anced, they are light, easy to 
handle and are always ready for 
instant service. Note the handy 
grip on illustration at right, an ex- 
' clusive feature of the Ertel Mixer, 
Fourteen Disk Wheel Type Filter which makes it truly portable. 
MANUFACTURERS OF 
Ertel Asbestos Disk Filters, Ertel Asbestos Filter Sheets, Allegheny 


Stainless Steel Tanks, Portable Bottle Fillers, Glass-Lined Tanks, 
Portable Mixers, Pumps and Other Liquid Handling Equipment. 


ERTEL ENGINEERING CORP. few vor xy 
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Back Geared Mixer—furnished 
with acid resisting Monel or 
Stainless Steel shaft and 
propellers. 

















consists of specially designed equipment. 
The book is full of mixers, tanks, kettles, 
stills, condensers, hoppers, dryers, evapo- 
rating apparatus. conveyors, etc. of al- 
most every kind of metal and in many un- 
usual shapes. Koven seems to have lent a 
hand to every industry and we think 
you'll find this catalog worth reading. 


ROBINSON MFG. CO., MUNCY, PA. 
has just sent us a new catalog on mixers, 
which lists about every kind of dry mixer 
we've heard of. Included are horizontal 
mixers for face powder and tablet granu- 
lations, chemicals, etc., continuous mixers, 
barrel mixers, revolving mixers, prism 
mixers, single mixers, double mixers, triple 
mixers. We’d almost forgotten there are 
also liquid mixers of several types, soap 
crutchers, steam jacketed mixers, etc. 


NEW PORTABLE CAPPER 

The production of a new low-price 
portable capping machine has been an- 
nounced by The Ludcke Corporation, 41 
North Beacon Street, Watertown, Massa- 
chusetts. This new capper, called the 
KINEX, is said to be the only portable 
unit on the market capable of tightening 
screw closures of all types, shapes and 
sizes from 10 m m to 90 m/m; and if 
necessary, closures can be put on tighter 
than is consistently possible with high 
hand tightening. The manufacturers re- 
port a tremendous interest on the part of 


drug and cosmetic manufacturers in this 
new unit, because it is swiftly adaptable 
to all types of drug or cosmetic packaging. 
The machine can be used for tray or con- 
veyor belt operation and it tightens caps 
at a speed up to 100 per minute. Selling 
at a new low price, this portable machine 
appears to be particularly attractive to 
both large and small packagers. Further 
information is available on request to the 
manufacturers. 


MILK OF MAGNESIA 


You are all familiar with the two prin- 
cipal ways of making milk of magnesia: 
double decomposition and colloidal sus- 
pension. The former is the ex-official 
method, the latter perhaps is the method 
most generally employed. This method 
requires a colloid mill or a homogenizer. 
The ingredients are given a preliminary 
mix and are put through a colloid mill, 
which breaks down the solid particles to 
such a fine state of subdivision that a more 
or less stable suspension is formed. 

The homogenizer is making rapid strides 
in this field for manufacturers are discov- 
ering that with such a machine they can, 
not only make a finer and more stable 
product, but that they can also make it 
faster. To show what progress has been 
made and to illustrate graphically the 
effect on final particle size of the various 
manufacturing methods, we are pleased to 


publish the results of a study of the sub- 
ject made by a very large detroit pharma- 
ceutical house. In this study milk of 
magnesia was made by the D/D process, 
by the colloid mill method and also by the 
homogenizer method. The accompanying 
micro-photographs reveal the results so 
graphically that it is hardly necessary to 
say anything about them. One of the 
micro-photographs shows hydrated, un- 
processed magnesia. Particles are coarse 
and lacking in uniformity. Another shows 
how the material looked after having been 
run through a certain type of colloid mill. 
This is much more uniform but still there 
are a considerable number of coarse par- 
ticles. The third sample was run through 
a different type of colloid mill, which, as 
the micro-photographs show, was still 
more uniform, but coarse irregular par- 
ticles are in evidence nevertheless. The 
fourth sample was made by the double 
decomposition method. This one is uni- 
form but coarse. The homogenized sample 
is absolutely uniform and much finer as to 
particle size than any other. The results 
of this work confirms the experience of 
makers of other famous brands, milk of 
magnesia, regardless of how it is made 
beforehand, is much more uniform and a 
lot more stable when homogenized. A 
number of manufacturers who use the 
double decomposition method finish off 


their products in a homogenizer. 





Upper and lower pictures at the extreme left show two gritty unprocessed hydrated magnesia. Center of upper shows the uniformity but 
coarseness of double decomposition milk of magnesia. Center of lower row shows grittiness of sample from one colloid mill, while right 
Upper right shows smoothness and uniformity of product made 


of lower row shows non-uniformity of sample from another colloid mill. 


with homogenizer. 
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COMBINED SIFTER, BLENDER 
ROSS and MIXER 


For Sifting, Mixing and Blending 


FACE POWDER, DRY ROUGE, 
peers. 3 BATH SALTS, MEDICINAL 
—<tte POWDERS, CRUDE DRUGS, 









This machine can be furnished with steam jacketed 
trough or with a steam jet for making Pastes, Liquid 


q 


Face Powders, etc. 


Made in capacities of from 20 Ibs. to 500 Ibs. per 
charge. 


Can be supplied with any mesh sieve desired. 


Send for Catalog 10 


CHARLES ROSS & SON COMPANY 


83 EMERSON PLACE BROOKLYN, N. 
’Phone: Prospect 9-8400 


MODEL-S: IMPROVED 
U. S. STONEWARE 111 WORLD 
~TUMBELMIXER™ i ce 
q 3 1 
we: 
— FOR AIR-TIGHT LIQUID REL Te 
: MIXING: Op lee? Aj 
Medicines, Emulsions, * 
*. i Lotions, Tonics, Syrups, <= *” "Se 
; a Mucilages, Essential Tit eee : 
¥ Oils, Perfumes. \ 2 
Lh. FOR DUSTLESS POWDER i toh 
NS X MIXING: ‘a ; i he 
oe Y ss om, Talcum & Face Powders, 
at ———— Bath Salts, Chemicals, | 
SS Powdered Extracts, ee | 
Tablet Granulations. -. 
INEXPENSIVE @ FAST @ EFFICIENT the = 
Made of “U.S. Corrosion-proof Stoneware’’ 
No Evaporation, No Product Loss, No Air Incorporation The most flexible labeling machine. 
STRONG...EASY TO CLEAN...CORROSION-PROOF Easily equipped for labeling any size 
CAPACITIES 10 TO 75 GALLONS bottle or jar. Many exclusive mechan- 
—— a ical features, developed by manufac- 
tate de! turing experience of more than 35 years. 
I Machinery a) 














SEND FOR BULLETIN No. 404 


THE U.S. STONEWARE CO. 
50 CHURCH ST. NEW YORK 


Tanks * kettles * mixers * filters * stills * piping * valves 


WORCESTER, MASS. 


Makers of complete line of automatic and 














semi-automatic labelers. 
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No. 2 Rotary 
Tablet Machine 


New and Improved ! 


We have no yearly models—but improvements and 
refinements are being constantly added to Colton 
machines. 


There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease. in 
operation have made this possible. 


The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying | 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Ave. 
Detroit, Michigan 











| ! 
Labor Saving Units 


for lower production costs 


FILTERS 
MIXERS 
FILLERS 


The time and labor saving features of the modernized 
HY-SPEED machines will lower your mixing, filtering and 
filling costs. In addition, their reputation for producing 
superior products is well-established throughout the drug and 
perfume trade. 














Write for complete catalogue 


ALSOP ENGINEERING CORP. 


Manufacturers of filters, mixers, fillers, tanks, revolving tables, etc, 
39 West 60th Street New York, N. Y. 








= Hy - fey S72: | ——— 








ie ee 


REBUILT 
EQUIPMENT 2% 








Every item shipped from our shops is 
overhauled and definitely guaranteed 








1—Anderson fully automatic Carton Filler, Weigher, Sealer. 
1—Package Machinery Co. Cellophane Wrapping Machine. 
5—Filling and Weighing Machines. 
10—World Improved, Ermold, National Labelers. 
2—Karl Kiefer Visco Jar Fillers. 
1—400-gal. Pfaudler Glass-Lined Vacuum Still. 
1—Rogers 6’ copper Vacuum Pan. 
29—Capem 4-head automatic Screw Cappers. 
1—U. S. 29-sprout rotary Vacuum Filler. 
8—80-qt. Reed, Hobart, Century Mixers. 
3—Coombs Gyratory Sifters, 20’’, motor driven. 
1—Karl Kiefer 5-spout tray-type Vacuum Filler. 
Dry Powder Mixers, 100 to 4000 Ibs. 
Colton Tube Fillers, Closers, Clippers. 
12” dia. Disc Filters, 4, 10, 20 plates. 
New high-speed and back-geared Portable Agitators. 
Pony Mixers,—Laboratory, 8, 15, 40 gallons. 
New Glass-Lined Tanks, 10 to 500 gallons. 
Tablet Machines—Colton 3B, single punch; Mulford single punch; 
Stokes Eureka hand; Stokes Rotary ‘‘B;” Stokes ‘“M” single. 
Copper and Aluminum steam-jacketed Kettles, 25 to 300 gallons. 
Miscellaneous—Drug Mills, Filter Presses, Pulverizers, Jacketed 
Mixers, Ointment Mills, Screens, Revolving Pans, Dryers, 
Pumps, etc. Send for latest printed lists. 


WHAT HAVE YOU FOR SALE? SEND US YOUR LIST. 


Consolidated Products Company, Inc. 


20-21 Park Row A , New York City 
Shops: 335 Doremus Ave., Newark, N. J. 
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New STOKES ‘‘RB-2’’ 
Rotary Tablet Machine 





' Special laboratory division devoted to tablet compressing and coating problems 


NEW MACHINES 


AND AN 
EXPANDED LABORATORY ond 


S E R V I . E Closet—No. 38. (Electrically 
heated with automatic tem- 


perature Control) 











During the past three years we have not 
only modernized our complete line of 
Tablet Machines and auxiliary equip- 
ment, but we have expanded our labora- 
tory advisory service on the preparation 
of materials and formulas, selection of 
equipment, plant layout, and_ the 
proper manufacturing technique to use 
to get the desired results. 


A laboratory staff which includes an 
expert tablet maker and coater, as well as 
chemical and mechanical engineers, is 
available to advise you on your tablet ie 
making and other pharmaceu- New STOKES Coating Pan 
tical equipment problems. with 1-A Stand j 










Typical problems solved for our 
customers include the prepara- 
tion of effervescing tablets, 
special coating problems includ- 
ing enteric coating, com- 
bining operations to sim- 
plify granulating procedure, 
developing formulas for 
compressing without the 
use of binding solutions, 
granulation of incompatible 


ingredients, etc. New STOKES 
Capsule Filler 


Our new catalog 33-T de- 46-D 
scribes this expanded lab- 
oratory service fully, as well 
as our new and improved 
machines. 

New STOKES 


ASK FOR YOUR COPY 
One Gallon Lab- 


FJStoKes MACHINE COMPANY serge 
[SSS CAME 935 


5932 Tabor Road Olney, P. O. Philadelphia, Pa. 
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PERFUMERS’ SHELF 


Pine Scents 

The increasing popularity of pine scents 
has gained considerably over the past year 
due mainly to the increased use of bath 
salts and other bath preparations. Its in- 
troduction can be attributed mainly to the 
Swedish masseurs who have always con- 
tended that Swedish pine needle oil was a 
valuable adjunct to their baths and mas- 
sage creams. However, the limited supply 
of this oil has led to the use of the Siberian 
pine needle oil as well as derivatives such 
as bornyl acetate, borneol iand iso-borny] 
acetate. To American perfumers must be 
given a large portion of the credit for the 
development of new and varied shades, 
and if one will examine any of the many 
popular priced products on sale, he will 
agree that in nearly all cases the perfuming 
of these products has been extremely well 
done. 

The cost of making a pine scent is very 
reasonable since all of the ingredients used 
are of moderate price. But where varia- 
tions are required, the cost must be in- 
creased slightly. Of prime importance in 
making an odor of this kind is a fine qual- 
ity Siberian pine needle oil. But it is not 
advisable to use this alone since the odor 
will not predominate as long in the prod- 
uct, nor will it be as fine and as delicate as 
when the oil is compounded. 

Borneol is rather harsh and camphor- 
aceous as is its isomer, and it is recom- 
mended that its use be limited to cleaning 
compounds, sprays, and para-block odors. 
Bornyl acetate, however, is more delicate, 
and since it is a natural constituent of pine 
needle oil, it is a valuable addition. It is 
also said to be about fourteen times 
stronger in odor value than the oil itself, 
and it is very stable. Iso-bornyl acetate is 
also of importance and is somewhat softer 
in odor value, making it more desirable for 
cream preparations. 

Small amounts of cedarwood oil and 
balsam of fir, Canada, added to the mix- 
ture assist in giving added fixative quali- 
ties. 

We have now considered the materials 
which have a resemblance to the odor of 
pine itself, and it is now necessary to round 
off the odor and make it more pleasing the 
sense of smell. The addition of musk 
ambrette produces a decided improve- 
ment, and an excellent variation can be ob- 
tained by introducing either ylang ylang 
Bourbon, or Madagascar together with a 
small amount of an artificial violet and 
rose. Strange to say, the above men- 
tioned products do not vary the pine odor 
to any marked degree, the only object of 
their use being to modify and soften the 


Mar. ’35: XXXVI, 3 


finished product. Their use is prohibitive 
in sanitary preparations where a pine odor 
is required, but in this capacity pine oil 
steam distilled is most commonly used be- 
cause of its strong antiseptic value. 

The use of pine odors to date has been 
limited to creams, shaving creams, bath 
preparations, and sanitary supplies, and it 
is extremely doubtful whether there will be 
any new application for this type of odor 
in the future except in the commercial 
deodorant field where the possibilities are 
unlimited. 


Esters of Propionic Acid in Perfumery 

It is an interesting fact that the pro- 
pionates found in natural oils are only de- 
rived from the lower aliphatic alcohols, 
these esters have a fruity aroma and taste 
and accordingly find wider application in 
flavoring essences than they do in per- 
fumery. Although the propionates of 
aromatic and terpene alcohols are not 
found in nature many of them possess 
characteristic odors which makes their use 
interesting and valuable in perfume com- 
positions. 

Heptyl Propionate has an odor remotely 
resembling phenyl or cinnamy! propionate, 
but differing from them by its more waxy 
dominating note and suitable therefore to 
be used in rose perfumes. 





Octyl Propionate. Its odor is distinctly 
fungus but yet somewhat fruity. Interest- 
ing effects can be obtained with it in 
flowery odors, as in jonquil, reseda, etc. 

Nonyl Propionate has an odor similar to 
the foregoing but its character is some- 
what less rutaceous and it has more of the 
waxy odor that is desirable in rose com- 
positions. 

Lauryl or Duodecyl Propionate possesses 
a pronounced fungus odor and without 
doubt can be used for securing new and 
original odor effects. 

Citronellyl Propionate has a sweet, pro- 
nounced fruity rose odor and is especially 
suitable in honey-suckle and rose com- 
positions. It is also useful in fruit essences. 

Geranyl Propionate is thought to occur 
in oil of lavender. Its odor is sweet and 
pleasant and reminds one of grape blos- 
soms. Some commercial products have a 
disturbing earthy nuance which may be 
traced to the use of an impure geraniol in 
the preparation of this ester. The charac- 
ter of the odor of the pure ester makes it 
very useful in numerous compositions, 
such as lily of the valley, rose, lavender 
and bergamot. It is especially suitable in 
oils for perfuming brilliantines on account 
of its solubility in mineral oils. 
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“Before the NRA they called her a hidden demonstrator’ 


The Drug and Cosmetic Industry 








Dhe Bes of Pines 


Pine Needle Oil is used in Bath Preparations, 
Inhalants, Soaps, Incense, Eau de 


Cologne and many other Products. 


Siberian Pine Needle Oil has the true odor 


of Pine. 


Oil of Pine Needles Siberian Parento merits 
your attention. 


Our direct connections enable us 


to offer an oil of superior quality. 


Samples and quotations on request 


Compagnie Parento, Inc. 
Executive Offices and Laboratories 


CROTON-ON-HUDSON, N.Y. 


New York Los Angeles, Calif. Detroit Toronto, Ont. 
507 Fifth Avenue R. F. Eaton H. E. Brown 73 Adelaide St. W. 
4803 Everett Ave. 7376 Grand River Ave. 


a ie 
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Facial Packs 

Among powdered materials for manu- 
facture of facial packs may first be men- 
tioned mucilaginous and aromatic drugs. 


Mucilage-containing drugs are of two 
types, namely those containing albuminous 
substances and those containing poly- 
saccharides. The first group contains 
almond meal and legume meals such as 
pea and bean meal, while the second group 
includes rice, wheat and potato starch, 
marshmallow root, tragacanth and pow- 
dered gum arabic. Aromatic drugs com- 
prise myrrh, olibanum, fennel, rose leaves, 
orris root as well as melilot 

Herb packs have come into recent favor. 
Coarsely powdered drugs are stirred with 
water to a pulp and this pulp is then 
heated in a suitable vessel just below boil- 
ing. Better still, the pulp is padded in a 
cloth and heated in a pan, water being 
sprinkled on the pad to prevent burning. 
These herbal packs are used to combat 
pallor and age lines in faces or in treating 
pimples and blackheads. 
slight swelling of the skin they open the 
pores and permit easy removal of blem- 
ishes. This is another of the methods 
available for bringing blood nearer to the 
surface of the skin, partly through the 
irritating effect of the essential oils in the 
drugs, partly because of the application of 
heat. In addition, the treatment, by 


By causing 


causing the albumin in the skin to swell, 
facilitates the removal of pimples and 
causes more serious infections to come to 
a head sooner. A few drugs customarily 
used are chamomile, rosemary leaves, 
thyme, pine needles, melilot, rose leaves, 
etc. Most drugs, as well as those just 
mentioned, contain tannins which have an 
astringent effect. 

Modern facial packs do not only occur 
as creams; they are often sold as powder 
mixtures to be made into a paste with 
water directly before use. 
and herb powders belong in this group. 


Herb pastes 


The oxygen pack is an achievement of 
modern cosmetic manufacture. It con- 
tains from 10 to 20% of sodium perborate 
mixed with borax and bolus alba. Before 
use the powder is made into a paste with 
acetic or citric acid and then applied to 
the face. 

For treating oily skins by absorption of 
excess fat, bleaching or absorbing earths 
are used. These are the well-known com- 
plex silicates with high absorbing power 
that are used industrially for bleaching 
oils; Fuller’s earth is an example. 

Mud is also used in beauty treatment. 
The dried and powdered material is made 
into a paste with water and applied to the 
skin. The acids present are astringent in 
action and have an effect upon the tissues. 
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THE COMPOUNDERS’ CORNER 


The preparations are occasionally radio- 
active, but the radioactivity is not lasting. 
However, preparations emitting active ra- 
diations are unsafe in unskillful hands and 


are not to be recommended. 


Stearate Creams 

The so-called day or stearate creams be- 
long to a small group of cosmetic prepara- 
tions which have been recently developed 
and rapidly became popular. Their popu- 
larity is due to the fact that they give a 
dull finish to the skin, depending upon the 
character of the stearin. In the use of a 
stearate cream, unsaponified stearin in 
finely divided form is dispersed on the 
skin. In the usual method of preparation, 
half of the stearin is saponified, while the 
other half is emulsified unchanged by the 
stearate soap. This unsaponified stearin 
not only produces the desirable dull finish, 
but it also acts as an effective powder base 


for powder applied afterwards. 












Although there is no particular trick to 
the preparation of stearate creams, they 
may occasionally cause difficulties for the 
inexperienced manufacturer. These arise 
when the temperatures are not watched 
closely enough, when heating is not 
properly done and when the mixture is 
stirred too much or too little. One of the 
worst annoyances is the formation of small 
lumps which appear in the potassium 
carbonate process. 

There are three methods for the prep- 
aration of stearate creams. The potas- 
sium carbonate method is the first and 
most commonly used. With liberation of 
carbon dioxide, potassium stearate is 
formed. The reaction is apparently com- 
plicated and does not proceed smoothly 
because of the appearance of an “‘inter- 
mediate phase: lumps form in parts of 
the batch that are in condition to favor 
their formation. The lumps may be re- 


moved by thinning the cream with water 
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“Sir, everyone in the trade knows that I insist on purity” 


The Drug and Cosmetic Industry 














- Chicago 





Odorless 
Cocoa Butter 


A genuine U.S.P. Cocoa Butter—almost 


white in color. 

For creams, lipsticks, pharmaceuticals, 
etc. 

Costs more than ordinary grades—but 
economical because of savings in perfume 
oils. 

Packed in cases of 110! Ibs. 
Slabs of about 28 Ibs. 


5 Ib. trial lots @ 50¢ Ib. 
f.o.b. N.Y.C. 


Send for list of Cosmetic Materials 





R. F. REVSON CO. 


91 Seventh Avenue New York 
Specializing in 
Chemicals for the Cosmetic Industry 




















MYSORE GOVERNMENT 
Sandalwood 


~~ Oil ae 


Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 


Agents for the 
United States and Canada 


W. J. BUSH & CO. 











Essential Oils 
New York 


National City, Cali. 


(Incorporated) | | | | 


Montreal 
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[j REBUILT and NEW 


“Reltity Vac: 


Stokes Style T Tablet Machine, motor driven 
Stokes F Automatic Jar Fillers 
Stokes Style E Tablet Machines 
tokes, J. H. Day and Stokes & Smith Powder Fillers 
2—Abbe No. 3 Eureka Jar Mills 
U. S. Acme and Fowler 6-spout Fillers 
Fowler No. 23 Jr. Vacuum Bottle Filler 
Rodgers New Vacuum Bottle Fillers 
Kiefer 10’’ twelve plate multiple disc Filters 
Dry Powder Mixers, 100 to 2000 lbs. 
Rodgers New Accumulating Tables 
World Improved Ermold and National Labelers 
15”, 20”, 24”, 30” and 36” Copper Revolving Pans 
Stokes and Colton Tube Fillers and Closers 
Pony Mixers—8, 15, 20 and 40 gallons 
Cream Mixers—Champion, Read, 20 to 80 qt. 
Rodgers Fillers, Closers, Clippers & Clipless Machines 
Lightning and Rodgers Portable Electric Mixers 
30 to 500 gal. New Glass-Lined Tanks 
30 to 150 gallon New Water Jacketed Glass-Lined Kettles 
Ointment Mills—7”, 12”, 18” diameter 
Complete Pill and Tablet Making Machinery 
Copper Kettles, Capsule Fillers, Pumps, Filters, etc. 
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Send for our Soap Machinery List No. 15 


STEIN —BRILL 


CORPORATION 






Agent for George G. Rodgers Co. 


183 Varick St. New York, N. Y. 
Cable Address:—Bristen Tel. WAlker 5-6892-3-4 


A Uniform 


LANOLIN.. 


Hydrous and Anhydrous 


® Every chemist and buyer of U. S. P. 
Lanolin knows how essential it is to 
establish a source of supply that will 
deliver an absolutely UNIFORM Lano- 


lin at all times. 


®@ Our UNIFORMITY guarantees a fine 
light color, a sweet natural odor, and a 
strictly U. S. P. product. 


© We welcome the opportunity of demon- 
strating how dependable UNIFORM 
Lanolin can be, for use in drugs and 
cosmetics. 


May we send samples? 


N. I. MALMSTROM & Co. 


147 LOMBARDY STREET 
BROOKLYN, N. Y. 
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and then boiling until the desired con- 
In this way 
the unsaponified 


sistency has been reached. 
the emulsification of 
stearin is brought to completion. — In- 
correct advice has been given by several 
writers who suggest suspending the boiled 
hot cream in cold water; rapid cooling 
promotes rather than removes lack of 
uniformity. When the process is satis- 
factorily completed, the product is a fine, 
white stable cream. 

The potassium hydroxide method is the 
simplest and is the one used in the largest 
factories. As contrasted with the car- 
bonate process, this method operates 
smoothly without the annoyance of lump- 
formation in the finished cream. 

The ammonia method leads to a very 
fine white cream, but the exact quantity 
of ammonia must be used. An excess re- 
mains in the cream for a long time and 
will interfere with its odor. Ammonium 
stearate gradually turns brown when ex- 
posed to air, so that earthenware jars may 
not be used for packing the cream. Pack- 
ing in tubes avoids this particular 
difficulty. 

Because of their ability to hold large 
quantities of water, stearate creams give a 
high profit margin, but the amount of 
water present must not be so great as to 
be noticeable to the consumer. 

A disadvantage of this type of cream 
lies in the fact that the skin may feel 
rough after the application of stearates. 
this, 


To overcome creams are usually 


super-fatted. The new process is con- 
siderably more complicated than the old 
one since it becomes necessary to emulsify 
an additional quantity of fats and the 
stability of the oil-in-water emulsion is 
lessened. Satisfactory results are ob- 
tained, however, by careful and sufficient 
saponification, and the use of some of the 
newer emulsifying bases as superfatting 


agents. 


Shampoos 

After a period of use in shampoo mix- 
tures, fatty alcohol sulfonates give indica- 
tions of being for that 
purpose, whatever their value in other 
applications. A few instances have al- 
ready been reported of itching and in- 
flammation of the scalp following the use 
of these preparations, but the complete 
dermatological study which will give the 
final decision has not yet been undertaken. 


unsatisfactory 


Fatty alcohol sulfonates are technical 
products of uneven composition. The 
product of the same manufacturer will 
occasionally vary in its pH value from 7 
(neutral) down to pH 4 (contaminated 
with sulfuric acid). As no organic acids 
have been found in the mixture, acidity 
may always be considered as due to sul- 
furic acid. Fortunately, the sulfonates are 
always diluted with water when used s 
that the harmful effect of the acid is 
lessened. 
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Free sulfuric acid cannot, in general, be 
completely removed from hair by rinsing 
with water; the use of dilute solutions of 
alkalies is necessary to neutralize last 
traces of acid. 
neutral sulfonate 


should not be used to clean living hair 


Even the entirely 
since it removes fats and oils far too com- 
pletely. In addition to removing dirt and 
impurities, it emulsifies the protective 
coating of the hair, and leads to irritation. 
The sulfonate itself is absorbed by the de- 
greased skin, and, being a foreign sub- 
stance, may eventually cause trouble. 

On the other hand, neither the skin nor 
the hair will absorb alkali salts of fatty 
acids. Irritation is caused only by free 
alkali arising from hydrolysis and this can 
be controlled by the selection of the right 
fatty raw materials. Irritation from ex- 
cess alkali is generally due to the use of 
palm kernel oil or coconut oil or mixtures 
containing too large a proportion of these 
ingredients. Soaps like these have com- 
paratively low-weight fatty acid molecules 
so that their hydrolysis leads to the forma- 
tion of higher concentrations of alkali than 
will be obtained, for example, from a soap 
made from 75% tallow, 10°; hog fat and 
15° coconut oil. An aqueous solution of 
soap containing excessive alkali will affect 
the hydrogen ion concentration in the cell 
as well as remove the protective coating 
too thoroughly. Factors like these are not 
sufficiently known to cosmetic manu- 
facturers. 

Free alkali is just about as harmful to 
hair as is free sulfuric acid. Only a small 
proportion will be taken up by the harden- 
ing compounds in the water and made 
harmless. When hard water must be used 
in shampooing, the hair should be finally 
rinsed with dilute organic acid solutions 
such as formic, acetic, tartaric or citric 
acids to remove lime and magnesia soaps 
deposited on the hair. The acids are then 
completely with 


removed by rinsing 


water. 

To be suitable for use in shampoos, a 
soap must have the following properties: 

1. It must not irritate the skin. 

2. It must leave no alkali in the hair. 

3. It must not form lime soaps during 
the rinsing process. 

4. It must be easily soluble in water 
and easily rinsed out of the hair and scalp 
by means of warm water. 

5. it detergent 
effect in the presence of alkalies. 


must have a good 
The alkali limits in a good soap should 
lie between 0.03 and 0.05% 


vantageous to add 


It is also ad- 
substances 
which prevent animal fibres from being 


known 


injured by alkali; these substances should 
not unfavorably affect the color and ap- 
pearance of the shampoo mixture and 
should impart softness and luster to the 
hair. 

It is important to prevent, as far as pos- 
sible, the deposition of lime soaps on the 
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hair. These make the hair seem dusty 
when dry and also impart an unpleasant 
odor, since they are rapidly oxidized in 
air. The use of a protective colloid which 
either emulsifies the lime soap or trans- 
forms it into a granular product instead 
of a sticky one seems to be useful. 


Dentifrices 

Tartar has the following average com- 
10%, 
magnesium car- 
iron oxide 0.3%, organic 


carbonate cal- 
cium phosphate 65°, 
bonate 2.7%, 


position: calcium 


substances 15°¢ and water 7%. 

The mineral substances in tartar come 
from the mineral substances in the saliva 
in which they are held in suspension by 
Under 
certain conditions these mineral ingre- 
dients are precipitated and cemented by 
means of organic matter present. It is 
probable that this process is promoted by 
temporary changes in the hydrogen ion 
concentration of the saliva. 


little-known organic compounds. 


In sulfo-oleates we have compounds of 
uniform high quality which can prevent 
the daily cementing of lime-magnesia com- 
pounds precipitated from the saliva and 
which, in addition, will very slowly re- 
In no case 
must the tartar removing substance affect 
the teeth themselves, so that the use of 


move tartar already formed. 


organic and inorganic acids must be en- 
tirely avoided. 


Turkey Red Oil 


Oils containing hydroxyl groups or un- 
saturated fatty acids may be sulfonated. 
These sulfonated oils are generally poorer 
emulsifying agents than soaps but they 
stop or lessen alkaline hydrolysis and have 
the power of dissolving considerable quan- 
The 
best sulfonated oils contain about 6.54% 
of SOs, or are about one-third sulfonated. 
Recently, more highly sulfonated prod- 


tities of lime and magnesia soaps. 


ucts have been made available. 

Turkey red oils do not have a uniform 
composition. They dissolve in water to 
form clear or opalescent solutions and have 
great wetting and penetrating power. The 
sulfohydroxy acids have similar prop- 
erties and are used in various industries 
but they are not altogether safe physio- 
logically and may cause skin eruptions. 

Turkey red oils are enjoying increasing 
popularity, especially in valuable special 
products. They are chiefly used in soaps 
(shaving soap, improvement of lathering 
in toilet soaps, acid shampoos, etc.) The 
ricinolsulfonic acid is frequently used. 

Essential oils when mixed with turkey 
red oils are dispersable in water (bath 
preparations). Sodium sulforicinoleate has 
special emulsifying power: 10 parts of 
water and 10 parts of sodium ricinoleate 
make a paste which becomes jelly-like 
with 4 parts of water. More water leads to 


a milky emulsion. 
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Norwich Uniform Quality 


| ; f th a . ‘ = 
| In the extraction of the active in Aloin U.S.P. Oleoresin Capsicum 


gredients from natural products, 
uniformity is of utmost importance. 
| Our fifty years’ experience in pro- Podophyllin U.S.P. Resin Scammony 
| duction of these products has re- 
sulted in perfection of superior . ; ' 
Oleoresin Ginger Resin Jalap 


| methods of scientific control. You 


| get the protection of this control 


| when you use Norwich ingredients | Solid and Powdered Extracts 


| in your finished products. 
be - | and Concentrates 


THE NORWICH PHARMACAL COMPANY 
NORWICH, NEW YORK 





Imported Chemical and Flavor Specialties 


PRODUCTS OF 


the well-known firm of 


POLAK & SCHWARZ’s Essence-Fabrieken 


Zaandam, Holland 











Aromatic Chemicals Flavor Specialties 


Alcohols 8 to 10 incl. Cinnamy! Propionate Anethol Limes 
Aldehydes 8 to 18 incl. Cinnamyl \ alerianate Beniton Methyl] Anthranilate 
Amy] Cinnamic Aldehyde Dimethy! Benzyl Carbinol Benzaldehvde Orange, Sweet 
—— rts Eugenol — ere Bitter Almond Oil Orange, Bitter 
enzyl Acetate ugeno eee a Sea 

é ers Prune Extract 
Benzyl Alcohol Iso Eugenol ; : 

yi Al ‘ Ethers Rye blending oil 
Benzyl Cinnamate Methyl! Heptin Carbonate eaaaee Li Con : 
Benzyl Valerianate Phenyl Acetic Acid Ce : G til silencio 
Cinnamy! Acetate Phenyl Acetaldehyde Ognac \sreen emon 
Cinnamyl Formate Styralyl Acetate Coriander Oil 

Black Currant, Concentrate 


Methylethy! Phenylethyl Glycidate 


Phenylethyl Methylethy! Carbinol London Fruit Cake Flavors 


SPACE DOES NOT PERMIT A FULL LIST—CATALOG AND SAMPLES SUBMITTED ON REQUEST 


Exclusive United States Representative: 


73U/DD 
Sfromatic Chemical CO inc 


667 WASHINGTON STREET 








NEW YORK, N. Y. 
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ADVANCING THERAPY 


Vitamin A and Stones 

Despite the criticism which vitamin A 
received regarding its effectiveness in pre- 
vention of colds, this important vitamin 
has since bobbed up as effective in a more 
serious disorder—stones in the kidneys. 
No less than twenty-one cases of kidney 
stones were treated with vitamin A by 
Dr. C. C. Higgins, of the Department of 
Urology of the Cleveland Clinic, and ineach 
case the stones were made to dissolve and 
disappear. This discovery was the result 
of experiments on rats in which fifty per 
cent of the rats developed kidney stones 
and eighty-eight per cent developed blad- 
der stones within 260 days on a diet de- 
ficient in vitamin A. The stones in the 
rats disappeared when large amounts of 
vitamin A were given in the food. 


McKesson’s Phos-Cal 

Phos-Cal, a natural, highly concen- 
trated preparation of calcium and phos- 
phorus derived from pasteurized milk, is 
announced by McKesson & Robbins. The 
product, which is prepared in cooperation 
with the Rutgers Committee on Milk 
Minerals, comes in both liquid and tablet 
form, and is indicated in mineral deficiency 
of pregnancy, in convalescence, tetany, 
malnutrition, and as an aid in prevention 
of caries in children. 


BiSoDoL Tablets 


BiSoDoL, that justly famous product, 
is now available in tablet form, being 
packaged in flat tins of 30 tablets. 


Constipation Remedy 

In a report on constipation, Dr. F. H. 
Redwill, in the January issue of “Clinical 
and Medical Surgery,” gives the palm to 
a product called Taxol Tablets consisting 
of agar, bile salts, and an extract of in- 
testinal glands. In forty-one cases of con- 
stipation observed over eight weeks, Dr. 
Redwill reports that results were from 
“very satisfactory” to “excellent,” with 
only one case negative. 


Histidine in Peptic Ulcer 

A study has been made of the treatment 
of 52 cases of peptic ulcer by the use of 
histidine. The dose given was 5 mils of a 
4° solution administered daily for three 
weeks by intramuscular injection, no local 
or general reactions being observed. In 
two cases 20 mils was given daily for 
three weeks without apparent ill effects. 
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So far as was possible with ambulatory 
patients, histidine was made the sole 
treatment. Results indicate 58% of 
symptomatic cures with disappearance of 
abnormal X-ray findings, 19°% of sympto- 
matic cures with persistence of abnormal 
radiograms and 23% of failures. Subse- 
quently, three patients relapsed while one 
of the apparent failures improved. 


Orasthin 


L. Alexander administered Orasthin dur- 
ing labor and in the after-birth period to 
those patients in whom it was necessary 
to avoid rise of blood-pressure because of 
eclampsie or hypertony. Doses of 0.5- 
0.8 cc. worked after 4 minutes without 
raising blood pressure more than 5 mm. 
The great advantage of Orasthin over the 
usual hypophysis preparations lies in its 
failure to raise blood pressure. W. 
Schmitt used the preparation to prevent 
loss of blood in the after-birth period. 
According to F. Schuhmacher, injection of 
1.0 cc. directly after the birth of the child 
considerably shortened the after-birth 
period and reduced the loss of blood. 


New Medicines Abroad 


Androstin is the total testicular ex- 
tract, physiologically standardized, con- 
taining all the active principles of the male 
genital glands. It is useful in the treat- 
ment of testicular insufficiency, impotence, 
infantilism, premature senility, obesity. 
Dose: Tablets, 3 to 8 a day. Ampoules, 








contents of one ampoule injected intra- 
muscularly, using “A”? and “B”’ alter- 
nately. Packings—tablets in bottles of 
30. Ampoules of 1.7 cc. in boxes of 6 
(3 ampoules ‘‘A’”’=water soluble active 
principles, and 3 ampoules “B’’=lipo- 
soluble active principles). 

Eutonon, hormonal cardiac, is sug- 
gested for use in all forms of chronic heart 
insufficiency. _Dose—ampoules: 1.2 ce. 
intramuscularly once or twice daily. 
Liquid: 20-30 drops, three times daily. 
Packings—ampoules: 3 and 10 in a box; 
hospitals 50. Liquid: 20 cc.; hospitals, 
200 cc. Pharmaceutical Products, Ltd., 
London. 

Kephaldol, for the treatment of pain- 
ful and febrile conditions. Each tablet 
contains acetphenetidin, 2.15 gr., sodium 
salicylate, 1.75 gr., quinine 0.45  gr., 
caffeine, 0.25 gr., salicylic acid, 0.15 gr., 
citric acid, 0.25 gr., amylum q.s. Two 
tablets to be taken three times daily. 
Packed in tubes of 12 and 36 tablets. 
Kephaldol Laboratories, Ltd., London. 

Lodynic Products. Lodynic principle 
of low surface tension applied to treat- 
ment by ointments, jellies, antiseptics, 
etc. Used in the treatment of colds, 
gonorrhea, rheumatism, hemorrhoids. 
Packed in tubes. Research Products, Ltd., 
London. 

Pentnucleotide is a mixture of sodium 
salts of pentose nucleotides. It is useful 
in the treatment of agranulocytic angina 








“My dear, you simply must try the Rhythm method” 
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ANNOUNCEMENT 
THE PURCHASE 


is announced of the 
Crude Drug Department and facilities of McLaughlin Gormley King Company 
of Minneapolis, Minnesota 


To be merged with our Mid-western Division: 1228 West Kinzie St., Chicago, Illinois 





S. B. Penick & Co. have purchased the entire line of Botanical Drugs and related 
materials of Messrs. McLaughlin Gormley King Co. This purchase does not in 
any way include the business in Pyrethrum and allied products which Messrs. 


McLaughlin Gormley King Company will continue with renewed energy. 
@ e @ 
The Mid-west trade may now be assured of the uttermost in Service in crude 


drugs through the 


World’s Largest Botanical Drug House 


S. B. PENICK & COMPANY 


Main Office: 132 Nassau Street, New York 
“IF IT GROWS—PENICK HAS IT” 
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PURE OTTO of ROSE. AR Vis 
~ BATZOUROFF & CO. ot AY 
(Established 1845) | 
SOFIA, BULGARIA | ZINC STEARATE 
Modern Distilleries ad | CALCIUM STEARATE 
a. ae ALUMINUM STEARATE 
SOLE DISTILLERS BY MAGNESIUM STEARATE 


| 
| 
VACUUM PROCESS Stearate of Magnesia 





Light. Great Adhesiveness. Pure White. Immeasur- 

| able Fineness. Heavy if desired. Dusts out under 

| Quality is our first consideration. We have the puff like the finest pollen 

Stearate of Zinc ; 
Odorless. Impalpable. Pure White. Water Resisting. 
Great Adhesiveness. Light or Heavy as desired. 


always supplied the finest Otto of Rose it 
| is possible to produce. 


liveries in any quantity from one barrel to a carload. 
Prompt shipments. 


SOLE AGENTS 


STOCKS CARRIED: Chicago, St. Louis, San Francisco, 


| | 
Used by the Principal Consumers Here and Abroad | We are manufacturing the foregoing on a large scale. De- 
| 
| 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 
| 
| 


Georce Luepers & Co. 


New York Chicago San Francisco Montreal 


FRANKS CHEMICAL PRODUCTS CO. 


55 —323 "°° Sraeer BROOKLYN,N.Y 
BUSH 


TERMINAL BLOG. NO. 
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and other infectious states, accompanied 
by an extreme lowering of the white blood 
cell count and polymorphonuclear cells. 
Packed in 10 cc. vials, 12 vials to a box. 
Menley and James, Ltd., London. 

Pyrolactin is milk freed from fat and 
all bacteria. Pure or with added TAB 
vaccine, peptone or colloidal sulfur. Used 
in non-specific protein therapy. Packed in 
ampoules. Research Products, Ltd. 

Sedin consists of potassium bromide 
0.4 g., sodium bromide 0.4 g., ammonium 
bromide 0.2 g., salt 0.1 g.; with vegetable 
extract in soup tablets. Useful in neuras- 
thenia, neurosis, neuralgia, headaches, 
insomnia, epilepsy, dysmenorrhea, etc. In 
tins of 10, 20, 40, 100 and 500 tablets. 
Hommel’s Haemotogen and Drug Co., 
London. 

Thelestrin is ovarian follicular hor- 
mone. It is a standardized preparation 
with a direct action on the endometrium. 
Administered hypodermically. Induces 
the hypertonic engorgement of the uterine 
mucosa preceding the menstrual flow. 
G. W. Carnich Co. 

Oxygenated Pastilles ‘‘Sauter.”’ 
These contain natr. perboric. 10 mg., acid. 
boric. 10 mg., menthol 2 mg., menthae 
essent., rosae synth. essent., procainum 
0.5 mg., ephedrin. hydrochlorid, 2.5 mg., 
paraffin. liq., acac. gum. 

Anusol. Each suppository contains 
bismuth. oxyiod. resorcinsulfon. 625 mg., 
zinc oxide 500 mg., Balsam Peru 125 mg., 
cacao 01., arach. O1., cera fl. Goedecke 
& Co. 

Doryl. 
Doryl (carbaminoylcholine chloride) Pack- 


Each tablet contains 0.002 g. 


ages contain 20 and 50 tablets. Ampoules 
contain 0.001 or 0.0005 g. of Doryl. E. 
Merck, Darmstadt. 

Sucropin consists of belladonna ex- 
tract 1 mg., codeine phosphate 1 mg., pini 
sylvestri ess. 6.25 mg., menthol 2.65 mg., 
fluid extract polygalae 2.65 mg., papaver. 
rhaeados fluid extract 13.8 mg., tolu bal- 
sam 4.46 mg., sodium benzoate 89.4 mg., 
thymi ess. vestigia, citri ess., anethol, 
glycyrrhiz. succus., glycerine and sugar. 
de Marchin. 

Aspasmol. Tablets contain papaver- 
ine hydrochloride 15 mg., powdered bella- 
donna 15 mg., phenobarbital 25 mg., 
solani amyl., talcum, stearic acid, gum 
acacia. Optima. 

Asthmaphedrine. Tablets contain 
powdered belladonna 10 mg., ephedrine 
hydrochloride 25 mg., ethylmorphine hy- 
drochloride 15 mg., potassium guaiacol-o- 
sulfonate 100 mg., sodium benzoate 50 
mg., lactose 100 mg., stearic acid and gum 
acacia. Same manufacturer. 

Detayit contains 800 standard biolog- 
ical units of vitamin A, 200 standard units 
of vitamin D, oil arachadis, liquid paraffin, 
gum acacia, tragacanth, anisetti liquor. 
essent., water to 1 cc. Bayer and Merck. 

Migral contains caffeine 50 mg., so- 
dium benzoate, phenazon 450 mg., calcium 
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bromide, sodium bromide, anise syrup, 
water. F. Stache. 

Di-iodo-tyrosine. Tablets contain 100 
lactose 67.5 mg., 
Organum. 


mg. diiodotyrosine, 
sugar and white gelatine. 

Di-Menformon. Ampoules contain di- 
hydrofolliculin benzoate 50,000 units and 
olive oil to make 1 ce. Same manufac- 
turer. 

Ichthoplasma consists of bolus alba, 
glycerine, borax, bithiol, camphor, men- 
thae essent., methyl salicylate, iodine., 
cajeput. ess. 

Hepamult contains vituli hepatis ex- 
tract. vanillin, 
castaneae fuscus and sugar. Norgine. 


special 33 g., starch, 

Ferro-Hepamult contains vituli hep- 
atis extract. special 33 g., ferrum reduct. 
15g., ferrous sulfate 5 g., rubrum Italum, 


virid. atom., sugar. Same manufacturer, 


Extractum Parathyroideae ‘‘Ifah”’ 
is parathyroid extract standardized against 
Collip-Hormone units. The preparation 
is used to strengthen the calcium effect, 
in substitution therapy, functional in- 
sufficiency of the parathyroid, to increase 
the blood calcium picture. It may also 
be used in disturbances of the secretion in 
the stomach and intestine, in joint rheu- 
matism, during pregnancy and lactation, 
etc. Same manufacturer. 

Eukasan is a palliative in the treat- 
ment of colds. It consists of hollow bon- 
bons filled with liquid containing refined 
sugar, Japanese menthol, glucose and 
eucalyptol. Henze, Schokoladen-und 
Zuckerwaren Fabrik A.G., Eilenburg. 

Ferrostabil is a_ stabilized ferrous 
chloride prepared according to a patented 
process that is sold in dragees correspond- 
ing to 0.05 
investigations have shown that ferrous 


g. Exhaustive pharmacological 
chloride occupies a special position among 
iron compounds. It has special significance 
for the organism and is similar in its 
effect to natural iron compounds. — Iron 
must first be reduced to the ferrous state 
before it can be effectively absorbed by 
the body and this occurs in the stomach. 
The preparation is 
various forms of blood insufficiency, espe- 


recommended _ for 


cially chloroses and secondary anemia as 
well as for loss of blood (post-operative, 
after birth, heavy menstruation, etc.) 
Dose: 2 dragees after each meal. Schering- 
Kahlbaum A.G., Berlin. 


Fissan-Sulfur Powder consists of 
prepared kieselguhr, slightly degraded 


milk albumin and ‘Fissankolloid,” a 
basic fluorsilicate of the formula Si- 
(OH)oF>. In this powder the sulfur is 
lightly attached to the Fissankolloid and 
is consequently very active. The prepara- 
tion should be used wherever the use of 
sulfur powder is indicated. Deutschen 
Milchwerke A.G., Zwingenberg. 
Glykhepar is a mixture of liver and 
glycocoll containing 17% of glycocoll 
along with sugar and other flavoring in- 
gredients. It is indicated for all affections 
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of the nervous system accompaniend by 
muscular atrophy. Dose: Three times 
daily 1 tablespoonful with water. Nord- 
mark-Werke G.m.b.H., Hamburg. 

Gynarcopan Birth Lozenges are mix- 
tures to make childbirth somewhat easier. 
A package contains two lozenges of each 
strength. No. 1 lozenges: quinine hydro- 
chloride 0.5 g., Narearicin (chemical com- 
bination of agaricic acid with a weakened 
morphine derivative) 0.015 g., ethyl- 
morphine hydrochloride 0.02 g., papav- 
erine 0.02 g., scopolamine hydrobromide 
0.0003 g., diethylbarbituric acid 0.3 g. 
dimethylaminophenyldimethylpyrazolone- 
0.3 g., bismuth compound 0.1 g., coco oil. 
No. 2 lozenges: quinine hydrochloride 
0.3 g., scopolamine hydrobromide 0.0005 
g., dimethylaminophenyldimethylpyraso- 
lone 0.15 g., ethylmorphine hydrochloride 
0.05 g. Chem. pharm. Laboratorium 
Hermann Thiemann, Lunen. 


Festal Dragees contain pancreas fer- 
ment preparation, hemicellulose prepara- 
tion and gall ingredients. 
20 and 50. I. G. 

Entozon Salve contains dimethoxy- 
nitro-acridine dihydrochloride and Riva- 


Packages of 


nol, talc, zinc oxide, lanolin and glycerine. 
Same manufacturer. 

Ten cc. of 
the solution contains 1.24 g. of Ca-Br- 
Chem. Fabr. 


Calcibromat Ampoules. 
Lactobionate. Sandoz, 
Basel. 

Spasmine Jolly. Extract from freshly 
stabilized Radix Valerianae, fluid extract 
Crataegus oxyacantha, curacao extract. 
Packages contain 90 g. Labor. Jolly, Paris. 

Cortigen, in ampoules. One cc. of 
Cortigen contains the active principles 
from 15 g. of fresh Cortex suprarenale. 
Chem. Fabrik G. Richter, Budapest. 

Euthagen Powder consist of 5% silver 
thiocellobiose in silicic acid powder. Pack- 
ages of 12 and 50 g. Chem. Fabr. Grunau, 
Landshof & Meyer. 

Arsen-Helpin-Ampoules contain 
lecithin, glycerine, electrolyte salt, para- 
minobenzoyldiethylaminoethanol hydro- 
chloride, monomthyl disodium arsenate 
and distilled water. Same manufacturer. 


Bactolax-Granulat consists of traga 
canth, frangula extract, lactobacillus ac’ 
dophilus. Packages contain 100, 250 or 
500 g. Sanabo-Chinoin G.m.b.H. 

Risin, a cold ointment, contains anes- 
thesin, adrenalin, menthol, eucalyptol, 
boric acid, vaseline and lanolin. The 
preparation is recommended for the treat- 
ment and prevention of colds and also in 
nasal surgery. 

Theacylon, a diuretic in heart and 
nerve ailments, is acetylsalicyloyl theo- 
bromine, formula CygH,405N4. It is a 
white, crystalline powder, melting at 
195° C., slightly soluble in water. Product 
is sold as the powder, as 0.5 g. tablets and 
as 0.25 g. intestinal capsules. E. Merck, 


Darmstadt. 





VITAMIN CREAM 


We wish to make a lubricating vitamin cream containing not less 
than 2000 D. M. What ingredients per- 
centages, procedure and equipment are used. We are very much 
interested and will appreciate any information you have. 
helped us in the past and we hope you can again. Davenport. 

The percentage to be used depends upon the strength of the 
vitamin concentrate employed, hence, the proportion can be 
No special equipment is 


1. units of D per ounce. 


You have 


determined by a little mathematics. 
needed but precautions should be taken against exposure to 
light and excessive heat. Make the cream in the usual way and 
stir in the vitamins concentrate. You can use carotin, halibut 
liver oil or cod liver oil concentrate, provided you can cover their 


odor. 


EFFERVESCENT BROMIDES 


We would like some suggestions as to the preparation of a bromidic 
effervescent salt. Are there any special conditions governing manu- 
facture? Winnipeg. 

You can make such a preparation as follows: 
bromide 8 parts, sodium bromide 8 parts, ammonium bromide 8 
parts, sodium bicarbonate 10 parts, citric acid 4 parts, tartaric 
acid 414 parts, sugar 134 parts. Moisten with 3 parts of absolute 
alcohol, granulate and dry to 40° C. This mixture can be com- 
You cannot make any effervescent salt 
Most firms make 


potassium 


pressed into tablets. 
without taking precautions against moisture. 
and package this type of product in de-humidified rooms. 


TOXICITY OF SULFATED ALCOHOLS 


We would appreciate any information on the toxicity of the newer 
sulfated alcohols such as sodium lauryl, cetyl, oleyl and stearyl 
sulfonates. Can they be used in skin, oral and food preparations? 
Rochester. 

So far as we know none of these chemicals is toxic. They have 


been used externally and in mouth preparations but we don’t 
know anything about their reaction if taken internally in foods. 


BUCKTHORN SYRUP 


We are inleresled in gum karaya as a basis for a liquid larative 
of buckthorn. How should the base be made up? St. Louis. 

About one or one and a half per cent of the best grade of gum 
karaya mixed with a solution of alcohol, glycerin and water 
should do the trick. Or as an alternative you might mix the gum 


with simple syrup and add a sufficient quantity of buckthorn ex- 


tract to the mucilage. 


QUICK MELTING CREAM 


Can a quick melting cleansing cream be labeled liquefying? What 
is the difference between anhydrous lanolin and absorption base 
derived from lanolin? 

The answer to the first question is yes. There isn’t any dif- 
ference. Absorption bases are softer, less odorless than lanolin 
from which they are derived. Usually they contain the oxy- 


cholesterols of lanolin in a hydrocarbon vehicle. 


PERFUMING SHAMPOO SOAPS 


We are glad to hear again from our friend H. A. Rogers, Adelaide, 
S. Australia, relative to a method of perfuming shampoo liquids. 
Vir. Rogers says: 

“T perfume my shampoo after filtration with a soluble perfume 
made by mixing equal parts of the perfume oil with neutral 
sulphonated castor oil. The addition of !% ounce of strong 
ammonia per ounce of sulphonated castor oil and perfume mix- 
ture will make it very much more soluble. This method saves a 
fot of the perfume that would otherwise be lost by exposure and 
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Inquiries must be addressed department on the 


letterhead of firms. Inquiries from private 


filtration. If the perfume contains a lot of solids such as musk. 
gums or resins, it is suggested that the following mix be tried: 
pale oleic acid 21% fl. ozs., perfume oil 5 fl. ozs., mix well and add 
the following solution: 1 fl. oz. strong ammonia in 2 fl. ozs. 90% 
alcohol. Shake well. The first recipe will mix bright and clear, 
but the second is milky. However, it will solubize any perfume 
and it will mix clear in a strong soap solution. 

“If any of your readers have difficulty with vanishing cream 
rolling out after it has been applied, the following formula will 
overcome the trouble: Melt 8 ozs. stearic acid to 200° F. and 
stir in a solution of (98%) potassium hydroxide 1% oz., in 2 ozs. 
each of glycerin and (90%) alcohol. Stir the mix thoroughly 
which should be quite clear and transparent, rewarming if 
necessary. Then add from 32 to 40 fl. ozs. of water heated to 
180° F. depending upon the desired fatty acid content.” 

Mr. Rogers adds that the bottle capping waxes described in 
this department last month work better after they have been 
melted three or four times. 


K-IODIDE 


Why is potassium iodide used in tincture of iodine? Chicago. 

{t helps to dissolve the iodine and prevents the precipitation 
of iodine when water is added to the mixture. It is claimed that 
it prevents the reduction of iodine to hydriodic acid. 


GLYCERIN IN TINCTURES 


We notice that glycerine is usually specified in making tinctures. 
Can you give us the reason for this? Philadelphia 
It is supposed to aid in dissolving drug constituents and to re- 


tard changes or precipitation. 


SOLID MATTER IN HYPO TABLETS 


We are planning to make a line of hypodermic tablets and we 
developed a base which has none of the objections of usual bases but 
we were informed that we cannot use any base containing tale. Is 
this true and tf so why? -Pittsburgh. 

Yes. Solid matter should never be injected into the blood 
stream. 


BLACK DISCOLORATION 


We have just gone into the manufacture of hemorrhoidal oint- 
ments and we are in a great deal of trouble because most of the stock 
up job we shipped out has been returned to us because it turned 
black. 
suggestions. Philadelphia. 


This worries us very much and we would appreciate your 


The customers must think we possess some sort of clairvoyant 
ability to give advice because they so often forget to enclose 
their formulas when trouble comes. In this case, since the 
material is for hemorrhoids and probably contains tannic acid, 
we should say, mathematically speaking: Tannic acid + iron = 
black reaction. So we suggest you check over your mixing and 
filling equipment. You probably will find some of the parts 
made of unprotected iron or steel. 
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QUESTIONS 


individuals cannot be considered. This service 
is limited to the trade only. 


EMULSIFYING AGENTS 


We are very much interested in obtaining information on emulsi- 
fying agents for both types of emulsions. Hitherto our line has con- 
sisted entirely of relatively simple so utions and we are thinking of 
putting out an emulsified line of medicines of both water-in-oil and 
oil-in-water types. We'd like up-to-date information on the subject. 
Philadelphia. 

Oil-in-water emulsions are much easier to make and hence very 
much more common than the reverse type. There are some 
chemists who go so far as to say it is not possible to make a liquid 
water-in-oil emulsion that will remain stable for any length of 
time. We wouldn’t pass judgment on such an opinion because it 
seems to us that the difficulties currently encountered in making 
liquid water-in-oil emulsions are due to inexperience and insuffi- 
cient knowledge of manipulation, a fact which may be inferred 
from the conversion of O/W emulsions into W/O under certain 
conditions. There are so many variables affecting the manufac- 
ture of stable W/O emulsions such as the adjustment of the 
gravities of incorporated materials, adjustment of temperatures, 
manufacturing routine, etc. that far be it from this department to 
say when the problem of making a stable W/O emulsion may be- 
come as easy as the reverse type. Emulsifying agents may be 
classified somewhat roughly as follows: 

Gums: acacia, chondrus, tragacanth, karaya, quince seed, 
pectin. 

Soluble soaps: sodium and potassium stearates and oleates, 
triethanolamine stearate and oleate, ammonium oleate and 
linoleate. 

Insoluble soaps: the stearates of aluminum, zinc, magnesium. 

Miscellaneous: sulfated castor oil, su'fonated oils in general, 
sodium lauryl sulfonate, triethanolamine, lanolin, absorption 
bases, glyceryl mono-stearate, casein, albumin, rosin, oxidized 
oils, ethylene glycol, etc. 

These are the commoner emulsifying agents. There are very 
humerous trade-marked emulsifying agents mostly suitable for 
0/W emulsions. There are a number of patents governing the 
use of oxidized vegetable oils in the manufacture of W/O emul- 
sions. The oleates of bivalent metals are useful in making W/O 
emulsions and the patent literature mentions the use of N-alkyl 
pyridines. The making of O/W emulsions requires but little care 
as they are quite easi!y made, but the manufacture of the reverse 
type in liquid form is very difficult. It is, however, easy to make 


semi-solid W/O emulsions. 


AMPULE SEALING 


We have started the manufacture of an intravenous solution which 
is dispensed in ampuls with which we have had considerable trouble 
on account of leakers. Is there any way to be certain that all the 
ampuls are absolutely tight before they are put up? Chicago. 

The usua! practice is to take the ampuls while they are still 
warm after coming out of the autoclave and immerse them in 
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water dyed a bright red. The leakers will suck in some of the red 
solution and can thus be detected after the ampuls have been 
cooled and washed. 


EXTRACTING DRUGS 


For a good many years we have been making various kinds of 
proprietaries but we have never made any of our own extracts. We 
usually buy the concentrated extract and dilute it to suit our own 
purposes. In view of the fact, that we are planning to do our own 
extracting in the future, we would like your opinion as to the factors 
underlying the extraction of crude drugs and also whether or not we 
are obliged to follow U.S. P. rulings exactly. Pittsburgh. 

There are three basic factors underlying the extraction of crude 
drugs: 

Rate of penetration. 

Rate of solution. 

Rate of separation. 

The first pertains to the speed with which the menstruum 
can penetrate into the cells of the drug. Obviously this depends 
upon the porosity of the drug, its particle size and the character 
of the cell wall. That is why the U. S. P. directs different meshes 
for different kinds of drug, leaves for instance being coarsely 
ground and woods fine. That is why the U.S. P. directs a varying 
maceration or soaking time. It is obvious that the rate of pene- 
tration is directly affected by the methods used. 

The rate of solution means the speed with which an active 
principle will go into solution in a given menstruum. It is for 
this reason that the various type processes were adopted. The 
slower the rate the longer will the menstruum have to be in con- 
tact with the drug. Obviously this process depends upon the 
laws of dialysis and to a certain extent upon surface tension. 
When the menstruum has penetrated into the cell and the active 
principle has gone into solution, a difference in concentratio4 
between the interior and exterior solutions is created. These 
tend to equalize themselves in time by the passage of the more 
concentrated solutions through the capillaries of the drug cell or 
by osmosis through the cell wall itself. The greater the concen- 
tration of the exterior solution or solvent the slower will this re- 
action be. Obviously this reaction is affected by the speed with 
which less concentrated solvent is brought into contact with drug 
particles. 

The rate of separation means the speed with which the per- 
colate may be separated from the marc. This depends upon the 
porosity of the marc, the viscosity of the percolate and the means 
employed for effecting the separation. At the time when the 
percolate is drawn off there is within the apparatus, theoretically, 
a condition of perfect saturation and solution, which means that 
the saturated percolate not only surrounds and fills up the inter- 
stices between the drug particles but it also lies within the par- 
ticles themselves. So the problem of separation involves obtain- 
ing, not only the exterior percolate, but also that which entrapped 
within the drug cells. It is for this reason that several washes are 
employed or else effective mechanical means of separation 
utilized. Obviously the effectiveness and speed of separation will 
depend upon the apparatus employed. 

As to mechanical means of separation the U.S. P. specifically 
directs large volume makers to use their own judgment, provided 
the finished products conforms to U. S. P. requirements. These 
permissible variations refer to the apparatus and not to the 
materials or conditions. In other words where grain alcohol is 
required, no other may be used. Where heat is prohibited, no 


apparatus or means of extraction employing heat can be employed. 


Correction: 

In these columns it was stated last month that potassium arsenate 
dissolved dandruff. We apologize for this typographical error. The 
item should have read potassium arsenite. 
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RUSSIAN MINERAL OILS 





TECHNICAL WHITE OILS FOR INDUSTRIAL USE | 





Cable Address: Oiltanker Telephone: HAnover 2-2538- 2539 


Now at Competitive Preces! 


GENUINE IMPORTED 











GUARANTEED U.S.P. 


Specific Gravities: 860 to 890 Viscosities: 75 to 345 | 





WHITE OILS 


( The recent decision of the U.S. Court of Customs and Patent 2 
Appeals, Washington, abolishing the duty on mineral oil, 
$ again makes it possible for us to offer Genuine Imported $ 
Russian White Mineral Oils, guaranteed U.S.P., on a compet- 
(_ itive price basis with oils of non-Russian origin. ) 











Low Cold Tests 
= = 
Stocks carried in New York and other cities 
= = @ 


Direct Importations from Refinery abroad to all American ports 


S. Schwabacher & Co., Inc. | 


25 Beaver Street 
New York 








Representatives are wanted in a few territories... . . Inquiries are invited. 
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RAW MATERIAL MARKETS 


LIME OIL ADVANCES SHARPLY 


Continuance of reversed trend likely 


This oil has advanced very sharply in 
the current spot market and continues to 
show considerable potential strength at 
the new and higher levels. Distilled oil is 
offered at a range of from $6.50 to $7.00 
for quality material with the range for 
expressed material also higher at from 
$11.00 to $12.50. 
sharp contrast to the price of $4.25 at 
which distilled oil could be obtained only 
a few months ago when expressed was 
offered at $9.00 per pound. 


These prices are in 


Various reports as to the reason for the 
reversal in trend for lime oil are being ex- 
pressed in New York. Reports are current 
to the effect that at the low levels which 
prevailed several months back dealers in 
London had been quietly buying liberally 
of stocks in the West Indies with the result 
that the islands offer nothing at all to this 


market now. Virtually the only source of 


offerings of replacement goods came from 
London during the past few weeks which 
would lend credence to these reports of 
manipulation on the part of London in- 
terests. It is further stated that a combi- 
nation of interests have gone so far as to 
be in the preliminary stages of the forma- 
tion of a monopoly but this has not been 
confirmed. 

A further strergthening factor is said to 
be the fact that considerable fruit is being 
consumed as such with a resulting short- 
age in material available for the produc- 
tion of oil. 
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Lime photos courtesy ‘‘The Manufacturing Chemist” 


Carting Limes on a Plantation in Dominica, British West Indies 


To get a complete picture as to the pos- 
sibilities involved for a continued strong 
market it is necessary to go back several 
years and review conditions in the British 
West Indies, the largest producers of lime 
oil. 

The Leeward Islands is a British Colo- 
nial unit comprising most of the small 
islands extending from Puerto Rico to 
Martinique. This island group although 
having a total area of only 704 square 
miles is at present an outstanding world 
source of lime oil. 

Dominica, the largest of the Leeward 
Island group, has for years been a leading 
factor in the lime and lime products trade. 
The area under lime tree cultivation in 
Dominica was estimated in 1929 at 18,000 
acres. The fruit oil and juice industries 
associated with this agricultural pursuit 
are the principal activities of the WWW 
are the principal activities of the 
population. 


The Drug and Cosmetic Industry 


However, during postwar years many 
adverse climatic and cultural conditions 
affected lime production in Dominica. 
In 1922, a fungoid disease known as 
“withertip”’ began to attack the trees, and 
since proper protective measures were not 
employed, in a few years many of the 
trees in the upland interior districts were 
badly damaged and a number of planta- 
tions were abandoned. Hurricanes in 1926 
and in 1928 caused material injury to the 
Dominica lime industry by loosening the 
roots of trees and shortly after a root 
fungus called “‘red root’? made severe at- 
tacks upon lime tree groves. The worst 
hurricane for many years struck the 
island in the summer of 1930 and uprooted 
a considerable number of the trees not 
affected by fungus disease and inflicted 
damage to lime tree plantations esti- 
mated roughly at over $1,000,000. 
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HERE is a tradition that the Indians of 

Peru were acquainted with the curative 
properties of Cinchona Bark, the story being 
that an Indian was cured of an ague after 
drinking water in which Cinchona trees had 
fallen, owing to an earthquake. 


The Countess of Chin- 
chon, who had been a 
famous beauty at the 
Court of Philip III, was 
seized with tertian fever 
while residing in Lima 
in the year 1638. The 
administration of Peru- 
vian Bark cured the 
distinguished patient. 
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MANUFACTURERS OF 


Bismuth Subcarbonate 
Bismuth Subgallate 
Bismuth Subnitrate 
and other Bismuth Salts 
Brucine Alkaloid 
Brucine Sulphate 
All Salts of 
Cinchona Alkaloids 
Codeine Alkaloid 
Codeine Phosphate 
Codeine Sulphate 
lodine Resublimed 


Ilodoform 
Menthol-Y 
Morphine Alkaloid 
Morphine Sulphate 
Opium Gum 
(Gran. and Powd.) 

Potassium Iodide 

(Cryst. Gran. and Powd.) 
Quinine Sulphate 

and other Quinine Salts 
Strychnine Alkaloid 
Strychnine Sulphate 
Thymol Iodide 


Specify N. Y.Q. on your orders 
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The news of the cure was mainly responsible for 
the introduction of Peruvian Bark to Europe. 
In 1820, Pelletier and Caventou isolated 
Quinine from the Bark. 
Today practically all of the Bark is obtained 
from cultivated trees grown in Java. 


During the past 50 
years, N. Y.Q. has pro- 
duced many millions of 
ounces of Quinine Sul- 
phate and the othersalts 
of Quinine. 

The purity of all our 
Quinine Salts is in strict 
accordance with U.S.P. 
requirements. 





THENEW YORK QUININE & CHEMICAL Works 


GENERAL OFFICES 


99-117 North Eleventh Street, New York, Borough of Brooklyn 


ST. LOUIS DEPOT 


403 North First Street, St. Louis, Mo. 
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An attempt to return the Dominica in- 
dustry to its former position of outstand- 
ing prominence has been made during the 
past five years. Experimental introduc- 
tion and planting of new lime varieties 
which are reputed to be more resistant to 
fungus attack and hardier in the face of 
high winds has been carried on by both 
Government and private agencies on the 
island. These trees will come into bearing 
in from three to seven years. 

These are conditions under which the 
industry has struggled during the last few 
years, and from which they have not as 
yet fully recovered. 

The conditions enumerated above are 
said to have made it comparatively easy 
for manipulators to obtain control of at 
least a sufficient quantity of the produc- 
tion to exercise price influence. Some 
factors, however, feel that when produc- 
tion again reaches maximum, factors at 
the source will break away from their 
present attitude and offer more freely. 
The new crop period is from June-July 
and November-December. Until that 
time at least, present conditions indicate 
a continued firm market. 





Native Limes of Montserrat, British West Indies (two-thirds natural size) 


Note that the tree flowers and fruits at the same time 


SPOT ADVANCE IN CITRUS OILS REFLECTS PRIMARY POSITION 


Buyers show keen interest in situation 


One of the features of an active essen- 
tial oil market is the current price ad- 
vances and strong undertones in citrus 
oils. Italian lemon oil has been put up to 
a basic range of from $1.25 to $1.45 per 
pound. Italian orange oil was also ad- 
vanced drastically to a range of from $1.90 
to $2.75 per pound. Both quotations are 
as to seller, quantity and quality. 

Primary market cables were very firm 
at existing levels and foreign shippers had 
exceptional ideas. They reported an ex- 
cellent consumption throughout Europe. 

Several reasons were advanced here for 
the strong position taken by the Italian 
citrus oils one of which indicated that be- 


cause of the prevalence of an epidemic of 


influenza in Italy, Spain and in fact 
Europe generally there has been an ex- 
ceptional demand for fresh fruit. The 


Italian Government is also said to have 
put an embargo on the importation of a 
whole group of essential oils in order to 
promote the home use of the domestic 
oils. This has materially strengthened the 
Italian oils generally. This report is said 
to be authentic and has been confirmed in 
several sources. 

The domestic citrus oils have already 
felt the influence of rising prices in the 
Italian market. Cailfornia orange has been 
advanced to the basis of $2.25 per pound, 
No change in Cali- 
fernia lemon has been noted as yet, the 


an advance of 25c. 
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price remaining at the previous 60c per 
pound price, but it is almost a certainty 
that this market will go upward along 
with the general trend of prices as the 
differential between the domestic and im- 
ported articles is now entirely too wide. 

With the generally larger consuming 
season for citrus oils just ahead the present 
conditions are causing a great deal of 
interest and it would appear that manufac- 
turing consumers not already covered on 
their summer requirements should take 
special interest in these items. 


United States Imports of Essential Oils 
From Spain 


The quantity and value of essential oils 
declared for export from Seville, Spain, to 
the United States during 1934 showed a 
substantial increase for practically all of 
the oils concerned over the preceding year. 
The Seville area accounts for a large per 
cent of the total Spanish production. 





1933 1934 

Oi Pounds Value Pounds Value 
Cade 4,598 $596 5,240 $903 
Fennel 110 75 
Lavender 770 271 
Marjoram. 661 319 
Neroli 6 134 
Orange 110 85 452 467 
Origanum. . 15,069 11,474 
Pennyroyal 4,533 3,490 
Rosemary 52,103 16,365 
Rue 176 190 
Spike 36,577 23,292 55,875 52,016 
Sweet orange 216 249 971 1,039 
Thyme 13,252 7,641 7,747 6,505 

Total 127,301 63,835 176,502 113,565 
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BALSAMS again 
lower during the past month for Peru 
balsam placing the current spot market 
on the basis of from $1.75 to $1.95 pe- 
pound. Sellers have 
served at these levels, however, following 
further detentions of importations after 
the Department of 


Quotations were 


becc yme more rer 


examination by 

Agriculture. 
Production of balsam Peru in El Salva- 

estimated at 48 


dor during 1934 was 

metric tons with a value of $70,000. Ex- 
ports for the first 11 months of 1934 
amounted to approximately 43 tons 


valued at $63,000. Of this quantity, the 
United States took 24 tons. 

The Department of Commerce reports 
that the demand for Salvadoran balsam 
varies considerably and the price fluc- 
tuates greatly. The weight of shipments in 
1934 was about one-eighth less than that 
of 1933, although the value was about 
twice as great. This is explained by the 
fact that whereas the price for the grade of 
balsam commonly sent from this area was 
slightly more than $0.75 (U. S. currency) 
a pound, c.i.f. New York, in January 1934, 
$1.50 and $1.90 
price 


it increased to between 
a pound in September. Recent 
quotations are around $1.25 a pound. 

Some sellers of Tolu balsam have goods 
in hand that were bought at much higher 
prices than now prevail for arrival goods. 
This has acted as a stabilizing influence at 
current levels of from 21c to 22c per pound. 

There was no change in the situation as 
regards Copaiba. Business was hand to 
mouth for the most part but sellers were 
not disposed to accept bids so that the 
market was fairly well established at from 
20c to 2lc per pound. 
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METHYL SALICYLATE 
MINOR SALICYLATES 


Creosote Benzoate of Soda Formaldehyde 

Creosote Carbonate Benzoic Acid Para Formaldehyde 
Guaiacol Benzaldehyde Hexamethylenetetramine 
Guaiacol Carbonate Benzyl Chloride Glycerophosphates 
Potassium Guaiacol Sulphonate Bromides Silver Proteins 
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BULGARIAN ROSE OIL 


Production of rose oil in Bulgaria dur- 
ing 1934 was about 25 per cent less than 
normal, and 50 per cent less than the 
record crop of 1933. The situation may be 


summarized thus: 


1932 1933 1934 
Rose flowers kg. 7,746,000 12,639,000 5,975,000 
Rose oil kg. ‘* 1,891 3,450 1,743 
Are cult. hectares 7,103 7,298 7,050 


As already reported, the Agricultural 
and Cooperative Bank of Bulgaria has the 
virtual monopoly of rose distillation and 
sale. About 1,660 kilograms were dis- 
tilled under the control of the Agricultural 
and Cooperative Bank in 1934 by way of 
the cooperatives. 

The bank’s stocks are now estimated at 
about 5,000 kilograms of rose oil, resulting 
mainly from the large 1933 crop. From 
1,500 to 2,000 kilograms were formerly 
held in the hands of producers and mer- 
chants. The tendency to decrease the 
acreage, and the fact that rose oil has been 
put on the list of export commodities to be 
used in barter transactions against im- 
ports of the so-called luxury commodities 
such as motor cars, and radio sets, may 
gradually reduce this considerable surplus. 

The average price of rose oil during the 
last weeks of 1934 was 26,000 leva per 
kilogram, as compared with 28,000 leva a 
year ago. 

Many foreign purchasers prefer to deal 
only with the Agricultural and Cooperative 
Bank of Bulgaria, although its prices are 
on cash terms, or at least to insist on ship- 
ment by the bank with its seal on the 
containers. 

Exports of rose oil during the first three 
quarters of 1934 amounted to 911 kilo- 
grams valued at 26,919,000 leva, as com- 
pared with 1,129 kilograms valued at 
43,604,000 leva during the like period of 
1933. It was estimated that by the end of 
1934 an additional 400 kilograms would 
have been exported, bringing the total 
exports in 1934 to about 1,400 kilograms, 
valued at 38,000,000 to 40,000,000 leva. 
Exports of rose oil in 1933 amounted to 
1,413 kilograms valued at 52,000,000 
leva, and in 1932 to 919 kilograms valued 
at 38,000,000 leva. During 1934 France 
was the destination of about 40 per cent of 
the exports, Germany 16 per cent, Great 
Britain 11 per cent, and the United States 
and Switzerland about 9 per cent each. 

It is further advised from Sofia that 
since December 1, 1934 the sale of rose oil 
was effected directly by the Agricultural 
and Cooperative Bank, a State institu- 
tion. Prior to that time the bank had con- 
trolled production and distillation, and 
had placed its seal on containers, but the 
actual merchandising was left to individ- 
ual initiative. 
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Gathering Roses at Karlouo 


PRICE WAR IN VANILLIN RESULTS IN LOWEST PRICES FOR LONG TIME 


VANILLIN—The long standing com- 
petitive situation between producers of 
vanillin from eugenol (clove oil) and 
vanillin from guaiacol (coal tar) again 
flared into the open with a series of price 
declines during the past month which has 
placed this item at the new low level of 
from $3.00 to $3.50 per pound as to 
quantity. 

Production costs from guaiacol have not 
materially decreased. Guaiacol is made 
from coal tar which is a by-product from 
coke obtained principally from blast 
furnaces. As steel plants are operating at 
reduced capacity this naturally keeps up 
the price of various coal tar derivatives. 

On the other hand production costs of 
vanillin from eugenol have declined and, 
strange as it may seem, it was through 
the action of one of the leading producers 
of the synthetic material that this was 
brought about, thereby enabling com- 
petitive factors to institute the series of 
price cuts which recently featured this 
material. One of the leading producers of 
vanillin, primarily interested in the syn- 
thetic material, has brought about the 
lower clove prices by relinquishing their 
large buying operations in cloves. This 
buying of cloves had previously acted as a 
stabilizing influence and kept prices high. 
They had formerly carried on their clove 
buying so as to justify their position on 
the synthetic material, and it was mainly 
for this reason that they continued to 
make the clove oil vanillin in addition to 
the synthetic. 

There previously also existed a sort of 
gentlemen’s agreement between the two 
groups of manufacturers which placed the 
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guaiacol vanillin 25c per pound below the 
eugenol and for a long time this differen- 
tial in price was more or less adhered to. 
The current price war has, it is said, 
eliminated this differential with both the 
clove oil and synthetic material now being 
offered at identical prices. 

On an even price level the eugenol ma- 
terial has a psychological sales advantage 
as most buyers, it is reported, would prefer 
vanillin from the natural raw material 
even though it is practically impossible to 
tell the two grades apart. Just how far 
both groups of manufacturers are willing 
to go in this war it is impossible to say but 
both principals are very strong and can go 
the limit if necessary. 

LEMONGRASS OIL—Lower on spot 
at from 90c to $1.20 per pound as to seller 
and quantity. Exports of oil from India 
for the 6 months, April 1 to September 30, 
1934, amounted to 38,146 gallons valued 
at 579,551 rupees, as against 22,964 gallons 
valued at 274,424 rupees and 18,428 
gallons valued at 176,282 rupees for equiv- 
alent periods of 1933 and 1932. 

LAVENDER—High quality 
continued exceptionally firm and the up- 
ward tendency is most likely to continue 
as heretofore pointed out. Medium to low 
test oil was steady. All qualities were 
affected by the fact that the replacement 
cost of all grades was strongly held abroad 
where stocks have decreased substantially. 
Demand in the local market is rather 
narrow. This has tended to prevent any 
sharp advance in prices here though 
present conditions abroad fully warrant 
upward movement in spot 


material 


a_ further 
prices. 
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i greatest single 


nutritional factor — 


next to milk, in preventive medicine 
that the human race has ever pos- 
sessed"’ is the pronouncement of Profes- 


sor Mellanby relative to Cod Liver Oil. 


In the winter months both children and 
adults should fortify their resistance 
to colds and other infections by taking 
Cod Liver Oil. A daily supply ensures 
vigorous growth and is for children 


the best defense against rachitis. 


A teaspoonful of Norwegian Cod 
Liver Oil contains more vitamins than 
does the maximum quantity of milk 


and butter vou can consume in a dav. 











NORWEGIAN 
COD LIVER OIL 


World-renowned for its quality. 


ISKING 


headquarters for 


DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 
IMPORTERS AND EXPORTERS 


Buying and Selling Agents for Manufacturers 
and Wholesalers in All Parts of the World 


Alkaloids Kamala 
Camphor Licorice Extract 
Cod Liver Oil Lithol 
Glycerine C. P. Menthol 


Haarlem Oil 
“Klaas Tilly’’ 


Halibut Liver Oil 


Mineral Oil U.S. P., 
Heavy Russian 


Naphthalene 
Santonine 


Sulphur Precip., U.S. P. 


a\ CHAS. L. HUISKING & CO. 


INCORPORATED 
155 VARICK ST., NEW YORK, N. Y. 
Established 1910 
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AT THE 
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Sai 
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WALDORF-ASTORIA HOTEL 
Thursday. Mareh 21st 


MAKE RESERVATIONS WITH RAY C. SCHLOTTERER 
41 PARK ROW, NEW YORK 


CORTLANDT 7-1414 
& 


THIS SPACE BY COURTESY OF 


THURSTON & BRAI DICH 


New York 





55 Vandam Street 
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BOURBON VANILLA BEANS DOWN 
AGAIN 


Dealers express satisfaction at trend 


The reversal in price trend in Bourbon 
beans which set in just prior to the turn 
of the year has continued into the current 
spot market. The most recent decline 
amounted to 30c per pound placing the 
range at from $2.20 to $2.60 as to quantity 
and quality. It is also noted that the 
range as to quality has narrowed con- 
siderable, their now being only a spread 
of 40c between general run material and 
the best prime beans. The previous price 
range was from $2.50 to 33.25 as to 
quality. 

The poor consuming request at the high 
prices which prevailed during the closing 
months of 1934 was probably the basic 
reason for the change in attitude on the 
part of both primary market shippers and 
dealers. It was also pointed out that 
Germany, which annually consumed about 
150 tons of beans has, because of economic 
conditions and exchange difficulties, prac- 
tically ceased buying with the result that 
this amount of beans must be disposed of 
elsewhere. The loss of this market, for the 
time being at least, is an important factor 
when it is considered that the total world 
consumption of Bourbon beans during 
normal times is somewhere between 500 
and 600 tons annually. 

Statistically Bourbon beans are in the 
same position that prevailed when the 
price was well above $3.00. Several years 
will probably be necessary to fully correct 
the conditions which resulted from the 
drastically low prevailing prices prior to 
the latter part of 1934. 

There seems, however, a well defined 
sentiment in favor of the present trend of 
the market. 
based on comparatively low prices to the 
consumer was noted in and favored 
against a smaller total volume of sales 
made at higher prices recently prevailing. 


Desire for volume business 


A recent development in this situation 
which makes it particularly difficult to 
predict what the future trend will be is 
the price war which has resulted in the 
drastic reduction in vanillin quotations. 
Should this continue further, and there is 
some likelihood that it will, there is no 
saying what effect it will eventually have 
on the market for vanilla beans. 

There has been no open price changes 
for Mexican beans but new business is 
practically nil. It is said that the under- 
tone of the market has been weakened by 


the continued declines in Bourbons. 
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Gum photos in this issue courtesy Orbis Products Corp. 


Jewish Merchants Selling Gum 


PEPPERMINT OIL—Although prices 
in the country were steady the spot market 
was characterized by a further reaction 
in values. This has been the trend for 
many months now and although in no 
cases has the declines been drastic the 
consistently easier market has placed 
prices here on the basis of from $2.85 to 
$3.25 per pound for natural oil as to seller 
and quantity. Redistilled oil also ranged 
lower on spot at from $3.10 to $3.45 per 
pound. It is said that most dealers in New 
York find themselves supplied with high 
priced oil which was purchased during the 
period last Fall when it appeared as though 
there would be a decided scarcity in pro- 
duction due to the serious drought con- 
ditions that prevailed throughout the 
Midwest. Production, while below normal, 
was far better than early reports indicated 
primarily because of the increase in 
planted area on the Pacific Coast. There 
has, therefore, been an ample supply of oil 
available to meet the consuming require- 
ments which have also been less both here 
and abroad. Cheap dementholized pepper- 
mint oil from Japan has also, to some ex- 
tent, affected the export volume of 
American peppermint. 

There is, however, a strengthening in- 
fluence in the market at present levels and 
that is, as stated above, the fact that 
dealers here paid high prices for replace- 
ment stocks which will eventually result 
in a check to further recessions. 

CARNAUBA—Number I wax was up 
to the basis of from 35'4c to 36%ec per 
pound. Practically no material was avail- 


able for shipment from Brazil. 
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GUM ARABIC—Reports continue to 
come from the primary market indicating 
that deliveries of gum to the shipping 
ports was decreasing because of poor 
weather conditions. The trees will not 
produce gum if rainy weather conditions 
prevail as the gum is an exudation to pro- 
tect the tree against the terrific heat of the 
Sudan. Importers here, however, point 
out that collection of the crop will con- 
tinue into the Summer months and hence 
it is too early to know whether or not the 
present position at the source will be 
maintained. 

On spot there was no open change in 
quotations but replacement cables indicate 
that prices at the source were higher. 

Exports of gum arabic from the Sudan 
during the first 9 months of 1934 increased 
to 17,360 tons compared with 12,858 tons 
in the corresponding period of 1933. 

Sudan gum was exported to 45 different 
countries during the first 9 months of 
1934, but the bulk went to the United 
Kingdom with 4,000 tons, France with 
2,886 tons, United States with 2,445 tons, 
Germany with 1,810 tons, Belgium with 
1,370 tons, and Italy with 1,074 tons. 

CASSIA OIL—Redistilled oil showed a 
further sharp advance to the basis of from 
$1.40 to $1.50 per pound. This was in line 
with the increased cost to replace the 
natural oil and the higher cost of redis- 
tillation as pointed out to manufacturing 
consumers in a prediction of the likely 
trend in the feature story which appeared 
in our issue of December 1934. 

CEDARLEAF O1L—Competition 
brought shading of spot quotations. Oil 
in drums went down to 56c per pound 
with the range to 65c as to quantity and 
seller. Trading was small. 
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VISCOMETER 
TESTED GUMS 


SUPERIOR QUALITY 


We specialize in the 
following Gums in all 
grades, Whole and 
Powdered: 
Tragacanth 


Karaya 
Arabic 


Direct connections in 
* country of origin 


FRANK-VLIET CO., Inc. 


160 Water Street New York, N. Y. 


Telephone: JOhn 4-1915—1916 
U S p a 















ZINC OXIDE 


ab emacewects by the pioneer manufacturer of 
zinc products .....<-«ceer® 


THE NEW JERSEY ZINC COMPANY 


160 FRONT STREET, NEW YORE 


Chicago Cleveland San Francisco 
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HALIBUT OIL—The spirited bidding 
for the 1935 season’s halibut livers has 
caused the prospective buying price to leap 
from last year’s 2lc per pound to Tle. 

At this new quotation the value of a 
gallon of halibut liver oil would be about 
$47.50. Last year the output of halibut 
livers from the Alaskan catch was approxi- 
mately 800,000 pounds. The contest to 
secure the large proportion of the crop is 
among five large pharmaceutical houses of 
Eastern cities. 

Alaska halibut fishermen stand to earn 
huge sums this season from livers alone in 


addition to good prices for halibut. 


COD LIVER OIL—tTrial fishing at 
Bergen, Norway, has gotten under way 
and it was said that the yield from cod 
livers was about 50 per cent. The market 
there was steady and in New York demand 
has fully supported the market range of 
prices from $25.00 to $27.00 per barrel. 

Unrevised statistics of exports from 
Newfoundland indicate that from August 1 
to December 29, 1934, 171,434 imperial 
gallons of cod liver oil were shipped from 
Newfoundland as compared with 152,103 
gallons for the corresponding period in 
1933. 


IODINE 
figures submitted to the California State 


According to the latest 


Department of Mines, production of crude 
iodine is now 1,000 pounds a day from the 
three plants in that State, all of which are 
located in the Long Beach oil field. It is 
also reported that it is the belief of pro- 
ducers that it is entirely possible for this 
country to produce sufficient crude iodine 
to take care of the requirements of do- 
mestic manufacturers and in view of this 
fact they are asking the Federal govern- 
ment to impose an import duty on crude 
iodine with a view of equalizing the com- 
petition offered by Chilean and Japanese 
producers. 

Iodine imports into the United States 
totaled 1,471,207 pounds valued at 
$2,118,676, as compared with 1,411,687 
pounds valued at $2,936,489 for 1933. All 
the 1934 receipts originated in Chile, 
except for 2,100 pounds ($3,018) credited 
to Japan. It was reported that the recent 
reductions of the price of Chilean iodine 
in Asiatic markets has placed Japanese 
iodine in a non-competitive position. 

The Corporation de Ventas de Salitre y 
Yodo de Chile, in its report of December 
24, 1934, stated ‘The policy followed by 
the Corporation for sales of iodine, has 
been to establish free sales and com- 
petitive prices in all markets. With this 
end in view the special contracts which 
existed have been terminated, only those 
which did not impede the application of 
these principles being maintained.” 
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Girls Sorting Gum Tragacanth 


MENTHOL—The spot market was 
again lower at from $3.15 to $3.25 per 
pound as to quantity. This was in spite of 
the fact that the primary market con- 
tinued comparatively firm as heretofore. 

Between 400 and 500 cases of menthol 
were received in New York during the 
week of the 11th and in view of the nar- 
row buying movement dealers seem more 
anxious to sell. 

Menthol available in Japan as of Jan- 
uary 1, 1935 is said to amount to 500,000 
kin from which 20 per cent will be held 
over until the next crop. Japanese in- 
terests in pointing out the good statistical 
position report that exports for the first 
6 months of 1934 amounted to 750,000 
kin. This, as is well known, was caused by 
abnormal buying conditions particularly 
in the New York market during that 
period. Some 450,000 kin were exported 
during the first six months of the previous 
year and this is a more normal figure. 
Based on these export figures the Japanese 
characterize their market as statistically 
strong with 500,000 kin available all told 
and the new crop some six months away. 


ALCOHOL—Reports suggest that dis- 
tillers would approach the season of re- 
duced sales volume in a condition favor- 
able to the retention of a firm price struc- 
ture. It is doubted that surplus stocks 
would become a burden on the market 
during the summer months as has often 
happened in the past. 

The decision by the Agricultural Ad- 
justment Administration not to import 
125,000,000 gallons of molasses for feed 
purposes may result in there being just 
that much more material available for pro- 
duction of alcohol. This is because the 
situation regarding feed in the drought 
areas has improved greatiy. 
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CAMPHOR SYNTHETIC—Stimu- 
lated by renewed sharp price cuts, Ger- 
exports of camphor 
gained strikingly in 1934 rising to a total 
of 1,707 metric tons valued at 2,827,000 
marks in the first ten months, from 1,094 
tons 2,411,000 marks in the same period of 
1933. 

The gains this year reversed the down- 
ward trend in German synthetic camphor 


many’s synthetic 


exports in progress since 1929, exports 
dropping steadily from 3,049 tons (10,- 
714,000 marks) in that year to 1,352 tons 
(3,749,000 marks) in 1932. In 1933 volume 
of exports recovered slightly, but further 
decreased in value. It would appear that 
within two to three years German syn- 
thetic camphor prices have been reduced 
around 50 per cent. For the first 10 months 
of 1934 the United States imported 422 
metric tons as compared to 232 metric 
tons in the same period of 1933. 
CAMPHOR NATURAL—Imports into 
the United States in 1934 were invoiced at 
$1,474,160, compared with $1,117,386 in 
the preceding year. 
CALOMEL— Prices reduced under com- 
petition to basis of $1.08 per pound. 
PHENOLPHTHALEIN—The excellent 
demand that has kept this market active 
for the past few months has also been pro- 
ductive of-higher prices during the current 
trading period. The advance amounted to 
10c per pound, placing the new schedule 
for U. S. P. at from 62c to 70c per pound 
as to quantity. Yellow was offered at 57c. 
SANDALWOOD OIL—Exports of san- 
dalwood oil from India for the 6 months 
period April 1 to September 30, 1934, 
amounted to 33,924 pounds valued at 
374,758 rupees. Exports for a like period 
of 1932 and of 1933 amounted to only 
13,332 pounds valued at 201,930 rupees 
and 20,490 pounds valued at 263,890 
rupees respectively. , 
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ABBOTT 


CHEMICALS 


SYNTHETIC MEDICINAL CHEMICALS 
Acriflavine Neutral 
Acriflavine Acid 
Barbital 
Barbital Sodium 
Benzocaine 
Chloramine 
Cinchophen 
Neocinchophen 
Phenobarbital 
Phenobarbital Sodium 
Procaine Hydrochloride 
Procaine Base 
Proflavine 
ALKALOIDS AND ALKALOIDAL SALTS 
Berberine Sulphate Acid 
Berberine Sulphate Neutral 
Berberine Hydrochloride 
Colchicine Alkaloid 
Colchicine Salicylate 
Ephedrine Alkaloid 
Ephedrine Hydrochloride 
Ephedrine Sulphate 
Hydrastine Alkaloid 
Hydrastine Hydrochloride 
Lobeline Sulphate 
POWDERED AND SOLID EXTRACTS, 
CONCENTRATIONS, RESINS 
Arbutin 
Podophyllin 


















For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES 






NORTH CHICAGO, ILL. 


Rivista Italiana 
delle Essenze, 


Seventeenth 
Year of Publication 


dei Profumi 





Cc delle Official Organ 


of the Fenachimici 





Piante officinali 











Director: Dr. E. Fenardli 


Producers of Aromatic Substances 
for Perfumery: 
Manufacturers of Articles used in 
the Perfumery Trade: 
This is the Periodical in which to 
Advertise effectively in Italy. 


Editorial 
Office 


Via 
S. Vincenzo 


N38 -- Milano -- P. O. B. 850 -- Tel. 31-216 





Make Use of its Advantages. 





Sample Copy and Tariff on Request. 
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A-A BRAND | 
inest vedicinal 2uality 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 


POULTRY GRADES 


For animal and poultry feeding 
Highest vitamin potency 
Packed in barrels or drums 
Write us for quotations 
For Spot Delivery or direct shipment from Norway 


BRODR.AARSAETHER”. 
AALESUND , NORWAY 


P.R. DREYER Inc. 


Sole Representative in the United States 


12 EAST 12th STREET 
NEW YORK, N. Y. 


KANSAS CITY 
CINCINNATI 
DETROIT 




















PHILADELPHIA 
ST. LOUIS 
SAN FRANCISCO 


CHICAGO 
BALTIMORE 
LOS ANGELES 





























Floral and Aromatic Raw Materials 
Perfume Oils, Turtle Oil 100% 
faithfully reproducing the exquisite 


LILAC FLOWERS ESCO 
ey 
odor of fresh lilacs. 


in SEEBACH Co. 


A high grade flower oil for extracts, 
920 Broadway, New York 


gow 











Purified 


Cosmetic Colors 


(First Producers of Certified Colors) 


H. KOHNSTAMM & Co., INC. 
83-93 Park Place , New York 
ESTABLISHED 1851 


Philadelphia Los Angeles 





Chicago 
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PYRETHRUM FLOWERS—M ore 
liberal supplies, due to the fact that pro- 
duction from the last crop was somewhat 
more plentiful than at first had been ap- 
parent, resulted in a lowering of quota- 
tions on spot. Powdered Dalmation 
flowers were offered at a range of from 
23c to 25c per pound in barrels. Japanese 
flowers sold at from 27c¢ to 32c per pound. 

During 1934 there was a gain over the 
previous year of 1 per cent in quantity and 
35 per cent in value of pyrethrum imports 
into the United States. Japanese participa- 
tion rose from 90 per cent to 95 per cent 
of the total. Brazil, a new producer, 
furnished a small quantity. 

Sources of imports during the past 2 
years are shown below: 

1933 


Pounds Dollars 


Japan 9,066,040 1,373,450 





Yugoslavia. 838,256 94,372 
Italy av 146,197 52,072 
United Kingdom ‘ EPEC ry ee 
Russia : 84,066 3,855 
Brazil 
Total aotn 10,434,559 1,2 
1934 
Pounds Dollars 
Japan...... ; 10,093,612 1,985,603 
Yugoslavia ; 298,684 47,596 
Italy 79.933 13,288 
United Kingdom 42,369 6,340 
Russia ae 30,395 1,330 
Brazil. ; 2 4,480 1,086 
J oe fer 10,549,473 2,055,243 


The Chamber of Commerce of Split 
estimates production of Yugoslavia py- 
rethrum flowers for 1932 at 529 tons, 1933 
550 tons and 1934 688 tons. 

In some sections the quality of the 1934 
crop was better than that of 1933, as for 
example, in the districts of Split, Supetar 
and Makarska. Improved practices have 
led to better prices, quotations for the dis- 
tricts mentioned having advanced to 3lc 
to 38¢ a kilo. 

At the end of November 1934, stocks of 
unsold pyrethrum of the 1933 and earlier 
crops totaled 20,800 kilos, while unsold 
stocks of the 1934 season were estimated 
at 154,400 kilos. 


BOIS DE ROSE— According to the De- 
partment of Commerce there were, in 
1935, only eight firms in the State of 
Amazonas (Brazil) distilling the essence of 
pau rosa (bois de rose). Up until 1931 the 
production of bois de rose had increased 
rapidly and prices dropped to an extremely 
low level, with the result that operation 
became unprofitable. The Government of 
the State of Amazonas therefore decided 
to control production, and a combine of 
producers was formed to limit the total 
annual production to 80 tons, equal to 
approximately 25 per cent of the capacity 
of the existing plants. 

Although a few local firms are occasion- 
ally permitted to export rosewood oil from 
Manaos, it is handled almost exclusively 
by the Consorcio dos Extractores de 
Essencias Vegetais (the name of the com- 
bine). The oil is exported in drums con- 
taining about 180 kilograms net. 
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Gum Tragacanth Merchants in Persia 


BERGAMOT OIL—A very firm mar- 
ket prevailed on spot. The price range was 
from $1.45 to $1.70 per pound as to quality 
and quantity. The foreign market had 
been noted for improvement in the past 
fortnight and local sellers have become 
somewhat reserved in accepting bids or 
shading prices. The reversal in the trend 
of this item is rather difficult to explain in 
view of the small current spot demand and 
can be answered only by the shipment 
position which continues to show strength. 

Trade Commissioner Elizabeth Humes, 
Rome, reports that for many generations 
the germicidal qualities of bergamot oil 
have been empirically known to the 
peasants of southern Italy. Owing to the 
abundance of bergamot oil in Italy in 
excess of demand, an Italian firm has re- 
cently developed a high-class disinfectant 
from bergamot oil which will be known as 
‘Sabeol.”’ The natural bergamot is 
purified and concentrated, and the result- 
ing product is obtained in various strengths 
and colors ranging from a clear straw 
yellow to a milky white. ‘‘Sabeol’’ retains 
the characteristic perfume of bergamot 
and is, it is claimed, highly disinfectant, 
non-irritant, and gives an alkaline reac- 
tion. According to the producers, surgical 
experiments carried out with the new 
product in several Italian hospitals have 
shown it effective in both aseptic and 
septic surgery. It is even said that it is 
also anesthetic to a considerable degree 
and that it has also given satisfaction 
when used as. a disinfecting liquid soap. 
The producers claim that it can be pre- 
pared considerably cheaper than tincture 
of iodine and other currently used. 


disinfectants. 
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THY MOL IODIDE—Competitive price 
cuts were noted with the new schedule at 
from $3.25 to $3.30 per pound. Thymol 
remained unchanged at from $1.70 to 
$1.80 per pound as to quantity and seemed 
fairly steady thereat. 


CREAM OF TARTAR—Reduced lc 
per pound with powder or granular ma- 
terial in 5 barrels or over at 1634c¢ per 
pound and less than 5 barrels 17c per 
pound. Crystal material was lc per 
pound above these figures. Prices quoted 
are f.o.b. New York for prompt shipment 
only—no contracts being entered. This 
movement indicated the highly competi- 
tive character of the market which had 
prevailed over the past several months. 


SILVER NITRATE AND SILVER 
SALTS—Manufacturers of these items 
have recently sent out bulletins reading as 
follows: “Under Treasury Department 
Release dated February 16, 1934, the Sec- 
retary of the Treasury, with the approval 
of the President, has amended the Silver 
Regulations of August 17, 1934. In view 
of this revised regulation, all silver nitrate 
or silver salts obtained since August 9, 
1934, are exempt, and it is not necessary 
to file reports pursuant to such regulations 
with respect to the acquisition or dispo- 
sition of silver salts. Furthermore, this 
amendment exempts you from making de- 
livery of any quantity of silver to the 
United States Mint as representing any 
silver salts you may have had in your 
possession on August 9, 1934, or have 


since acquired.” 
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What is YOUR liquid mixing problem? 


Some “New England” 
or “Nettco” Drive and 
Stirrer will help you solve 
it. 

Send full details for 


recommendations. 
NEW ENGLAND TANK AND TOWER CO. 
Everett, Mass. 50 Church St., New York 
AGITATING EQUIPMENT SPECIALISTS 

















SENNA 
LEAVES 


T. V.— ALEX. 
All grades 


Write for prices and samples 


CRUDE 
VRUGS 











Peek $ VELSOR 


INCORPORATED 


YORK 
ay CITY, NJ. 
E 3-8617 
































GUMS 
Arabic, Tragacanth, Karaya 
Powdered in our own mills under 
laboratory control 


SCO GUMS 
for wave set solutions 


SULPHONATED OILS 


for Soapless Shampoos 


JACQUES WOLF &Co. 


MANUFACTURING CHEMISTS AND IMPORTERS 


PASSAIC. N.J. 




















LYMAR 


An odor of outstanding freshness, with a final note of ingra- 
tiating and persistent sweetness. For Perfume, $22.00 per lb. 
For Powder, (Lymar F. P.), $12.50 per Ib. For _Cream, 
$11.00 per lb. 


Samples on request 


Van Dyk & Co. 


Incorporated 1904 


Pioneer American Manufacturers of 
Aromatics 
Executive Offices and Works: 57 Wilkinson Ave., Jersey City, N. J. 
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SUPPOSITORY and 
LIPSTICK MOLDS 


Furnished in special composition white metal or brass 
in sizes ranging from 36 to 144 according to your re- 
quirements. 


Presses for rouge and compact cakes. 


HIGHEST GRADE MACHINISTS, Inc. 


163 W. 22nd Street New York City 














QUININE 


Sulphate and Minor Salts 
& 
CAFFEINE ALKALOID 
* 


R. W. GREEFF & CO., INC. 


10 EAST 40TH STREET NEW YORK 











—COLORS— | 


: TECHNICAL 
Also 
Cosmetic Colors 


DR. STHAMERS SAPONINE 
The perfect foam producer 


LEEBEN CHEMICAL CO., Inc. 
Successors to H. Lieber & Co., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 


are known for their absolute Purity, 
Leeben Colors Strength. Uniformity, and Solubility 





CERTIFIED 

















Tablet Counting 
Machinery 


COATED AND UNCOATED TYPES 
Accurate, Speedy and Visible Count without 
Handling or Chipping 


Send sample container and tablets for quotation 
JOHN W. AYERS & SON 


Bloomfield, N. J. 
Manufacturers of Tablet Counting and Filling 








Machinery since 1883 
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Prices 


In spite of a decline in its most important component, the 
medicinal chemicals index, the price index of 50 commodities 
increased in March 0.4 over the 67.0 in the previous month. 

The medicinal chemical price index declined from 75.1 in 
February to 74.4 for March. The change was due to lower 
prices for three items. Cod liver oil dropped from $26.00 a 
barrel to $25.00; cream of tartar dropped one-half cent, falling 
to 17 cents; menthol lost 5 cents and was quoted at $3.20. 

Two changes in botanical prices resulted in a net increase 
for the index from 67.9 in February to 68.7 in March. Al- 
though digitalis was reduced to 29 cents, aloes increased 
2 cents to 18 cents. 

Essential oils were active, net changes resulting in a rise in 
the index from 51.1 in February to 53.1 in March. This 
change is the consequence of three declines and four increases 
in components of the index. Anise rose from 42 cents to 47 
cents; cassia increased 15 cents to $1.40; lemon oil jumped to 
$1.25; lime increased $2.00 to $11.00. Citronella dropped to 
33 cents, lowest at least since 1925; geranium lost 25 cents and 
was quoted at $5.25; peppermint dropped 5 cents to $2.85. 

The cosmetic raw materials index increased from 71.3 
(corr.) in February to 72.0 in March. Balsam Copaiba rose 
from 19 cents to 20 cents; balsam Peru declined 5 cents to 
$1.75; candelilla wax increased from 10 cents to 111% cents; 
Japan wax returned to its January quotation of 634 cents; 
menthol declined from $3.25 to $3.20; stearic acid continued 
its recent trend and increased to 1134 cents, highest since 
July 1931. 











15 Essential Oils—Weighted Index 
1926 Average Prices Equal 100 
1928 1929 1930 1931 1932 1933 1934 1935 


- 






































100 
80 


40 
20 


100 
80 


40 
20 


1928 1929 1930 1931 


50 Raw Materials—Weighted Index 
1926 Average Prices Equal 100 


1932 1933 1934 1935 





—_——< 











LW aeER 
L LEAN | | | 
| 




















25 Cosmetic Raw Materials—Unweighted Index 
1926 Average Prices Equal 100 


1928 1929 1930 1931 


1932 1933 1934 1935 











wry 

















PPT 
| 





sual 














TONKA BEANS—Increased supplies 
and competition caused mainly by lack of 
much of a consuming outlet was prevalent 
on spot and quotations dropped again to 
the basis of from $2.00 to $2.25 per pound 
for Angosturas. The tendency was still 
downward as stocks in dealers hands were 
substantial. 

ARNICA FLOWERS—Up lc_ per 
pound to the basis of from 18c to 20c. 
The market was very firm in all respects 


15 Botanicals—Weighted Index 
1926 Average Prices Equal 100 
1932 1933 1934 1935 


1928 1929 1930 1931 


in view of what must be paid for replace- 
ments in Europe. 

HENBANE LEAVES—Slightly lower 
at from 29c to 30c per pound. Goods have 
become available at the source at fairly 
attractive prices and the market here lost 
all its recent outward appearance of 
strength. 

LYCOPODIUM—Local quotations 
were again advanced setting the market at 
from 34c to 35c per pound. 


IRISH MOSS—Bleached material of 
the best quality suitable for pharmaceuti- 
cal use was again advanced on spot, the 
range now being from 24c to 26c per 
pound—the highest ever to be reached by 
this item. The supply was very small here 
and cannot be replaced for some time. 
Demand for Iceland moss was very small 
but the lack of normal stocks was suffi- 
cient reason for extending further the up- 
ward tendency. The market was from 15c 
to 16c per pound. 

MINERAL OIL—Importers of Russian 
oil reported as having done rather good 
business since prices were returned to a 
competitive level with the domestic oil. 
Prices for both domestic and foreign oils 
were held in a steady position. 

CANDELILLA WAX—Advanced frac- 
tionally to the basis of from 11)%c to 12¢ 
per pound. This was in keeping with the 
firmness for replacement. 


15 Medicinal Chemicals—W eighted Index 
1926 Average Prices Equal 100 
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PRIVATE FORMULA WORK 


Cosmetics 
Suppositories 
Vaginal Jelly 
Pharmaceutical Preparations 
Manufacture and Distribution 
Also headquarters for Drugs, Chemicals, Essential 
Oils and Allied Products 


EHRMANN-STRAUSS CO., INC. 


903 West Houston St., New York 
“IF IT’S A DRUG—WE HAVE IT’”’ 























Fine Aromatic 
Chemicals 
Perfumers’ 

Raw Materials 

Face Powder Base Z 
To improve your face powder 


Cremolin 
To improve your lipsticks 


GENERAL DRUG COMPANY 
170 Varick Street New York 





COSMETIC --- CERTIFIED -- - 
VEGETABLE 


COLORS 


CREAM FOR CREME NAIL POLISH 
Saponine—Chlorophyll 
INTERSTATE COLOR CO., INC. 

7 Beekman Street New York City 


GERANIOL 


for Soap 


In various grades to meet every 
requirement as to price. 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN 


Business Established in 1869 
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Ranolin 


U.S. 
Superior Quality 


Manufactured by 


AMERICAN LANOLIN 
CORPORATION 


| Lawrence bee Massachusetts 


BOUND COPIES 


THE DRUG AND 
COSMETIC INDUSTRY 


So that you may have a permanent record of the 12 issues 
of 1934 we have bound in durable cloth a limited number 
of the past year’s issues. Two volumes—6 issues to the 
volume—complete at $10.00 postpaid. 


Send check to 


THE DRUG AND COSMETIC INDUSTRY 
101 West 31st Street New York City 




















A Manual of 
PHARMACOLOGY 


and its applications to 
THERAPEUTICS AND TOXICOLOGY 


by 
TORALD SOLLMANN, M.D. 


Professor of Pharmacology and Materia Medica in the School 
of Medicine of Western Reserve University, Cleveland 


oe New drugs and new conceptions of drugs 
have appeared with great rapidity the past few years. 
In the Fourth Edition of Dr. Sollmann’s book these 
many important new drug facts strike the eye in every 
section! 


Some idea of the many important new features is 
given in this list of entirely rewritten subjects: Ars- 
phenamine fate; barbiturates; bismuth; cinchophen 
toxicosis; gold iodine compounds in roentgenography ; 
liver extract; mercury; morphine addiction; morphine 
fate; peristalsis; nitric vapors; pituitary; quinine and 
plasmoquin; hormones; temperature regulation; thal- 
lium; vitamines. 


1237 Pages, Illustrated. Price, in cloth, $7.50 net. 
Write for booklet of complete table of contents. 


The DRUG and COSMETIC INDUSTRY 
101 West 31st St. Book Dept. New York City 
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To METAL GOODS 
and PLASTICS 
MANUFACTURERS 


Are you interested in a man, employed at present, 
who has been selling containers to Cosmetic and Drug 
manufacturers in the Metropolitan area for ten years? 
As a result of this experience, he has an intimate 
acquaintance with most of the buyers of packages in 


this territory. 


He is looking for a better connection, permanent, 
of course, with a metal fabricator or with a molder of 
plastics interested in expanding sales to cosmetic manu- 
facturers. He wants a full time job which would make 


the most of his knowledge of this trade. 


Address Box 960 


THE DRUG and COSMETIC INDUSTRY 








IN BRAZIL.... 


() Lec musla 


is the only publication devoted exclusively 
to the Toilet Goods, Perfume and Cosmetic 
Industry in Brazil. 


Official Organ of the Association of the 
Brazilian Perfumers. 


Circulating in all South American Republics. 
Send for advertising rates and for 
sample copy 


CAIXA POSTAL 3101 
RIO DE JANEIRO - BRAZIL 








ESSENTIAL OILS, AROMATICS, 
PERFUME and FLAVORING MATERIALS 


Specialists in Creating Artistic and 
Distinctive Perfume and Flavor Oils 
for the Manufacturer. 


COMPAGNIE DUVAL 


121-123 East 24th St. New York 






um Karaya 


IMPORTERS 


Gum Arabic 


Gum Tragacanth 

















\ 
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Founded 1854 
FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


°° 


Your inquiries are invited 











SEYDEL CHEMICAL CO. 
Jersey City, N. J. 
Phone—Bergen 3-7047 


WE SUGGEST... 


SODIUM BENZYL SUCCINATE...in cough preparations 


in colic remedies 





in dysmenorrhea remedie 
RESORCINOL MONOACETATE...in hair tonics 
BENZOCAINE BENZOATE ...........- in burn ointments 


in skin ointments 
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Professional 


Service 








FOOD RESEARCH 
LABORATORIES, Inc. 


Dr. Philip B. Hawk, President 


BIOCHEMISTS 
SPECIALISTS IN VITAMIN ASSAYS 


FORMULATION AND STANDARDIZATION 


oF MepicinaL or CosMetTIC 
PREPARATIONS 


114 East 32 ad Street, New York 


Member Ass'n Consulting Chemists and 
Chemical Engineers 


GEO. W. HOOVER, ms. .o. 
Formerly Chief Drug Control 


U. S. Department of Agriculture 
Consultant 
DRUGS— MEDICINES—FOODS 


LABEL AND FORMULA 
REQUIREMENTS 


Insecticides, Fungicides, Caustic 
Poisons, Cosmetics and 
Toilet Articles 
Tel. Dist. 1169 Shoreham Bldg. 
WASHINGTON, D. C. 








General Testing Laboratories, Inc. 
COSMETIC CHEMISTS 


Specializing in Permanent and Finger Waving 
Solutions, Hair and Scalp Treatments, and 
Facial Cosmetics. 

Over 5,000 analyses of cosmetic preparations 
in our files. 


525 Woodward Ave. Detroit, Mich. 











LAWALL & HARRISSON 
Charles H. LaWall Jos. W. E. Harrisson 
Analytical and Consulting Chemists 


Pharmaceutical and Chemical Research 


Process and Formula Development 
Food, — ant, Water A: yses 


estimony 
214 South 12th yay Philadelphia, Pa. 


ae 








2. My a 


PA IDEAS BROADWAY 
eaten cae my Sisy.NEW YORK 


TRADE-MARK 
aE6. LATENT ATORWEY PROF ENGINEER 
T IS YOUR INVENTION? 
ope me a simple sketch or a model for 
Confidential Advice—Do It Now! 

















Classified 





Machinery for Sale 











PEASE LABORATORIES, Inc. 
Chemists, Bacteriologists, Sanitarians 
Foop, Druc, anp Cosmetic PropsLrems— 

ComPLIANCE WITH OFFICIAL REQUIREMENTS— 

Meztinc New anp ANTICIPATED COMPETITIONS 

with Imuprovep anp New Propucts 


39 West 38th Street :: New York 








H. A. Ser, Ph.D. E. B. Port, Ph.C., B. Se. 
SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 


Formerly Experts for U.S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foods Spices 


rugs 
Proprietary Misdsesnen Special Formulas 
Pyrethrum Insecticides 


Lab's: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 


Complete line of rebuilt, guaranteed machinery. See 


detailed announcement on Page 345 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





FOR SALE— Rebuilt viscolizers and homogenizers, 
all sizes from 50 gal. to 800 gal. Write for prices. 
Address Otto Biefeld Co., Watertown, Wis. 





FOR SALE: One used No. 90-C Stokes Auto- 
matic Tube Filling, Closing and Clipping Machine, 
complete with electrically heated hopper. , Priced 
reasonably. Box 958, THE DRUG AND COSs- 
METIC INDUSTRY. 





Situations Wanted 





COSMETIC CHEMIST, 9 years experience formu- 


lating and experimental work and production man- 
ager in interns es ne a cosmetic house, de- 
sires connectio lent references Box 962 


THE DRUG AND COSME TIC INDUSTRY. 











FRANCIS CHILSON 


Consultant 


Factory construction, equipment selection, 
layout, production control methods, process 
analysis and improvement. New process 
and equipment development. 


Specialist in the manufacture 
of drugs, cosmetics and 
allied products 


101 West 31st Street New York City 
Phone CHickering 4-0487 
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COSMETIC CHEMIST and executive thoroughly 
experienced in all branches seeks connection. as 
formulae for every type product, any price range, 
several specialties and private registered brands. 
Box 963, THE DRUG AND COSMETIC IN- 
DUSTRY. 


Young man, 25, desires position in research or 
analytical laboratory. Eight years experience in 
oils, cosmetics, foods and soaps. Willing to go any- 
where and start with small salary. Box 965, THE 


DRUG AND COSMETIC INDUSTRY. 





CHEMIST—10 years experience cosmetics, per- 
fumes, tooth paste, shaving cream, production and 
laboratory work, wishes full or part time position. 
Box 966, THE DRUG AND COSMETIC IN- 
DUSTRY. 





Translations, all languages, correspondence, cata- 
logues, documents, dissertations, booklets, pam- 
phlets, quick service, reasons able rates. World 
Translation Service, 1451 Broadway, New York, 
WIsconsin 7-5540. 
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Laboratory Furniture 





LABORATORY REFRIGERATORS 


Complete refrigerators or just separate interiors 
to fit your refrigerator. Constructed to mee 
your requirements with special drawers, racks 
compartments to facilitate your work. Inquir2 


THOMAS HINDLEY AND SON, Inc. 
1185 Sixth Ave. New York City 
Established 1862 


Classified 











Business Opportunities 





MARVELL PHARMACAL CO., Inc. (Member of 
A.P.M./ 55 W. 16th St., New York. Phe armacal, 
Cosmetic, Face Powders, Private Formulas. Formu- 
Cosmetic, Face Powders, Private Formulas. 
Formulas and Processes Developed. Colloid Mill 
used in making Toilet Creams and Ointments, 
Correspondence solicited. 








SUPPOSITORIES—Vaginal, rectals. | Private 
formulas. 22 shapes, tested melting points. Vag- 
inal jellies, clinically tested. Southport Chem- 


ical, 261 Greenwich Street, New York. 





A reliable business man with capital looking for 
proposition of merit. Either an established business 


or new product heeding capital for promotion. 
Box 961, TE RUG AND COSME IN- 


DUSTRY 





A CHEMIST, ACTIVE OR INACTIVE, to join 
well established New York chemical concern. 

Needs =. 000 to $5,000 for expansion for only one 
item. Good security. Bank references exchanged. 
Box 964, THE DRUG AND COSMETIC IN- 
DUSTRY. 





PROMINENT PARIS MANUFACTURERS 
selling only to pharmacies; agencies and salesmen 
all over France and its colonies, would take over 
articles on commission and _ publicity sharings. 
Mutual references exchanged. Box 959. THE 


DRUG AND COSMETIC INDUSTRY. 





TESTED FORMULAS 
COSMETICS, BEAUTY SUPPLY PRODUCTS, 
Cosmetic Chemist with long experience can give you 
what you want. I send you samples of finished 
produce ts and price of formulas before you buy. Per- 
manent wave solutions, fast steaming time, for all 
types hair; wave set powders and liquids; color 
rinse; almond lotions, two kinds, pearly and snow 
white, for chain store trade; lather and brushless 
creams; perfume oil formulas, many of the popu- 
lar odors. Make cold cream, 6c pound, others same 
low price. Service ogy Cosmetic Chemist, 
114 South Third St., St. Louis, Mo. 


We succeeded in developing a successful and exten- 
sive line of blended perfume oils for use in Isopropy! 
Aleohol. Florals and Bouquets E xe cellent results. 
Wanted representatives - al f the country. 


pz of 
Co.rmission only. D vis iF ‘ABORATORIES 
1217 West Monroe Street, Chicago, III. 





SALES REPRESENTATIVE: (Cosmetics) Ex- 
perienced in office detail, employing demonstrators, 
also calling on department stores, druggists, etc., 
arranging for demonstrations and special events. 
Well acquainted with buyers throughout New York, 
Pennsylvania, New Jersey, Delaware, Maryland 
and Virginia. Box 967, THE DRUG AND COs- 
METIC INDUSTRY. 





SPECIALISTS in Cosmetics and Cosmetic re- 
search. Analyses made—Formulae developed— 
Packages designed—Sales plans formulated. Orig- 
inators of ten facial treatments and a neck treat- 
ment. Originators of a special cosmetic service for 
the Hands, Arms and Back. Originators of a new 
all-purpose make-up Kit. For sixteen years Paulian 
has speci: alized in cosmetics only. If you are having 
trouble or if you want new money-making ideas, 
write Paulian. Paulian Drug & Chemical Co., 105 
North First St., St. Louis, Mo. 





JAVANESE MEDICAL HERBS. Medical Indus- 
try in Java offers all kinds of dried and extracted 
Javanese Medical Herbs, Extract of Fresh Henna, 
etc. Manufactured under supervision of a medical 
doctor. Inquiries with quantities wanted invited 
Write Box 968, THE DRUG AND COSMETIC 
INDUSTRY. 
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Once again 


= USSIAN WHITE OILS 


Available at competitive prices 




















Inc. 
City 
—— Following a unanimous decision of the Customs Court of Appeals, reversing a deci- 
sion of the lower Customs Court, the tariff on GENUINE IMPORTED RUSSIAN 
—— WHITE OILS has been removed. 
You can again buy RIGAL BRAND GENUINE IMPORTED RUSSIAN WHITE 
OIL at prices strictly competitive with similar grades of domestic oil. 
ber of ‘ 
eae The trade knows the preference shown for the IMPORTED GENUINE RUS- 
nulas. SIAN OIL and the constant consumer demand for it. Take advantage now of 
nents, that demand by supplying the famous Rigal Brand Genuine Russian Oil. 
_ Grades supplied are: 
Vis. 335-345 . . . . « Specific gravity .885-.890 
v Vis. 180-185 ; 3 : Specific gravity .875—.880 
hem- Vis. 80-8 . . . . . Specific gravity .860—.865 
and intermediate qualities. 
Fea REPRESENTATIVES WANTED 
tice. in the following cities and territories: 
NEW ORLEANS BUFFALO CINCINNATI 
PHILADELPHIA DALLAS DETROIT ST. LOUIS 
join 


ern. I 


< M. W. PARSONS. IMPORTS 


IN- 
AND PLYMOUTH ORGANIC LABORATORIES, INC. 
S 55 Ann Street New York, N. Y. 
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HIT 
and PEIR 


or Pharmaceu g l Cosmehic Purposes 





CARNATION WHITE MINERAL OIL 


THE IDEAL OIL FOR COSMETIC CREAMS 


From the earliest days of the White Oil industry in this country, we have specialized in refining 
Carnation White Mineral Oil for the requirements of the cosmetic industry. Completely refined to 
USP purity, Carnation White Mineral Oil is colorless, odorless and tasteless. 

Carnation White Mineral Oil has the correct viscosity for the preparation of cold creams, cleansing 
creams, tissue creams, whitening and softening creams, astringent creams, etc. 











KAYDOL ORZOL PURITAN 
ERAL ols U.S.P. Heavy U.S.P. Heavy U.S.P. Heavy 


ERVOL BLANDOL 
U.S.P. Light U.S.P. Light 


CARNATION KLEAROL 


write wit 


AMBER LILY WHITE 
EXTRA LIGHT AMBER SNOW WHITE 
CREAM WHITE ALBA WHITE 


ALSO CERTAIN SPECIAL GRADES 


L ATU M 5 “DAUGHERTY” BRAND (ALL USP GRADES) 


pETRO 


SONO-JELL—Base for liquefying cleansing creams, pomades, oint- 
ments, etc. 


TRI-OL—Base for soapless oil shampoos. 


DEO-BASE—A completely refined white mineral oil having the physi- 
cal characteristics of kerosene without kerosene odor. 


L. SONNEBORN SONS, Inc. 


Refiners of White Oils and Petrolatums 


Refineries: Petrolia, Pa. and Franklin, Pa. 


New York Office Los Angeles Office Chicago Office 
88 Lexington Avenue 215 West 5th Street 820 Tower Court 


STOCKS CARRIED IN PRINCIPAL CHTrae 
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